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Abstract
The purposes of this research were 1) to study the level of opinions of marketing

executives or personnel in charge of marketing of business organizations in Thailand toward
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New Normal way of life after the end of COVID-19 pandemic and 2) to analyze confirmatory
factors of marketing strategy toward New Normal way of life after the end of COVID-19 pandemic.
The research sample consisted of marketing executives and marketing personnel in the real
estate industry, agro & food industry and consumer products. Statistical procedures employed
for data analysis were path analysis and structural equation modeling (SEM).

The research findings revealed that the majority of business organizations in Thailand
were companies in the real estate and construction industry, and the opinions concerning the
most often used marketing strategies after the end of COVID-19 pandemic were the strategy of
marketing promotion via digital media, the strategy of public relations via digital media, and the
strategy of advertisement via digital media. The confirmatory factors the variables had statistical
values of CMIN/df = 1.56, P = 0.815, GFI = 0.989, AGFI = 0.966, NFI = 0.978, IFI = 0.988, CFI =
0.984, RMR = 0.003, RMSEA = 0.012, all of which were high standard values indicating that the
confirmatory factors of marketing strategies toward New Normal way of life after the end of

COVID-19 pandemic had goodness-of-fit with empirical data.

Keywords: Confirmatory Factors Analysis, Marketing Strategy, New Normal, COVID-19 Pandemic
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nant Validity) #adunsindnvassaiuienuu
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A /eif-1.56, P=0.815, GFI~0.989,
AGF1=0.966, NFI=0.978,
IFI-0.988, CF1-0.984,
RMR=0.003, RMSEA=0.012

A 2 JULUUNSIneIAUTENa U EUIUTRIMILUSNAENSNISRA1AEAINUNG

Tusduuulmindsduganisseuinvedhsa COVID-19

M3 1 ansuAanduiusvesiinlsnagnsnisaaingauundlusliuulmivasduannisseuin

994k5a COVID-19

Auus SM1 SM2 SM3 Sma SM5 SM6
NAYNSNITAAIALUUIAZIS 1.000
nagnsnsdndesomealulad 415 1.000
nagmsANLLAB LTS 465 548% 1,000
nagnsnslawansudenivia A425%  547* 514% 1,000
nagnsnsUszT AU uAeRvia 411 578%  451%  501%* 1000
nagvnsdaaunsngrudendva B525%% 48T 561 5Ad* 487*  1.000

** Jred1Agnsadanszavu 0.01

SM1 = NANSNITIAIALULIANEZIN SM2 = nagnsnsindemeinalulad SM3 = nagnsAUiuAUeILUTUA SM4 =

naensNIslaLarUERRIVIA SM5 = NagnsmMIUssduNUsHIUERIA SM6 = NagnsnnIauasuNTVIERLERATYA

Mad 1 adelsvihnsmaaeumanduiug
Y9I UTHNNA AR IBLUNS NTENAUNUS VDS
Fudsniidusudsiinldlunendunsne
(Interval scale) MuvsndandunusvaLiysay
(Pearson Product Moment: PE) Ptlanudunug

€

o 9iltdAgyNszau 0.01 JAudunusiLuy

a a

Aenapeiu (@renudunusiduuin) wazdl

pmd) -

ArANduiuslaAY 0.80 (Aduysed) vilw

@

laiiAinan1ag Multicollinearity (Wanitbuncha,
2014) uaznmd 2 wandliifuinesdusznautis
6 ¢ Mun NagnsNITRAIALULLIZIT (SM1)
nagnsnIsindediamalulad (SM2) nagns

'
o

ANUITUAIYBIUUTUA (SM3) NAENENITIaY
HIUERRAATE (SMA) nagnsnisusswdunusiiu

Via (
7ia (

aRTa (SM5) nagnsnisdaasun1TuesIy

SM6) WANITILATILUNUIT NNAY

H1UMIFUT0IANAINAN TC (NGUR 1) anvnuyvemansuasdenumans wazgiudaya ASEAN Citation Index (ACI)



a v

o o

sansilayeyrftmsd T9 13 atiufl 2 NOEAIAN - RIVAN 2564 9

fAmininesduszneulussduiivonsuld uas
FdeleuTuasAUszneulagiansananAL YD
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WINAUNTY 2.0 hnsuTuemnzeANENRuS
vesaunatntadeusindy Taglalduiudn
wmiwesiiusmindvdnvessuuuuiiienles
seminsfnsudedela eaainazyinlelyl
aonadosiuiugTunsouuAnEluntsfine
AIdulausugiuuunisinauladrdviiniig
gonmdpvassULuvaglunasinsgiuduegns
Alaeilan y°/df = 1.56, P = 0.815, GFI = 0.989,
AGFI = 0.966, NFI = 0.978, IFI = 0.988, CFI =
0.984, RMR = 0.003, RMSEA = 0.012 ?zfat,flu
ANINTFINGY Uanedn JULUUNTInesAUsENaY
\Baguduvesiiwlsnagnsnisnaingainuuniiu
sUsuUlmaind AuananisszuInvethia COVID-19

fmnuaennnedfiuteyadasedng

afilsauaragina

INN1SANYIITENUIN N1TMTIa0UTT
fuusdanalisiasiuundussdusznouiinias
yosmulsmunguiuaziuianiildnsiaaouny
LUININITATIINALNTNITARINGANUUN ALY
sunuulmivdsduaansszuiavesha¥a COVID-19
TUAUNAEVIENNINAIARUURIEAS (SM1) Aunaems
nsdndosemalulad (SM2) Funagnsaniu
fuAIUDIUUTUA (SM3) Frunagnsnislawmn
uAeRIa (SM4) Funagmsnisussanduiug
K1uADATVA (SM5) funagndnisduaiunisne
KUABRATA (SM6) WdumsmnudiugiBs dules
5819 LUT (Path Analysis) laglalusunsa
AewmaTEISa3U AMOS uavinTiosruszney
U (Confirmatory Factor Analysis) Ingiiiansan
PINAITIATITRAEDR Chi-Square Statistics

ANSEAUTIANAY p-value ATDIAILIIAILDETY
Degree of Freedom uazedaisindiaesvos
AladgAuANLARIAIAT o Ui 1ADIY04N"S
UszanadAn (Root Mean Square Error of Approx-
imate: RMSEA) aadUszneuvesiuUsidun
alusnunagnénisdaasunisveriudediia
(SM6) ﬁﬁmmﬁwﬁﬁymﬂﬁqm (Factor loading
= 0.93) faudunlssuiuiunagnsnisnan
f;jmmﬂﬂmugﬂLLUUKLWJW%"Q?:uzjﬂmsszmmaa
T COVID-19 Fowar 92.0 denAdasiuUITY
94 Bauer et al. (2005) Al#doasuainauided
A vesteyad duielussngugnindieud iy
sanisvausunazdndulaldusnisiiuaunsal
fefofdndusedinislinagninisduaiunisue
rugUnsaliiofe flazshlAnusedagalifugnen
andulaldusnisluiuil uazdiaonndasiungel)
P mUnaluguuuul (New Normal) fivsnedis
PaUndlyal gruTinl ignéndoenistisuns
Usnsluguuuulmiannnisldnagnsnisdaasy
M3uEruEeRTa (Royal Institute, 2020)
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