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Chapter 1: Introduction  

1.1 Company Profile 

In a condition of regularly developing and quickly advancing business sector for data innovation 

and framework coordination, perceiving the need of an organization that can offer high caliber 

and lead the pack on the Nepal market has been a key. With this concept, Generation Next 

Communication Pvt. Ltd. Company was founded. In August 2010, the company established its 

office in Durbar Marg and started its operations with the sale of computer equipment’s, Mobile 

Phones, related Accessories and services in Nepal. The turnover of the company is more than Six 

Hundred Million Rupees/year. 

The product offering incorporates:  

1. PC frameworks (work areas, workstations, apparatuses, LAN Stations and Servers with a 

full arrangement of administrations concerning examination, advancement, 

establishment, upkeep of LAN and WAN);  

2. Note pads and handhelds with a full scope of adornments;  

3. Computerized imaging and sound – advanced projectors.  

4. Capacity - browse stockpiling region systems (SAN), plate clusters, organize joined 

capacity (NAS), tape and computerized reinforcement, server-based capacity, circles, 

stockpiling media, DVD and Compact disc items;  

5. Servers - super versatile servers and server machines for tower or rack-mount situations, 

inside framework development or improved bunching;  

6. Screens - PC screens, LCD and multi-media shows;  

Pvt. Ltd. Company was fofounundeded.d. IIn n August 2010, the compan

Marg and stararteted d itits s opopopererer tatiionsns witi h h h thththee sasalele oof f cocomputer equi

Accessororieiess anand d d seseervrvrvicicicesss iiin n n NeNeNepapall. TThehehe ttturururnononovevever r ofoff tthehe ccoompany

n Ruupepeeses/y/yyeaaar.rr  

riingng iinncororrpopoporarates:s:s:  

ewoworkrks (w(w(woroorkk k ararareaeaeas, wworkstaatitionons,s, aappp aratusssees,, LALALANN StStStatatationsns ann

ranngegememm ntntnt ooof admimim nin straatitionons concceree ningngg eeexaxx minanatitionn, 

mennt,t, uupkpkkeeeeep pp ofofof LLLANNN aandndnd WWANANN);)   

s and hahandndheheeldldl ss wiwiwith aaa fffululu l l scs opoppee of aadodoornrnrnmemementntnts;s;s  

rized imagiingng aandnd ssouououndndn  – advdvdvanananceeedd d prrojojo ecectotot rsrs..  

- browse stockpiling g reregigionon ssysystetemsms ((SASAN), plate clusters, 
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7. Systems administration - home systems administration, switches and center points, 

stockpiling territory systems (SAN), print servers and System programming, modems, 

UNIX-server availability.  

8. Printers and multifunction - printers, across the board/multifunction machines, print 

servers and system programming, substantial organization printers. 

9. Entire Apple products: Mac – MacBook, iMac, Mac Pro, Mac Mini, Displays & 

Accessories. 

10. Phone & Tab: Apple Watch, iPad and iPhone. 

In GNext, the progressed advancement with development of the organization requires keeping up 

the staff capability to guarantee the continuous nature of administrations offered by the 

organization by methods for keeping in contact with the most recent accomplishments in the 

field. The staff takes an interest in different preparing projects, workshops and gatherings of the 

main organizations in the data innovation industry. GNext serves various colleges and hospitals 

in such a way that they have become one of the most important clients of the company.  

 

 

 

 

 

 

 

ies. 

Tab: Apple WWatatchch,, iPiPadad aaandnd iiPhPhPhonno e. 
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akakeses aan inntererestst iiinn n didid fferent prprepepe ararini g projecctsss, , , wowoworkkshhops s anand d g
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1.2 Organizational Structure of Generation Next Communications Pvt. Ltd. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

Figure 1: Organizational Structure of GNext 

Generation Next 
Communications Pvt. Ltd. 

