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ABSTRACT

Title : Marketmg Mix Influence Decision Making on Using Substation Maintenance

Services of Power Plants and Facteries in the conter and the east of Thailand

Author : Ms. Bupawadee Buthruk
Major : Marketing Management _ 1'".\ ,
Fli™
Independent Swdy Advisor : ‘“

( Dr. Chitavorn Leelaplin )

Jem

This study aimed at cxploting marketing mix influence decision making on using
substation maintenance services of power plants and factories in the center and the east of
Thailand. 200 participants from power plants and factories locating in the center and the east were
chosen {rom the representatives of the following departmenis: engineering, purchasing, and
marketing. Administrative section and senior officers were also inciuded. The tool for data
collection was questionnaires. The analysis of data was conducted using statistical framewarks:
ircquency, percentage, mean and standard deviation. T-Test and Onc-way ANOVA (F- Test)
were employed to test the hypothesis.

The results indicated that the majority of the participants were male, aged between 31
40 years old, married, educaicd at Bachelor's Degree level and eamed 20,001 — 30,000 baht a
month. The importance levels of marketing mix that influenced decision making on using
substalion maimtenance services of power plants and factories from highest to lowest wers as
follows: 1} price, 2) product (X =4.55),3) place (X = 4.44), and 4) promotion (X = 4.44)
resepectively. In addition, the reasons regarding purchasing decision were quality and standard of
services. The frequency of purchase was 1-5 times a month. The tme that the participants
preferred was from 12:01 — 15:00 PM. The person that influenced decisien making was the head
of the departinent,

The tested hypothesis implied that overall, different personal factors and marketing mix
influencing decision making on using substation maintenance services of power plants and

factories in the center and the east of Thailand, differed, at 0.05 level of significance.
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$19949910 : Kotler (1999). Marketing Management
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A1519%N 4.16 Mz dIeumeuaNnuanavesanyasvsdssmnsmans ATUBIY N
U 1 a v A 2 ' ) [ =l 4
’L’NW’dGl@‘W’QG]ﬂ‘i‘illfﬂiG]@ﬁuﬁlmﬁ@ﬂﬁl%ﬂiﬂ1icﬁﬂhﬂ1§\ﬁﬂ‘leﬂﬁi‘lﬂﬁﬂﬂl’h/\llmzMﬂmﬂi U

Ts59Ihuas Tsenugaamnssuluwanmanaruazainaz iuosn

UHAINNY
ss df MS F Sig.
milsilsau
FLHINNGY 22.655 2 11.328 17.781 | 0.000%
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Faaae | melungu 50.351 197 0.256
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yAnaid JENINNGU 3.953 2 1.977 4748 0.010%
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ss df MS F Sig.
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FLHINNGY 0.069 1 0.069 0.092 0.762
mawaluns :
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ss df MS F Sig.
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FLHINNGY 0.173 1 0.173 0.231 0.631
manaluns )
S o 4 Mmelunqu 147.982 198 0.747
anaularo
39 148.155 199
, FLHINNGY 15.353 1 15.353 41.889 | 0.000%
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‘50
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maanduly 59U 85.955 199
VgAY NadaNIZa 0.05
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Awdly | wamn | eninade
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adulyio o
aaaula
Wl T-test 0.000* 0.004* 0.966 0.690
1Y F-test 0.000* 0.000* 0.000% 0.010%
ADUNN F-test 0.762 0.230 0.006 0.306
FEAUMIANY F-test 0.631 0.000* 0.288 0.003*
yeldindedefion | F-test 0.014* 0.000% 0.001% 0.000*
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1hzesnmaniiiane luazuewes veslseliliaz Tssnugaamnssuluwanianalauag

MAnz BB
UHAIN NN
SS df MS F Sig.
milsisau
FLHINNGY 50.417 9 5.602 10.890 | 0.000%
mawaluns ,
4 melungu 97.738 190 0.514
andulaso
59U 148.155 199
, FEHINNGY 26.860 9 2.984 9.287 0.000*
anudlums )
2 melungu 61.060 190 0.321
0
59U 87.920 199
*UszAUNdIAYNADANITEA 0.05
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NMANZIUDON (D)

HHAINNN
ss df MS F Sig.
uilsisau
FLHINNGY 18.808 9 2.090 9.011 0.000%
Franaiie Melunqu 44.067 190 0.232
39 62.875 199
yAnani FENINNQY 15.629 9 1.737 4.692 0.000*
INTNAAD melunqu 70.326 190 0.370
madaiuly 59U 85.955 199

