CHAPTER 5
5.1 FINDINGS, CONCLUSION AND RECOMMENDATION
This chapter looked at the major findings of factors relating to gemstone export market in Thailand. It also suggests some
recommendations that will help revamp the gems and jewelry business in Thailand.
5.2 MAJOR FINDINGS
After the data were collected, they were analyzed and some findings were revealed.
The political unrest that happened in Bangkok, Thailand which lasted several months coupled with coup d’état is one of the major
causes that slowed the business of gems and jewelry. The traders, dealers and suppliers of gemstone are mostly foreigners who
come to Thailand to sell the gemstones and go back to their various countries. When they were at home, they feared to come to
Thailand for security reason. This made the supply of gemstones to Thailand dropped and Thailand’s export of jewelries also
dropped.
The hypothesis testing result showed that independent variables which are depend on the (gender, age and profession) consider
that the dependent variable political stability and natural disaster that effect gemstones export and import market of Thailand
which means score is higher than education and income.
Independent variables on the (education, profession and income) consider that the dependent variable which market economy also
effect the gemstones export and import market of Thailand which mean score is higher 4.80 than others independent variable like
(age and gender) mean score is 2.10 lower. The different attitudes toward that economic growth show that (age and professions)
mean score is higher 4.13 and while others (gender, income, profession, education) are less mean score 2.17.Its mean that the age
and professions consider that the dependent variable which economic growth effect the export and import market of Thailand.
Another major finding is the area of natural disasters in the gemstones producing countries like Nigeria, Tanzania, and
Madagascar, Gambia etc. all in Africa as well as Brazil in South America leading to low supply of the raw gemstones in Thailand.
Many of these countries experienced an unusual rainfall in the areas where mining of these gemstones take place. In Nigeria, the
“Boko Haram” issue is taking place at places where the mining is done. So, suppliers and dealers could not get access to that place
for fear of losing their lives through bombings and shootings by the Boko Haram militant groups.
Independent variable which depend on the wholesaler and Retailer different attitude towards consider that the dependent variable
which are the factors facilitate effect the import and export trade of gemstones in Thailand .The result shows that the wholesaler
consider that the market facilitation is effect on this issue is higher mean score 3.80 but the retailer consider that the political
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stability and natural disaster effect on this issue and which is higher mean score 4.43 but economic growth has no difference
between wholesaler and Retailer. Although the result found out that retailer is more concern about this issue than wholesaler.
As a conclusion depend on the different demographic background have different attitude towards consider on the gemstones export
and import Thailand.
The fall in the demand of gems and jewelry products in world market due to economic crunch that hit major world economies such
the USA and the Euro-zone is yet another major finding. America and some of the European countries serves big markets for
Thailand’s jewelry products. But the arising of these problems, the exporting of gems and jewelry from Thailand to these markets
dropped drastically coupled with inadequate supplies of gemstones from producing countries.
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5.4Questionnaire
Master of International Business Management of Siam University IMBA
This questionnaire is part fulfillment of my Independent Study research work on Master of International Business
Management (IMBA), Siam University and it is designed to study the gemstones export and import market in
Thailand. Your contribution, in filling the gaps with the right answers is highly appreciated. All the information
provided shall be useful for this research and will be kept confidentially and used of this research Study alone.
Re
 Please Mark(√) for the correct answer you have selected.
Section 1: General Information
1. Gender:
(1) Male

(2) Female

2. Age:
(1) 18-30 years old

(2) 31-40 years old

(3) 41-50 years old

(4) 51-60 years old

(1) Primary School

(2) High School

(3) Bachelor Degree

(4) Master Degree

3. Education level:

(5) Other, Please Specify_________________________
4. Profession:
(1) Mining

(2) Broker for Rough Stones
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5. Status:

(3) Cutting and Polishing

(4) Importer / Exporter

(5) Curator / Gemologist

(6) Trader for Cut & Polished Stones

(7) Collector

(8) Others, Please Specify_________________

(1) Single

(2) Married

(3) Divorced

6. Monthly maximum Income:
(1) Below 200,000 Baht

(2) 300,000-400,000 Baht

(3) 400,000-600,000 Baht

(4) 600,000-1,000,000 Baht

(5) 1,200,000-1,400,000 Baht

(6) Over 1,500,000 Baht

7. Experience in Gemstone Business:
(1) Below 10 Years

(2) 10-20 Years

(3) 30-40 Years

(4) Over 40 years

8. Number of Employees in your organization:
(1) Below 10

(2) 10-20

(3) 30-50

(4) 50-100

(5) Over 100 Employees

(6) Other ________
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9. Do you agree that Thailand is the main centers of stone polishing, cutting and innovative design color gemstones in the world?
(1) Agree

(2) Disagree

(3) either
A9:

(4) Strongly agree

10. Do you agree Thailand is one of the centers of hand &machine, polishing, cutting gemstones of the world?
(1) Agree

(2) disagree

(3) either

(4) Strongly agree

A10:

11. Do you think Heat Treatment or cook technique is the advantage Thailand over others countries?
A11:
(1) Agree

(2) disagree

(3) either

(4) strongly agree

12. Do you think that Thai labors have continuously development in skilled and efficiency continuously?
(1)Agree

(2) disagree

(3) either

A12:

(4)Strongly agree

13. Do you agree that Thailand need more high tech technology for cutting gems stones for that we need to import expensive
machines and equipment from abroad?

(1)Agree

(2) disagree

(3) either

(4) strongly agree
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A13:

14. Do you agree that skilled labor cost is lower in Thailand than other countries?

(1)Agree

(2) disagree

(3) either

A14:

(4) strongly agree

15. Do you support the factors below as the main elements deriving the Import and Export Trade of Gemstones in Thailand?
5= strongly agree, 4= agree, 3= neutral,

No

2=disagree, 1=strongly disagree, (√)

Factors that affect Gemstones Export and Import Trade in
Thailand.

Level of
Factor
5

1
2

Higher trade Barriers (Tax, rules and regulation)
Tax policy in raw material

3

The custom measure in import-export is not convenience, slow and
not clear.

4

Currency can also affect the gemstones market.

5

Import-export duty rate is higher

6

Natural Disaster also affects gemstones business.

7

Thailand political can affect the gemstones business or not.

8

Developing and producing gems stones with high technology.

9

Higher Competition from China, India and ASEAN of color
9

4

3

2

1

10

gemstones.
High demand of Bangkok international gems and jewelry fair held
twice a year.

Thanks you for sharing your thoughts and your experience for IS research. It would be useful for my
research.
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