General Manager- 

Mr. Deepak Khanal 

IT Support- 

Mr. Prasiddha Khakurel 

Mr. Sudarshan Poudel 

Mr. Manoj Shah 

 

Marketing Manager- 

Mr. Saroj Shrestha 

Asst. Marketing Head- 

Ms. Pradina Singh 

Finance and 
Accounting- 

Mr. Krishna Dharti

HR & Admin- 

Mr. Deepak Chapagain 

Managing Director- 

Mr. Pawan K. Bhimsaria 

Front Desk- 

Mr. Nitesh Mishra 

Mr. Nabin Rana 

House Parlor Maid- 

Ms. Anu Magar 

Guard- 

Ms. Indira Shrestha 

INTERN- 

SIMRAN 
BHIMSARIA 

Mr. Deepak Khanal
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1.3 Statement of the report 

For the fulfillment of the requirement of Siam University to complete the BBA program of 

duration being four years.  

1.4 Objectives of the Study 

The main objective of the program was to provide an exposure into the practical working 

environment, thereby gaining ideas about the disparity between the textbook knowledge and real 

life practices and also the reconciliation point of them both. Apart from this, the objective 

remained from realizing the scope of conducting business in Nepal to facing the real problems 

that arise in the real working scenarios through the managerial, administrative and interpersonal 

skills. To enhance my career prospects, develop personal relations and become more 

professional, the internship would help me widen my career prospects through the experience, 

help me inculcate professional etiquettes and develop a broader personal relation network, which 

is very important to succeed in today’s world. 

I tend to partake as much as the company offers. The principle target of the organization is to 

serve clients both in broad daylight and private part in such territories as generation, exchange, 

banks, government foundations, INGOs and NGOs. The possibility of its makers is to offer its 

clients finish arrangements from the outline, Equipment and Programming supply, tips on what 

and where to be bought and benefits. There are 55 profoundly qualified representatives working 

in the organization. Keeping in mind the end goal to guarantee the effective business, the 

organization originators are focused on the accompanying primary standards:  

QUALITY – G-Next contributes time, cash and assets important to guarantee the coveted quality 

and development as far as quickly advancing business sector. 

nd also the reconciliaiatitionon ppoiointnt oof f ththemem both. Apart from th

ealizing thee scscopope e ofoff connnduduductcttinining gg bubusisineneesssss iin n NeNepapall to facing th

real wororkikingngg ssscececenanan ririiososo tthrhrhroughgh tttheheh manannagagagerereriaiaal,l,l, aadmdmdmininisistrtrata ive a

ancee mmy yy cacacarerereerrer pproroospspspececectst , dedeveevelop p pepepersr onalall rrrelelelaata ioioi nsns aand

ininteternrnshhhipipip wwwouldldld helllpp mee wididenen mmy caarerereer pprorospppecece tststs thrhrh ououggh

ee prprofofessiionnalal eetititiquqquetee tes and d dededevevelol p a broaadededer r r pepepersrsoonal relelatatioionn

t toto ssucucceed iiinn totodadd y’’s s worlld.d.d  

e ass mmucuch hh asasas tthehehe commmpapapanynyn  offffferere s.s TTThehee pppririr ncncipipi lelele ttarara gegg t t ofof thehe o

h in brbroaoad d dadadaylylligigghhth  andndnd pppririvavatetee ppart ininn sssucucuch hh teteterrrrrritorrieies s asas gener

ent foundatitionons,s IINGNGGOsOO aaandndnd NNNGOGOGOs.ss TTThehehe ppososo sisibibililityty of its make

angements from the ooututlilinene,, EqEquiuipmpmenentt anand d Programming supp
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SERVICE - The administration must supplement quality. Just by understanding the requirements 

of its clients the organization can give top-notch benefits and keep up its driving position 

available  (Importance of Customer Service). 

