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Abstract

Muller Mechanies Company Limited is in the motor importer industry from China, under
the brand "MULLER," including international standard production base to provide quality
products equivalent to produets from Europe and America. They are able to lower costs to allow
customers to use the best quality products at cost-effective prices, but there is still not much sales
growth. The customer base 1s still relatively low, therefore, the company has to solve the problem.
Most of the company makes the contact via telephone, email and text messages to communicate
with customers. The company has many old customers and in order to retain them, they need to
make customers feel important and be friendly. We receive new customers from internet searches

or from various advertisements. We take care our new customers same as old customers. In



process get to know each other and explore what customer’s need. We visited the customer's
factory and introduce products themselves to the customers. However, new customers are more

difficult to maintain because most of them are familiar with high quality and expensive brands.

From studying and working in the marketing communication process of motor products of
Muller Mechanics Co., Ltd. It was found that the importance of marketing communication
through important steps, Plan a strategy to determine the purpose and students will be instructed
to be compiled into information for suggest to customers via various marketing communication

channels for professionalism and teamwork in the workplace.

Therefore, the organizers have arranged to make through industries to get to know the
customer's purpose to explore the satisfaction of the product, and the image of the company as
well as service when there is a response from the student. Organize data and forward information

to the department responsible for it in follow-up and offering of the next communication.

Keyword: Marketing, Communication, Customer Relations
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INDUCTION MOTORS

Q=8
8=

AL SERIES
* 3 PHASE ALUMINIUM HOUSING
» 0.25HP-10HP/2-4 POLES

QY2 SERIES
* 3 PHASE CAST-IRON HOUSING
* 1HP-10HP/2.4.6 POLES

MULLER

ML SERIES
* 1 PHASE ALUMINIUM HOUSING
* 0.25HP-5HP/2-4 POLES

QY2B SERIES
* 3 PHASE CAST-IRON HEAVY DUTY HOUSING
* 15HP-430HP/2.4,6 POLES
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BRAKE MOTORS

THREE PHASE BRAKE MOTORS
* 0.18kw (0.25HP)—45kw (60HP)
* BRAKE 380 V.AC
* BRAKE 190 V.DC
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MULLER

WORM GEAR REDUCERS

PA PR

i 5

PRF

P-Series
* SIZE 12(50)-60(250)
* RATIO 1:10-1:60 (SINGLE REDUCTION)
« RATIO 1:100-1:3600 (DOUBLE REDUCTION)
* FOR ELECTRIC MOTOR 1/8HP-30HP

PDA PDORU

NM-Series

* ALUMINIUM HOUSING SIZE:030-090

« CAST-IRON SIZE:110-130

* INPUT POWER 0.06-7.5kw

* RATIO 1:7.5-1:100 (SINGLE REDUCTION)
* RATIO 1:150-10000 (DOUBLE REDUCTION)

310 4.7 Yszinnvesduduaz juvesdum
a g o Y A Vo w1 4 s A s
Worm Gear Reducer (N85NAT0UNNUAIGATOITINA IHUIATOIOUA HIBUBINDS
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LUBRICATION SYSTEM

¥ lso
X U(m’ "

T’

. . - o
W P . i RATED LIFTING
Ml o *, 5 WEIGHT 200 kg-1.000 kg
. o o u,s s 1 PHASE. 220 VAC
*T L. e S B SPEED 5-10 m/MIN
‘ pegtias Padt B
Ll TR R & D ROTARY HOIST FRAME
RAEY N T HANGING WEIGHT 250 kg-600 kg
y 771/ venly - LIFTING LENGTH 750 mm-1,100 mm
g B
e sl TROLLEY
% O - 500Kg-1,000 Kg

CHENYING CENTRALIZED LUBRICATION SYSTEM
IS0 9002 STANDARD

~/1

B cucamc nost gy

TROLLEY

MULLER

COMPACT SERIES

SPEED 16.4 m/Min
| BEAM 10 mm-22 mm

JUn 4.81)5¢ ANUBIAURLAZ FUVBITUM
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2 ]
ROTARY ROOTS M
MULLER

ROTARY ROOTS TYPE BLOWERS :
» EXTRA LOW NOISE

+ DISCHARGE PRESSURE UP TO 6,000 mmAq

* AIR FLOW UP TO 44 CMM

* OIL LEAKAGE PREVENT. EASY MAINTAINANCE

* FOR ELECTRIC MOTOR 2HP (1.5kw)-B0HP (45 kw)

TSR 2 LOBES SSR 3 LOBES
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BELT TRANSMISSIONS VARIABLE SPEED MOTORS

* 1SO 9002 STANDARD
* VARIABLE SPEED RATIO 1:4
< * 0.25HP-7.5HP

APH-BS AHV-BS
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ELECTROMAGNETIC

CLUTCH/BRAKE @
PE-EI
\/

» ISO 9002 STANDARD

* HIGH SENSITIVITY AND RELIABILITY
» TORQUE 0.24-32 kgf-m

* 24VDC INPUT POWER
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CHAIN COUPLING
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VIBRATING MOTORS

MULLER

VIBRATING FORCE 31kg-2.400kg b
2 POLES, 4 POLES

HIGH EFFICIENCY VIBRATING APPLICATION
INSULATION CLASS “H" FULLY
ANTI-VIBRATION TREATED

1phase 220v, 3phase 220/380v.
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