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ABSTRACT

This research aims (1) to study the Marketing factors and level of buying decisions of
Supalai Park Ratchaphruek-Phetkasem condominium. (2) to analyze the relationship model of
marketing factors, The image factor to make buying decisions of Supalai Park Ratchaphruek-
Phetkasem condominium. (3) to analyze stepwise multiple regression in assessing the factors
affecting to buying decisions of Supalai Park Ratchaphruek-Phetkasem condominium. Sample

consisted of people staying in Supalai Park Ratchaphruek-Phetkasem condominium. Sampling was
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done of 400 people with a purposive sampling method by descriptive statistics, the average
percentage and standard deviation. The correlation was used to Pearson product moment
correlation coefficient and a multiple linear regression with stepwise.

The results of the study showed that most of samples were male, 31 - 50 years of age,
married, 2 person in family, employed professionals with a bachelor's degree and a monthly
income between 30,001 - 40,000 baht. Marketing factors and The image factor were affecting to

buying decisions of Supalai Park Ratchaphruek-Phetkasem condominium with 4 variables include

the image, product, place and price and a multiple linear regression equation. Listed below;,

~

¥ = 288(Xs)+.195(X,)+.188(X)+.142(X,) ; R = 0.664

KEYWORDS: Marketing factors, The image factor, Buying decisions, Supalai Park Ratchaphruek-

Phetkasem condominium
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Aade Tdadfanduiusegisitereniiesdu
Product Correlation

(Pearson Moment

Coefficient) #u31 J9d8M19n15981ANAFINT
Aruduwusnicvandenitsiadulade
Aoulafliilen AN1GY U13a s1amgne-nysinyy
ag1afidedFynieadffisedu .01 Jananis
naaeunandbilumse 7 2



A19197 2 AuduiussEnIladennamanainiiinadensdnduladeneulaiilioy anidy Uria

FIYNONY-ANYTNWY IINNINAREE

fauus 1 2 3 4 5 6
1. AURAAN 1.000
2. AUTIAN 658** 1.000
3. guvinading 625%  654**  1.000
4. PUANETUNITRAA J71 BAT* 515%* 1.000
5. fudoidesuaznmdnval 658%  584%  458% 741 1000
6. Msdinaulade J71% 55T A5¥*  g51%*  5gq¥* 1.000

N o (% N o [

T
=

* QlydAgnsananszau .05 ** AdvdAgynsadansesdu .01

<

3. MIIATILRAUNITANNBENY AN WUU
Hutuneu lunsimseidedenisnisnannds
warenisinduladonsuladion andy Urda
FITNYNE-NYILNBY LANIULNUNNITATIVEDU
Feulvraunsisgsiaunisannesidaduuuy
wnAns (Multiple Linear Regression: MRA) wui1
mpnunatandeuiudasereiu Ineen Drubin-
Watson = 1.6 Lazdin1suantasun@annuuunin
galaunsy laeanusdassuasainuszniull
AUFUNUSHUULAURNTY wazduUsanme Ll
AMNFURUSAURINAT Tolerance Tuumazsins
49097 .10 UagaINN1TATNENNITONNBULTAAY
wuunuAnd (Multiple Linear Regression: MRA)
833 Stepwise Yadudrdnidnadenisindula

Femoulafiflon an1de U1sa s1amgns-nes
i nINaeiALade Tauaeandeiudeya
WJeUseand wagauarusalunisweinsadle
SEUR MabAnAduUsEanENSERaY (RY) wihiy
0.664 visednluiovar 66.4 uaziidelavinnis
nagouAr R fwduarfiundedeld Tnanisun
Wisuiieuiuen Adjust R = 0.653 viioRmu
fovaz 65.30 Faduaflndifesdu RS 11n wans
Serduuszansnissndula R fenudndedie
TnganansaleulugUaunisnensal fe dadula
Jomoulafiflon an1de U1sa s1angns-ines
NW INNIIALRAE =288  Aiudeiduuas
MNENWN +.195 ATUKNARAMY +.188 AUYILA
ids +.162 Frusren R = 0.664)

A19197 3 MITHAASANFUUTEANTAUNITANNBUTUAULUUNYAMGILTS Stepwise

U29un19n1301879 b S.E.B Beta t p-value
Fudeldawaznnanuel 288 154 142 5.420 .000
AUNAR N 195 041 228 4.656 .000
é”luﬁ’naﬁé’q .188 .035 .185 2.831 .000
AU 142 .039 132 2.723 .000

a. Dependent Variable: nsanauladeneulaiiiieu

R Square (R%) = .664 Adjust R Square (AR?) = .653 Std. Error of the Estimate (S.E.) = 378