EFFICIENCY – The organization trusts that the most ideal approach to enhance profitability is 

to give its kin the chance to learn and enhance his or her own aptitudes  

INNOVATION – Long haul achievement must be guaranteed by developing new thoughts. That 

is the reason the organization urges its representatives to be imaginative, and gives them the way 

to see their thoughts figured it out. The proceeded with development of the organization requires 

keeping up the staff capability so as to guarantee the continuous nature of administrations offered 

by the organization by methods for keeping in contact with the most recent accomplishments in 

the field. The staff takes an interest in different preparing projects, courses and meetings of the 

main organizations in the data innovation industry (Hamel). 

1.5 Expected Outcomes 

I am sure the knowledge and skill set that I have acquired while working here will guide me 

through the next phase of my administrative practice. Not only will I meet my personal 

objectives set at the beginning but also working in such a fast growing and dynamic industry 

would help me gain experiences well beyond those objectives and goals. 

One of the brightest sides of this internship is that I see how good management could turn tables 

around in any situation. I see how an organization could actually use its strengths to take 

advantage of opportunities while avoiding threats at the same time. Further, my confidence 

grows as I process along. I also would realize the importance of the interpersonal, 

communication and teamwork skills.  

organization urggeses iitsts rrepepreresesentntatativiveses ttoo bebe iimamagig native, and giv

ghts figureredd itit ooututt. ThThhee prprprocococeeeeddedd wiwiwiththth dddevevvelelopopopmementnt oof the orga

taff capapababililiitity y sosos aaass s totot ggguauarantntteeeeee ttthehehe ccconono titit nunuououous s s nananatutut rerer oof f adadmini

ionn byby mmmettethohohodsdsds ffororor kkkeeeepipp ngngn iin n contntaccact t wiiththth ttheh mmmooso t t rerrececec ntnt aacc

affff ttakakkeses aaan n n inini tererest iiin n differrenent t prprepeparing prp ojececects, cocouuru seess anandd

nsns iin n thhe ee dadadattat iiinnnnnnovovovata ion induduststryry ((HaH mel). 

uttcocomemees

nowleledgdge e anannd d d skskskililill l l seset t ththt atatat I have acacacquququiriri ededed wwwhihihilelele wwwororo kikingng her

xt phasee oof f mymymy admminininisisistrtrtratata ivivvee e prpracaca titiicecece. NoNoNott t onononlyly wwilill I me

the beginninngg bubutt alalsoso wworo kingng in suusuchch aa ffasastt grgrowing and d

ain experiences well beyo dnd tthohosese oobjbjectives and goals.
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Since the organization will open another outlet, I additionally saw two noteworthy administration 

forms; item advancement and business investigation new item improvement (NPD) is the entire 

procedure of offering another item for sale to the public. New item improvement is depicted in 

the writing as the change of a market opportunity into an item accessible available to be 

purchased and it can be unmistakable (that is, something physical you can contact) or impalpable 

(like an administration, experience, or conviction). A decent comprehension of client needs and 

needs, the focused condition and the idea of the market speak to the best-required variables for 

the achievement of another item. 

Thus, this internship has left me more mature, more confident, a bit wiser, and a better candidate 

for the next academic year. It has served to build a strong foundation for my future. It has 

reinforced the theoretical base in me, and added practical dimensions to it, and I look forward to 

more internship opportunities in the future. 

1.6 Limitations of the Study 

As it takes a minimum of one month to get oriented and understand the work environment of a 

company, three months is not enough to get proper training and meet the required internship 

objectives. I can self assess myself as: 

1. Should be more interactive and professional with co-workers. 

2. Need to be updated about the market. 

3. Should be concerned with every single detail while working in a group. 
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Chapter 2: Literature Reviews  

2.1 Main theory and concept applied alongside with the given job descriptions 

Since quite a while, frameworks hypothesis has been connected to the investigation of 

organizations and different associations. A business taking in a shipment of timber to be made 

into work areas and seats that it will offer for a benefit can be contrasted with a living animal 

taking in nourishment that will be changed over into vitality (Operations Theory). Systems 

theory refers to this type of interaction as a "productive process” which is explained as below: 

