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Abstract

Research Title : Brand Influencing to Customer’s Decision Making of Starbuck

Coffee Shop, Baan Silom Branch

Researcher : Miss Sunisa Likitwattanawalce
Degree : Master of Business Administration
Major ! International Business

Advisor

Bt el )

(Dr. Pichet Musikapodok)

N S

...............

The objective of this research is (1) to examine the extent of brand equity and brand
image influencing to customer’s decision making of Starbuck Coffee Shop Baan Silom Branch,
(2) to analyze the relationship between brand equity and brand image impacting on customer’s
decision making of Starbuck Coffee Shop Baan Silom Branch and (3) to analyze stepwise
multiple regression of brand influencing to customer’s decision making of Starbucks Coffee Shop
Baan Silom Branch. The selected sample for 400 persons by a method of Purposive Sampling is a
group of people who have ever been clients of Starbucks Coffee Shop Baan Silom Branch.

The statistical method used in this research is descriptive statistics, statistic by
percentage, arithmetic mean and standard deviation. The theory of Pearson Product Moment
Correlation Coefficient together with Multiple Linear Regression Analysis has been used by
stepwise to analyze how the brand equity and brand image relate to customer’s decision making
of Starbucks Coffee Shop Baan Silom Branch.

The results of this study find that the majority of respondents were female, age lower 30

years old, single, being employees with a bachelor’s degree and having a monthly income



between 15,001 — 30,000 Bath, In addition, result of hypothesis testing finds that brand equity and
brand image significantly reveal a plus correlation at .05 level affecting to customer’s decision
making of Starbuck Coffec Shop Baan Silom Branch. Five prominent variables including
benefits, brand loyalty, value, brand association and personality indicate the extent to customer’s
decision making of Starbuck Coffee Shop Baan Silom Branch. These five prominent variables can
predict a change of customer’s decision making of Starbuck Coffee Shop Baan Silom Branch for

55.60 % and can translated into a multiple linear regression equation listed below;

Y = .070 +.300 (X6) +.193 (X4) +.181{X7) +.163 (X3) +.141 (X9)

Keywords: Brand, Decision Making, Starbucks Coffee Shop
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