F= 126.231 Sig. = .000

dsduazanusiena

1. foyadruynnavesgiiiondueagly
Aoulafiillon ANRY U13A s1amgne-nysinyy
nnaeiaads dulvgdumameninninme

s Andus
91y 31 - 50 ¥
ausd Anl

ASAUASY 2 AY

[

UIBYA
ANk

80.50 way 19.50 MNAIRU &

Judesazr 37.82 @an unIn
Juioway 54.31 I1uluau1dntu

a <

Andusesay 29.19 Usenau



p1Inminauvsgnenau Anduiesas 31.98
snelagoliou 30,001 - 40,000 U LAy
nsAnwszauligaes Anduiouay 48.98

2. nani1siasizianaiedadenis
msnaafidinasonsdndulatonsulafiflon fnn
o Unfa srewgnid-nusinwa 91ninusiALade
wniigafe Jedefudedouazamanual (X =
4.56) sesaaunlaunn Jaduaunaniue (X =
4.17) Yadeanudasunisnan (X = 3.68) Uade
Frushuadins (X = 3.62) uartiosiianfie Jade
fusIAn (X = 3.55) o5uneléin dienduoglu
Aaulaiiifioy ANRE U15A 51NN E-ANYIINEY
nnadianade Tauddydiudedouas
andnualveslasanisuiniian esanngfiende
daulngjaglimnusiulanisliuinisisiaunm
vaslasanduddyy Aaenndesturuideves
BT WWEAT (2554) Lavinn193denuin
nndnwalvesneulaiidendusiudsdrdnluns
faulatoneulniiilou

3. Jiasgianuduiussenineladednd
wasanisinduladonsuladilon andy Urda
FNgNE-NYsinel wudl Jadenunandue
Jasudusim Jadedurnadiss Jedediu
duasunisnain wazdadedudedocuas
ananwal darruduiusnisuanuasdl
AuFURUS LAY 0.80 vinlwliiAntgymianiig
Multicollinearity (a1 Mwydgywn, 2557: 47)
wazinliduusane 9ildlunisisediaiiy
winzanlun1TiAsIEREaNn1IONNENYAN WUY
Huduneu

4. NTUATIFRAUNITANDDENAM UUY
Dudumou lumshaseidadenianisnainid

y
y

waranisfnaulateneulafiioy an1de Unin
NG NE-mTTnwL AlFEunsin1sATIvEeY
pueuluieunsiinzsiaunisannosady
wuuniau (Multiple Linear Regression: MRA)
wuin Aranuaaaedeuludasysotu Tage
Drubin-Watson = 1.6 4agiin1suwankasunfiain
wnunndalaunsy Inediuusdassuazdiulsy
mudianuduiusuUUEUASe wazfuUsamelyl
fAnuduiiusiuaine Tolerance luwsiasdiwys
29011 .10 wazannsuiduUsdassidiaunis
annosLdudunuuNAMI 5 Fauls wuin i
wUsBase 4 dwds Whaunsanneeldedunuy
wygas 1dud (1) Yedusnuiedosnazamdnual
(2) Yadusundndasi (3) Yadosuvinadiss ()
Hadususmmudifu Ssaunisannesidudu
wuunmeaildansasaufussuienufunys
voamsdinaulatonoulafiden ande Uisa s
NONE-NYINWY Tosar 66.4 waryITulaviinTg
nadoul R fidudiindedeld lasnism
Wisuiieuiuen Adjust R = 0.653 viioRmu
Yoway 65.30 dudueiilndldssiu R’ 1n uans
femdudszansnisdadula (R) Tanuundedie
wardld1auwlsUsIusingu 0378 lagdady
sudeidsauaznmdnualidnsnasenisdndula
Joundign (A1 b = .288) sesaenléun du
wAnffausl (b = .195) Fushuadine (A b =
188) uarifosdign fio fusian (A b = .142)
Taganmnsadoudusuuuudadonisnisnanndil
waransindulateneulaiiion an1de Unin
FIYNHNE-NYTN WY AIEAIIUNIN 1



Multiple Regression Analysis: MRA
by Stepwise
R? = 0.664, SE = 0.378
PRODUCT
PRICE
e T = | DECISION
PROMOTION
Fffect — >
Not EffeCtmmm—m—=p IMAGE

Independent variables

Dependent variables
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