Feedback 

In this stage, the hypothesis treats organizations, as open frameworks, which means they exist in 

a situation or something to that affect and should make steady changes in accordance with get by 

in that condition, much the same as a living life form. Frameworks hypothesis alludes to all 

connections with the outside condition as invigorating procedures. For instance, the procedure of 

statistical surveying gives input about the adequacy of the organization's endeavors. Public expos 

and different types of expert communication with peers outside the organization additionally 

give input. On the off chance that the organization didn't approach input, it couldn't contend 

successfully. Shut frameworks can't survive (OPM). 
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Enabling 

Here, frameworks hypothesis is utilized as an apparatus for understanding diverse parts of how a 

business capacities. For example, the parts of a business don't work in seclusion from each other. 

Rather, anything that occurs in one division influences what occurs in each other office. In the 

event that assembling makes an excessive number of work areas and seats, showcasing will have 

an issue; if advertising offers an excessive number of work areas and seats, the assembling office 

could have an issue. All parts of the framework must cooperate (Tools & Skills). Frameworks 

hypothesis alludes to this kind of collaboration as an empowering procedure on the grounds that 

the diverse sub-frameworks empower each other to perform adequately.  

Criticism 

Feedback takes after when the focused conduct of a business can be contrasted with that of a 

creature contending to repeat, pick up an area and survive, frequently to the detriment of 

different life forms. Pundits of frameworks hypothesis, for example, Frederick Thayer, have 

contended that this analogy urges entrepreneurs to look for consistent development, go through 

assets and end up pointless. Common frameworks must exist in a condition of harmony with 

their condition to keep working (Business Productivity, 2012). 
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Chapter 3: Methodology  

 

3.1 Roles and responsibilities assigned by company 

 

Being assigned a role as Sales and Marketing Intern, some of my roles are: 

1. Assisting in promotional strategies and product development: 

I was given tasks to assist in different marketing activities that gave GNext the 

opportunity to inform, remind and persuade the major or prospective clients. 

2. Completing deals related and showcasing regulatory undertakings that incorporate 

running advertising and deals reports, directing examination on organization and different 

assignments in database:  

Since I have been physically associated with exhibitions for all my life I am uncertain on 

the off chance that I could surrender the execution angle and get off the stage and into the 

workplace. I am as yet keeping my choices open, yet know I should settle on a choice 

multi day soon. Regardless of what I do, see myself in this field since it is my obsession 

and I need to bring others and have the capacity to be totally included instead of only a 

participant.  

3. Developing media packs and producing public expo passes, thank you letters, frame 

letters for mailing mass handouts to planned clients of Apple, HP and Dell  

4. Preparing official statements, organization pamphlet and occasion declarations  

5. Providing help with terms of coordination to occasions like classes and expos  

6. Providing individual and managerial help to chiefs, such as running errands, organizing 

travel plans, getting ready arrangements and motivation  

in promotional strategies and prp oduct development: 

iven tasks to aasssisist t inin ddififfeferererentntn mmararkeketitingng aactc ivities that g

ity to inffororm,m, rremememininind dd ananand d d pepepersrsrsuauadedee tthehehe mmmajajjororor or r prprp osospepectctive clien

ng ddeaealsls relellatata ededed aandndd ssshohoowcwcwcasing rereegugugulalaatotooryryy uuundndn erere tatakikinngs 

advevertrtisisininng g g ananand d d deeealala s repoportr s,s ddirirecting eexaxx miminanaatitit ononn oonn n orrrgaganinizzat

ntnts inin ddatatatababbasasa e: 

aaveve bbeeeen n n phphphyysicicalalallyll aassociaiateed d wiwiwithth eexhx ibittioiionsnsns ffforor aaallllll mmmy y lilifefe II
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7. Uploading advertising material to online libraries, Web gatherings and web based life 

locales. 

3.2 Project details 

 

My internship started off with an introduction of the entire organization and its functional units. 

As my objective was to gain an experience in sales and marketing department, my roles and jobs 

were defined in the same fashion. 

