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Abstract

Racha Printing (2002) Co., Ltd. is a manufacturing factory and distributor of food and
beverage container for retail, providing custom-made services for patterns on the product and
packaging that arc suitable for coffec shops and restaurant business, and providing services for all
type of print media design and printing. The case study aimed to: I, creatc media and content as
online marketing communication for Racha Printing (2002) Co.Ltd.; 2. analyze the feedback
through onlinc media with the appropniate strategy for Racha Printing (2002) Co.,Ltd.

Through this study. the online communication forwsed on creating images for
advertisements which allowed customers to be aware of the content and promotions on Facebook,
Line and the website. it was found that the company reached more than 200 new customers
through all 3 online channels within the last 3 months, Showing that it is easier to reach new
customers. This method greatly reduced the cost of increasing a new customers base. The
company also agreed that this section will continue to be developed, especially the website, in
order to strengthen the organization.

Keyword: Online Marketing Communication,LINE,Facebook
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Project Title: Marketing Communication via Online Media of Print Media, RachaPrinting (2002)
Co., Ltd.
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Abstract

Racha Printing (2002) Co., Ltd. is a manufacturing factory and distributor of food and
beverage container for retail, providing custom-made services for patterns on the product and
packaging that are suitable for coffee shops and restaurant business, and providing services for all
type of print media design and printing. The case study aimed to: 1, create media and content as
online marketing communication for Racha Printing (2002) Co.,Ltd.; 2. analyze the feedback
through online media with the appropriate strategy for Racha Printing (2002) Co.,Ltd.

Through this study. the online communication forwsed on creating images for
advertisements which allowed customers to be aware of the content and promotions on Facebook,
Line and the website. it was found that the company reached more than 200 new customers
through all 3 online channels within the last 3 months, Showing that it is easier to reach new
customers. This method greatly reduced the cost of increasing a new customers base. The
company also agreed that this section will continue to be developed, especially the website, in
order to strengthen the organization.

Keyword: Online Marketing Conununication,LINE Facebook
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