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Abstract

“Content Marketing for Promoting Sivatel Bangkok Hotel's Organic Products™ is a project
that aimed 1o create a channel for promoting hotel products. The organic ingredients are carefully
selected by served as the quality ingredient in all menu items to customers in the hotel restaurant.
The project objectives were to study the creation of attractive marketing-oriented content, to
increase the amount of Facebook page traffic for the hotel and to promote the hotel's organic
products, and to disseminate information to various consumers. For this reason, the authors needed
to study public relations strategy in order to provide a proper understanding of organic food, and to
atrract people who are interested in organic food to dine at the hotel. The author used Adobe
[llustrator CC 2019 and Adobe Photoshop CS6 to design the content marketing for this online
promotion.

The recordings of page followers and post likes were used to evaluated the project for 3
months, from September to November. The attractive infographics were posted twice and the
results showed that the amount of page followers was increased to 64, and the amount of the post
likes were 335 likes for the first post and 336 likes for the second post

Keywords: Content Marketing, Facebook, Organic Food
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Abstract

“Content Marketing for Promoting Sivatel
Bangkok Hotel’s Organic Products” is a project that
aimed to create a channel for promoting hotel
products. The organic ingredients are carefully
selected by served as the quality ingredient in all
menu items to customers in the hotel restaurant. The
project objectives were to study the creation of
attractive marketing-oriented content, to increase the
amount of Facebook page traffic for the hotel and to
promote the hotel's organic products, and to
disseminate information to various consumers. For
this reason, the authors needed to study public
relations strategy in order to provide a proper
understanding of organic food, and to attract people
who are interested in organic food to dine at the
hotel. The author used Adobe Illustrator CC 2019
and Adobe Photoshop CS6 to design the content

marketing for this online promotion.

The recordings of page followers and post
likes were used to evaluated the project for 3 months,
from September to November. The attractive
infographics were posted twice and the results
showed that the amount of page followers was
increased to 64, and the amount of the post likes
were 335 likes for the first post and 336 likes for the

second post.

Keywords: Content Marketing, Facebook, Organic

Food
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