1. I was not involved in a certain department, but was actively engrossed in marketing, 

financing, accounting and research of the company, which gave me an all-round 

exposure. 

2. Visit to various corporate houses to learn more about how to communicate with other 

people. 

3. Learnt how to use Microsoft Office better and make statements. 

4. Moreover, the activity scope of the company includes: 

5. The authorized distributor for Dell, Apple and HP in Nepal, we provide the latest range 

of genuine products from these companies. 

6. IT infrastructure, servers, storage, back-up and archival optimization and consolidation 

solutions 

7. Research, outline and acknowledgment of finish IT arrangements in business 

organization, economy, Training, Government, NGO's, INGO's, and so forth.  

8. G-Next guarantees the quality of its products through the direct recognition provided by 

great names in global IT: Dell, Apple, HP, and Microsoft. 

the same fashion. 

t involveded iin n a a cecertrtrtaiaiainn n dededepapaparrtmmentntnt,, bububut t wawaw ss acactitivevelyly engrosse

g, accccouountntinining g ananand dd rerer seses aarchhh ooof ff thththe ee cococompmpmpananany,y,y, wwwhihihichch ggavave m

.

vararioiousu cccororrppoporateee hououses to lleaearnrn mmoro e abbouo t hohoh ww tototo ccommmumunn

oww tto o uusseee MiMiMicrcrcrossofoo t OfOfffifice betetteter and makekee staateteemeentntnts.ss  

r, thhee acactitiiviivitytyy sscococopepp  offf ththhe e e coc mpany inininclccludududeseses: 

orized ddisisi trtribibbututu ororr ffor DDDelele l,l,, AApppplele aandnd HHHP P P ininin NNNepepepalal,, wwe pprovide

ne products frfromom tthehesese cccomoo paaanininieess. 

tructure, servers, storage,e bbacack-k-upup aandnd archival optimization an
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9. G-Next Service also offers AMC services for long term and smooth operation of 

enterprise customers. 

I appreciate the parts of the workplace: being composed, chipping away at a venture and 

obviously helping with taking care of the occasions. Since I have been physically engaged with 

exhibitions for all my life I am uncertain on the off chance that I could surrender the execution 

perspective and get off the stage and into the workplace. I am as yet keeping my choices open, 

however know I should settle on a choice multi day soon. Regardless of what I do, see myself in 

this field since it is my obsession and I need to bring others and have the capacity to be totally 

included as opposed to only a participant. I am proud to say that I went to attend Business 

Meetings to help my Managing Director, who was in Mumbai where I got to learn many 

different tactics that Dell applies in Marketing and Promotion or Sales. Along with this, I learnt 

how to communicate with guests from foreign nations, and got a chance to improve my PR and 

build networks with natives from Singapore, Bangladesh, Malaysia and Pakistan. 

 

Figure 2: Meeting with the company clients 

should settle on a chhoioicece mmulultiti ddayay soooonn. Regardless of what I d

t is my obseesssioion n anannd dd I nenneedede tttooo brbbrining g ototothehehersrsrs aandnd hhavave the capa

osed toto oonlnlyy y a a papartrtticicicipippanana tt. I aammm prpp ououdd d tototo ssayayay tthahahat t I I wewent to 

p mmy y MMaManananagigigingngng DDirirrececectotoor,r wwwhoho wwas iiin n MuM mbmbbaiaiai wwwheheerere II go

thhatat DDell ll apapapplplpliei s inini MMara ketitingn aandnd PPromootitt on ooorr SaSaSalelel s.s. AAAlolongng w

icacatete with hh guug esestststs fffrooom m foreigign n nanan titit ons, and ggototo aaa cchahance too iimpmp

witith h nanatit ves frfrf omm Singagag pore, BBangngllaaded sh, MaM laayysy ia aandd Pakkkisisstatann
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Chapter 4: Results and Discussion 

 

4.1 Contributions of student made during the internship  

The main contribution made by the student during internship was assisting the works of the Sales 

and Marketing Department. I was able to give a new touch in the department as an intern. The 

employees used to have very hectic and busy workdays and as an intern, I was able to reduce that 

workload of the employees.  

