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Abstract

Research Title : Factors that influence the decision to buy the consumer's smart

watches in Bangkok.

Researcher : Miss Chotika Puepae
Degree ; Master of Business Administration
Major 1 Marketing Management

Adyvisor

This research aims: (1.) to study the personal factors that affect the decision to purchase
smart watches in Bangkok (2.) to study the value of brand influence for purchasing decisions of
smart watches in Bangkok (3.) to study the marketing mix factors influencing the decision to
purchase smart watches in Bangkok. The samples used in the study consisted of 400 samples and
sampling by convenience (Convenience Sampling). A tool that is used to store the data as a query
online (Online Questionnaires) include social media, such as Facebook. The statistics based on the
data analysis is average. This study used frequency distribution, standard deviation in percent
values, Independent T-Test Sample analysis, analysis of variance (One-Way ANOVA), and
through analysis of the regression Phahu multiplier (Multiple Regression Analysis).

The results of this research found that : The sample is mostly females, aged 31-40 years.
The income per month in the range of 25,001-30,000 Baht, and are employees of private
companies. On most levels, by the most important factors include well-known brand recognition

in the quality value of the brand and the brand loyalty. The factors of marketing mix were at the



overall highest level. The most important factors include the distribution, promotion, product, and
pricing.

The hypothesis testing included factors of value of the brands, brands loyalty brand
recognition, perception of quality and brand value influence the consumers purchase decision of
smart watches. This study also found that marketing mix factors for the distribution of the

products also influence the consumers purchase decision of smart watches in Bangkok.

Keywords : Buying decision, Marketing mix, Smart watch
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