*UszAUNEAIAYNNADANTEAL 0.05
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hsesnuamiine uazuewes veelseliduaz Tssnugaavnssuluwaninnaisuas
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H, : aseamtlszaunmamsaaa a1us1a0 (Price) NUANAIAY BIHARDNYANTTUMT
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daduludenlFuimsdentiheinuiaonfisneMuazyemes veelselviaz s
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A3 190 4.22 ﬂ15']m51$1’ill|aﬁlEJ'ULﬁEJ'iJﬂ’J'IlILLG]ﬂGHQ"]J@\ﬁgﬂﬂﬂ')nJﬁTﬂiysllﬂ\‘]ﬂﬂ’ﬂﬂﬁ?uﬂigﬁﬂ
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AL TUDON
HHAINNN
SS df MS F Sig.
uilsisau
FEUINNGY 5.695 7 0.814 1.096 0.367
maralums )
. g Melunqu 142.460 192 0.742
andularo
59 148.155 199
, FLUINNGY 6.951 7 0.993 2355 0.025%
Anudlums ,
2 malunqu 80.969 192 0.422
%0
39 87.920 199
FLHINNGY 4.422 7 0.632 2.075 0.048%*
Fananae | melungu 58.453 192 0.304
39 62.875 199
uanans FEUINNQY 14.599 7 2.086 5.612 0.000*
INTNAND melunqu 71.356 192 0.372
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DANTLA 0.05

~ = 1 [ 9
FINATNTNN 4.22 WaﬂﬁiEJ‘]JWIEJTJ‘?]'J'HJLW]ﬂGﬂ\?"lJﬂﬂﬂﬂﬂﬂﬁ?uﬂigﬁn‘iﬂ?ﬂﬂ'ﬁﬁﬁlﬂ AU

. d‘ 1 1 a v A A Y Aa ] o [ =
3191 (Price) ﬂmwaqumﬁumﬁmau%man%‘u3mwaum;a3ﬂy1ﬁmumﬂ"lmm$




66

14 @
vornes voslse ez Tssnugaaunssuluwaninnaluazninagiueen Tagldnis
a d = J v
WAT1HANNNTU5IUNUREY (One — Way ANOVA) Tunisnadey wu Tadvdruilseau
NNMIAAIA AU (Price) danaaonganssumsaaduluaenlFusmsgeurirzesinm
' 4
anfisne lWuazuomes voalsaldduaz Tssnugaaimnssuluwanianalsaznin
9 Y A &I ] td‘ti‘ Ana A 1 v A 1
aziueon lumuanudlumsde ¥19a1n¥e tazyananioninasenisaadula uanag
AU od NN AYNNADANTZAY 0.05
snulasedudsraunieamsaain A1451A1 (Price) dananenganssumsaaaule
a 1 o [ ' 4
donlduimageuhssinmaniine luazuewes veelseluiuasIssaugaamnssulu

Y
[ 9 v Aa 1 [ Y
LUANIANANLUASHIANSIUDON Sl,umum@waiummﬂﬁu%% “lmmmsmﬂu

aunfgIMgesi 2.3

H, : Tt mszaunemsnain MUL094N194N159A911 1Y (Place) NUANAIIAY
[ 1 a v A = Y a ] o [ s J
dawanonganssumanaauludenlduinmsgontigeinuanitione Ivuazuemos voq
Tsallhuaz Tsenugaamnssuluananataazaaagiuesn liuanaieny

H, : Tadsamszaunmemsnain MUL094N19nNI159A911 1Y (Place) NUANAIIAY
[ 1 a v A A Y a 1 o [ s J
deawanonganssumsaaduludenlduinmsgontigednuianitisne Ivuazuemos voq

Ts9Ilhwaz Tsanugaamnssulumanianataazaang iuesn uana1eny

~ a 4 =1 1 [ o @ [
AN 4.23 MInANZRFeumeuanuLanaNveszauaNudInyuetated sz d
NNMIADA ATUFBINTNTIAHNUY (Place) Nasmanonganssumsdaauludenldusnms

gouthzesnmaniiing lvuazuemes voalselwihuaz Issnugaamnssuluaninnais

HazMANE IUBDN
HHAIN N
SS df MS F Sig.
uilsiyau
FEUINNGY 7.909 6 1.318 1.814 0.098
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