In any media company Share of Voice (SOV) is an important indicator to companies about 

which media is the most active, how much they are spending and what a company’s reach is. For 

any company before they decide their media plans, their budget for media activities, they need to 

know what the current media scenario is and how they are companies spending.  

Thus, I believe I was able to make small but important contributions to the company I worked as 

an intern.  

4.2 Details of related learning process and new knowledge student has received  

Some of the related learning process and new knowledge the student has received are as follows:  

1. Before working in this company I had very little idea about how a company works and now 

by the end of this internship I have much clearer idea of how a top-notch company works.   

2. I have acquired the knowledge about what the clients requires and expects from a company. 

I have realized the importance relationship management with clients.  

3. I have much better knowledge about the terminologies used in the business and corporate 

world  

employees.  

ompany SShaharere oof f f VoVoVoicicice e (S(SSOVOVO ) isiss aaan nn imimi popop rtrtanana t t inindidicacator to c

he mmosost t acaccttitivevee, , , hohohow w w mumumuchch ttthehehey yy arare ee spspspenendidid ngngng aaandndnd wwwhahahat t a a cocompm an

forere ttheheey y dededecicic deded tttheheheiriri  meddediaia pplal ns, thheieir r buuudgdgd etet ffooro mededediaiai aactctivivit

uurrrrenentt mememedididia a a scennnara ioo is and hohoh w w ththeyey are ccomoo paaanniesess ssspepependdn ining.g.  

wawass aaba lele to mamamakekk  smammall bututt iimpmporortataantntt contrtribututtionss ttto oo thththeee cocommp

lated lleaearnrnininng g prprp ooco esss s s anana d d neneww w knowowwleleledgdgdgee e stststuududennt t hahass receiv

ted learningg pprorocecessss aaandndn nnewewew kkknononowlwlwleede gegege theehe sstutudedentnt hhas received

king in this company I had very little idea about how a company
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4. Before internship I never knew about the press releases and media activities of the company 

but now I’m able to track the press releases of companies of various industries. 

5. Now I’m also able to develop the Share of Voice, which gives us a scenario of the media 

activities.   

6. Here I have also known how to act as a professional employee and work in a company 

according to its rules and regulations.   

I strongly believe I was able to contribute to the organization in a fully professional manner with 

my utmost dedication. I completed my responsibilities and task within the given time frame. By 

showing the proactive approach in the entire task, I was able to leave a good impression on my 

seniors and supervisors. This has also widened by thought process and interpersonal skills. 

 

 

 

 

 

 

 

 

e I was able to contrtribibutute e toto tthehe oorgrgananizizatatioionn in a fully professio
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Chapter 5: Conclusions 

 

5.1 Self-assessment as future professional  

In this internship of three and a half months long, I was able to grow professionally as well as 

personally. This internship was like a reality check for me, where I could know my strengths and 

weaknesses. I had to do many tasks and actions which were outside my comfort zone and I 

believe this what I believe has helped me grow. I have learned several things during this period 

of fifteen weeks, which was not at all possible through theoretical studies. All in all, I was able to 

build up my confidence level, interpersonal and soft skills, socialization with professionals, 

exposure of Nepalese market, and gained knowledge about organizational environment and work 

culture. I acquired the fact that facing any kind of adverse situation calmly and handling complex 

situation tactfully is the key to becoming a market leader for any company. 

This was a new experience for me but I hope this internship will help me a lot in my professional 

career in the future. Here I also learned about the practical skills of managing one-self, being a 

better communicator and a professional worker. Even though I was an intern, I always saw 

myself as an employee here and also got treated as an employee in the works I handled.  

