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ABSTRACT

This research entitled Customer Behavior in Food Order on Mobile phone had objectives
to to study the consumer behavior in the mobile application services to various factors that
influence consumer behavior in a variety of applications on mobile devices and to propose a way
to increase the usability of consumers to access programs on mobile phones, using quantitative
research methods in the study as a research tool. Population in this study was that people using
cell phones and smart phones in Bangkok with sample size of 400 samples and the sampling
method by accident. The statistics used in this study were frequency, percentage and chi-square
(Chi-Square Test) to examine the relationship between independent variables and the dependent
variable and the Gamma coefficient for the variable direction of the relationship was statistically
significant level. 05.

The results showed that Level of consumer behavior in the use of mobile applications that
are used to entertain as many as possible. And factors related to consumer behavior in the use of
mobile applications, including gender, males are more active women ,Age by younger consumers
are more active older consumers. Education. Consumers with higher education are more active
employment with your phone via the Internet, Recognition technology, And buying on promotion

statistically significant at the .05 level.



Findings from the research were Service companies apps length on a mobile phone
should be publicized in the media, public male often used the old company, provides application
length on a mobile phone should be public relations who is very much aware that the use of the
mobile application is easy to use is easy and convenient to use and are safe to use.
Service companies apps length on a mobile phone should be publicized to the less educated to
know that using an application on the phone is easy to use easy and convenient. to use and are
safe to use. The media should do is Thailand. The language is easy to understand much less
formal. Services companies with applications on a mobile phone should have a low income
advocates acknowledge that the application is now on your phone for free. No additional cost and
cheap phone call or a trip to the purchase. Services companies with applications on a mobile
phone should be publicized to those who have not used a smartphone. Have started using
smartphones. It can facilitate the use of the various services firms apps length on a mobile phone
should be publicized to those skilled in the low technological know how to use the app. length on
a mobile phone is easy to use is easy and convenient to use. And are safe to use. Services
companies with applications on a mobile phone should have a release that the phone user. To
access an application on a mobile phone in order to charge.

Recommendation for further research should be qualitative study on satisfaction of

service users in the application of various length.

KEYWORDS : APPLICATION, MOBILE PHONE, FOOD ORDER.
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