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Abstract

Using Instagram to increase value of products and services of SC Holiday Co. Ltd. is
aimed to disseminate the company's products and services to the customers, to reach out and expand
the customer base of the company, and to create more sales of products and services to the company.
Since the original company has only marketing channels and a Facebook page, Instagram was an
additional channel for marketing purposes.

The results of the study found that the first month had no Instagram followers, and currently,
there are 1,071 subscribers. There were 100 posts posted by the developers, and there were more
people who purchase tours through this Instagram, brings more sales to the company, and generates

39,946 Baht, which achieve the purpose of this project.

Keywords: Using Instagram to Increase Value of Products and Services
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Abstract

Using Instagram to Increase Value of Products and
Services of SC Holiday Co., Ltd. is a project aims to
disseminate the company's products and services to the
customers, to reach out and expand the customer base of the
company and to create more sales of products and services
to the company. Since the original company has only
marketing channels and Facebook page, Instagram is an
additional channel for marketing purpose.

The results of the study found that within a month of no
Instagram followers. Currently, there are 1,069 subscribers.
There are 98 postings posted by the developers, and there
are more people who purchase tours through this Instagram.
This brings more sales to the company and generates 39,946

baht, which achieve the purpose of this project.
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