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Abstracts

This study aims to investigate “The Advertising Procedures of Zuper Rice Product.” It has the objectives

to study the working procedure of the advertising, and make use of this experience for future career

development. Tua-Ban-Jong-Tem-Ban-Tad Company Ltd., started its business in area of cinema script

writer, tv script writer, tv series script writer, and other programs. After that, the company becomes well-

known for creativity works and advertising production.

The student was assigned to work as a content creator having responsibilities to initiate the program

content and publish advertising media via social media events. Upon the completion of this cooperative

program, the student had more confidences and more knowledge, which are very useful for the real world

situation in the future.
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