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Project Title : Content Writing for Online Marketing Communication via Facebook and

Website of Dena Solution Co., Ltd.

By : Miss Kanthima Dubey 35904300358
Advisor . Assistant Proffessor Dr. Benjawan Bowonkulpa
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Abstract

This project had the following objective: 1) To study content writing on Facebook platform; 2) To study the content

for typing on the website; 3) To study on advertising on Google Ads before implementing it.

The process of implementing online marketing channels on Facebook and the website consist of the following
steps: 1) Collecting right keywords; 2) Practice writing; 3) Effectively posting on Facebook, To reach the targeted customers
you must create eye catching content of promotional images of the products provided by your company on the Facebook page
and the company website. This brings new targeted customers who are interesied in the product and can get all the
information regarding the merchandise. The customers are then added with confirmation from the consultants, This type of
practice attracts new customers and strengthen publie relations, which builds brand recognition and make the company more

well known.

As a result of posting content on the Facebook page and company’s website the content to creates good public
relations and high sales of products to old and new customers, which is then confirmed by the consultant staff who closes the

deal.

Keywords: content writing, online marketing, communication
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