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Abstract

Research Title : Factors influencing the decision to purchase the product via online

application (lazada) consumer digital era in Bangkok

Researcher : Miss Pamkamon Hongyont
Degree ] Master of Business Administration
Major General Organization

@M

(Dr. Pichet Musik podok)

Advisor

This research study objectives for studying factors influencing the decision to purchase the
product via the online application (Lazada) consumer digital era in Bangkok. The sample group
selected for this study was 400 people in Bangkok by simple random The technique tools used for
dafa collection are the selection of questionnaires. statistics used in data analysis include frequency,
distribution average, percentage and standard deviation. For statistics used to test hypotheses in
regression analysis (Multiple regressions analysis).

The study indicated that most consumers are female, were between 20-30 years, most
professions worked for a private company/contractor, education level undergraduate most
populations give priority to marketing mix factors (6P) and the purchasing decision behavior is at a
high level.

The hypothesis test found that online marketing mix factors influence the decision to buy”
products via the online application (Lazada), with 2 sides marketing promotion factors (.000) and
product factors (.004.) price factor and distribution, channel factors and privacy factor, does not
influence the decision to purchase products via the online applications (Lazada) of digital consumers

in Bangkok
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