There are still many places where I have to improve and develop various skills but I believe this 

internship has been a kick-starter to my professional career. Not only did I meet my personal 

objectives set at the beginning, but also working in such a fast growing and dynamic industry 

helped me gain experiences well beyond those objectives and goals. The learning that originated 

was being expressive and making a good impression on the clients and vendors. I also 

comprehended the importance of time, punctuality and discipline.  

t I believe has helpedd mme e grgrowow. I hahaveve lleaearned several things d

which was s nnot t atat aalllll ppossissiblblb e e e thththrororougugghh thththeoeoeorereretiticacall ststududies. All in 

nfidenncece llevevvelelel, , , ininnteteerprprpererersosonal anannd d softftft ssskikik lllllls,s,s, ssoccociaiai lilizazatitiono  wit

alesese mmararkekeket,t,t andndnd ggaiainenened dd knknknowwwleledggge abababouououtt orgaanininizazazatitiiononnalal eenvnviro

ed d ththe e ffaf ctctct tthahahatt faacicic ng aanyn kkinind ofof aadvdverse sssituatitioon cccalala mlmm y y anand d h

y y isis tthhe keyey tto bebeecococ mimm ng a mmararkekek t t lleader forr anynyny cccomomo pany.

expxpererieieenccnceee fofofor r r meme but III hope ththisis internshihipp wiilllll helellppp memm aaa llotot iin

ure. HeHerere II aaalslslsoo o lelelearneed d d abaabouoo t the prprpracacactiiticacacal l l skskililillslsls ooof f f mamaananagigingn  

cator anandd d a a prprproffofeese sionnnalalal wwwororkeker.r. EEvevev n n n thththouououghghgh II wwasas aan inter

ployee here andnd aalslsoo gogoot t treateted dd aasa  an ememmplployoyeeee iinn ththe works I ha

l h I h i d d l i kill b
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Moreover, one key aspect to take home was the fact that knowledge is power, but is nothing if 

not applied in practice. Professionalism is a must in any company as good skills and behavior 

can turn tables for any company. Work in a company should be done very systematically and 

employees should be such that they solve any hurdle immediately without any grumble. In 

addition to it, through GNext, I got exposed to many other companies due to its marketing 

communication, marketing mix and promotional activities. 

To deduce, all marketing activities gave me an insight of how marketing communications 

decisions are made, how budgets for different marketing activities are allocated, how the records 

of all activities are kept on track, and on what basis proposals are given or accepted from 

different associates. As informing, reminding and persuading remains the heart of any 

organization, I was successful to learn these qualities while interning with GNext.  

 

 

 

 

  

marketing activitiess gagavev mmee anan insnsigightht oof how marketing 
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waass susuccc esessfsfsfuluul to lelelearn n ththesee quq alalititieies s whille e ini ternrnninng gg wiwiitht GGNeNexxt
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5.2 Comparison of practical learning VS theory  

During my internship I was able to gather much new knowledge by working and doing tasks. 

Here I was able to learn about how a media agency works on a day-to-day basis. I was able to 

improve my interpersonal skills. Here I learned a lot on communication skills and also was able 

to make new connections in the corporate world. Practically I believe how to deal with people 

better now. I also got the chance to implement the 4Ps of the marketing mix into practice, which 

helped me to implement the theories learned in classes in the real organizational scenario. 

Theoretical knowledge was equally important for me as it was a foundation for me to get my 

practical knowledge. I believe theoretical knowledge has been a base for learning the 

terminologies and the guidelines provided by my supervisor. However, despite the use of 

theories, I also came to know the fact that not all the theories learned in the classes could be 

implemented in the real life scenarios. There comes situation where we have to take decisions on 

the basis of our experience and expertise gained in the particular field. Due to this, I saw how an 

organization could actually use its strengths to take advantage of opportunities while avoiding 

threats at the same time (Research Gate). 

In a nutshell, this internship was a very valuable on-the-job training. It has left me more mature, 

more confident, a bit wiser, and a better candidate for the next job. It has served to build a strong 

foundation for my future. It has reinforced the theoretical base in me, as I was given ample 

opportunities to exercise and apply the management concepts along with critical thinking.  

 

 

  

plement the theories learned d inin cclalasssses in the real organizational 
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