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Abstract

Research Title : The Factors of Marketing Mix has Influence to Customer’s Purchasing

Decision Townhome in Nontaburi

Researcher : Mr. Eakkachai Kitchitee

Degree : Master of Business Administration

Major : Finance and Banking Management

Advisor A VW o e S o OO

The purpose of this research aimed for; (1) studied demography of customer’s purchasing
decision Townhome in Nontaburi and (2) studied factors of marketing mix has influence to
customer’s purchasing decision Townhome in Nontaburi. The research was conducted by
representative sample around 400 persons. Data were collected using questionnaire, frequency,
percentage, mean, standard deviation, one-way analysis of variance: F-test and Pearson Correlation
for hypothesis testing.

The finding was; almost of answerer were male average age between 21-29 years old,
marital status is married, who has completed their education in Bachelor Degree, they career are an
employee in private company and average income 20,001-40,000 per month. In addition to, the
factors of marketing mix has influence to purchasing decision townhome in Nontaburi in an
overview purchasing decision was in high level all aspect, that is to say; (1) product (2) place
(3) price and (4) promotion. In the data analysis pertain to purchase decision townhome in
Nontaburi in an overview purchasing decision was in high level all aspect, show that;
(1) evaluation of alternatives (2) purchase decision (3) information search (4) need recognition

(5) post purchase behavior.



For hypothesis testing found that; customer in Nontaburi had differed in gender and marital
status not different in overall and aspect. In part of customer who had differed in age, education,
career and income they were different in overall and aspect for the level of statistical significance
0.05. And marketing mix factors in product, price, place and promotion had dealing with purchasing

decision Townhome in Nontaburi for the level of statistical significance 0.05.
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Reliability
Notes
Output Created 19-MAR-2017 23:44:04
Comments
Input Data D:\Spss\60\n121 Taw Tusanda
uu%lﬁ\spssw_l .sav
Active Dataset DataSet2
Filter <none>
Weight <none>
Split File <none>
N of Rows in Working
30
Data File
Matrix Input
Missing Value Handling Definition of Missing User-defined missing values are
treated as missing.
Cases Used Statistics are based on all cases with
valid data for all variables in the
procedure.
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Resources Processor Time

Elapsed Time

RELIABILITY

/VARIABLES=al a2 a3 a4 a5 a6
a7a8a%9al0bll bl2bl3bl4bl5
bl16 b17 b18 b19 b20 c21 ¢c22 ¢23
€24 ¢25 ¢26 ¢27 ¢c28 ¢29 ¢30 d31
d32 d33 d34 d35 d36 d37 d38 d39
d40 el e2 f3 f4 g5 g6 h7 h8 19 110

/SCALE('ALL VARIABLES') ALL
/MODEL=ALPHA.

00:00:00.00

00:00:00.00

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases  Valid 30 100.0
Excluded"” 0 0
Total 30 100.0

a. Listwise deletion based on all variables in

the procedure.



Reliability Statistics

Cronbach's

Alpha

N of Items

.942
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