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Abstract

Data First Co.,Ltd. is a technical data-driven consultant, experienced in online and offline
advertisements, through integrating customer behavior data. They are also a leader of multi-
channel digital media. The company applied data science to benefit the business use cases. There
are various types of data from various sources, especially in transactional data which could be
implied to customer behaviors, such as online transaction payment data. This data could be
extracted to get insights in order to improve the business. Therefore, we proposed the process of
analyzing these types of data by using the advantages of data science, which comprised of: 1)
Study and understand the data; 2) Define the analysis problems; 3) preparing and preprocessing
data; 4) analyzing data; 5) Data visualization. The tools used for our analysis were Google Big
Query, to store and process data on the cloud, and Tableau for data visualization. Our results
showed the online transaction data could be used for analyzing customer behavior, amount of

best-selling products, as well as benefits to online marketing to various products.

Keywords: Consumer behavior, Online shopping, Shopping behavior, Data First
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Monetary Group
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Product by Brand
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