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Abstract 

This report, titled "Marketing Intern at Millennium Hilton Bangkok," centers on attracting 

customers to the Millennium Hilton hotel. The marketing of the brand is made up of different tasks 

that revolve around it. This cooperative education report details the working experience of various 

tasks completed as a marketing intern. This study explains the duties and responsibilities assigned 

for the intern during the cooperative education at a highly esteemed hotel. It also describes the 

activities, procedures and various functions associated with approaching different people, creating 

contents, and assessing market types related to marketing. The study focuses on working honestly, 

with being more responsible in the workplace. This study also emphasizes how cooperative 

education aids interns to improve their management skills by allowing them to work in a good and 

flexible environment in a team and solve problems through collaboration and coordination. 

 

Keywords:  Creating content, social media marketing, brand marketing, analysis of competitors, 

approaches 
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                                                 Chapter 1 Introduction 

1.1 Background: 

As part of the partial fulfillment of the requirements for Cooperative Education, Faculty of 

Business Administration, and Academic semester 4/2023 at Siam University, I was looking for an 

internship in Thailand. I explored the list of organizations provided by the college on the web and 

LinkedIn as well that are appropriate to pursue my internship in marketing offline. Eventually, I 

found an internship notice at the top-ranked Millennium Hilton Bangkok and the most appealing 

part was that it was an English-speaking, international business. 

I applied for the internship at the hotel and I was called for an interview by the hotel. I had a good 

interview and I was informed that I was selected to pursue my internship in the top-ranked hotel.   

1.2 Statement of the report: 

This report explains the learning experience as a marketing intern during the internship in 

Millennium Hilton Bangkok. 

1.3 Objectives of the study: 

The main objectives of the study are;  

● To implement the gained theoretical knowledge in a practical way to build a career in 

marketing through the internship 

● To have a better understanding in the hospitality industry by analyzing the competitor’s 

social media marketing, content marketing, influencer marketing, and finding out various 

bloggers and interacting with the customer to promote the hospitality industry 

● To know the key issues and challenges of the marketing in the hospitality industry 

● To learn the lesson and key recommendations for better marketing in the hospitality 

industry through the internship.  

1.4 Profile, vision and value of the company: 

 Hilton Hotels & Resorts is a global brand of hotels and resorts. The hotel was opened on 26 May 

2006 as Hilton Hotels. This makes it one of the largest hotel brands in the world. Millennium 

Hilton Bangkok is a full-service hotel. There are 533 guestrooms and 3 dining outlets. Besides, 
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and 3 dining outlets. Besides, there are 17 meeting rooms. There are certain attractions nearby, 

such as ICONSIAM, Chinatown and Talad Noi. 

Many of Hilton’s properties are owned, managed, or franchised by individual operators under a 

series of brand names under the following 5 different tiers; 

● Luxury — Waldorf Astoria Hotels & Resorts, Conrad Hotels & Resorts, LXR Hotels & 

Resorts 

● Upper Upscale — Hilton Hotels & Resorts, Canopy, Curio Collection, Embassy Suites, 

Signia 

● Upscale — DoubleTree, Tempo, Hilton Garden Inn, Homewood Suites 

● Upper Midscale — Hampton, Home2 Suites 

● Midscale — Tru 

Millennium Hilton Bangkok is one of the chain hotels of Hilton with a full-service hotel having 

luxury amenities. It is located in the heart of the riverside district and minutes away from 

Bangkok’s most iconic temples and historical sites. The hotel is adjacent to ICONSIAM, one of 

the largest malls in Asia, and accessible by boat and sky train. The BTS Gold Line station (train 

station) is a few minutes’ walk away. The customer can enjoy a unique dining experience, outdoor 

pool and fitness center. (bangkok, 2006) 

The vision of Millennium Hilton Bangkok is “to be the first choice of guests, team members, and 

owners alike” with the values " to fill the earth with the light and warmth of hospitality- by 

delivering exceptional experiences – every hotel, every guest, every time”. (Millennium Hilton 

Bangkok, 2023) 

 

 

 

 

Figure 1: Company Logo and Company Picture 

 

https://www.bing.com/search?q=Millennium
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1.5 Marketing strategy of the Millennium Hilton Bangkok: 

Millennium Hilton’s generic strategy for industry advantage is aligned with the industry's intensive 

strategies for growth. Such alignment optimizes organizational performance. The generic strategy 

is to ensure business competitiveness. Millennium Hilton Bangkok’s generic competitive strategy 

supports the attractiveness of its amenities and views that leads to a wide variety of competitors. 

On the other hand, a company’s intensive strategies for growth presents the approaches used to 

ensure business growth and development.  

1.6. Organizational structure: Commercial Department 

MILLENNIUM HILTON BANGKOK 

Commercial team – June 2023 

 Figure 2: Organizational Structure 

 

1.7 Strategic Analysis of the company: 

SWOT analysis is a framework for identifying and analyzing an organization's strengths,          

weaknesses, opportunities and threats. These words make up the SWOT acronym. The primary 

https://www.techtarget.com/whatis/definition/framework
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goal of SWOT analysis is to increase awareness of the factors that go into making a business 

decision or establishing a business strategy. To do this, SWOT analyzes the internal and external 

environment and the factors that can impact the viability of a decision. (Stephen.J.Bigelow, 2010) 

In this section, I will use SWOT analysis to present Millennium Hilton Bangkok’s strategic 

analysis. 

So, Starting with SWOT analysis is a framework used to evaluate a company’s competitive 

position and to develop strategic planning. SWOT analysis assesses internal and external factors, 

as well current and future potential.  

SWOT 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

          

      

                                                        Figure 3: SWOT analysis 
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Strengths: Our sector is one of hospitality, so in order to grow, we need a strong network and 

brand reputation. Also, we are a five-star hotel located in a popular region. In addition, staying 

safe with large facilities provided to our customer and also has high amenities like FLOW 

restaurant, ThreeSixty Rooftop Bar, ThreeSixty jazz, The Lantern, gym, swimming pool etc. The 

service that the hotel provides to their customers is great due to the fact that customers want to 

come again and again to our hotel to stay. 

Weakness: Our industry's biggest weakness is operational issues as in the future it might cause a 

big issue as there is no censor in the lift which our guest might not know about and the lift being 

late we sometimes missed our program or were late to reach there. 

Opportunities: The Millennium Hilton Bangkok has many prospects, and settings, and a great 

view. 

Threats: Our biggest threat is high competition in the market. Sometimes, due to changes in 

government rules and regulations, our industry might also be affected. Seasonal business also 

affects the ability to gain customers. 

 

 

                                              Chapter: 2 Co–op Study Activities 

2.1 Job description and responsibility:  

In my role as a marketing intern at the Millennium Hilton Bangkok, I was responsible for 

writing content for social media posts, media inquiries, monthly reports, helping the operation 

team, detailing bloggers, creating influencer lists, finding information about our hotel on 

various websites and noting it, creating social media content and posting in calendars, creating 

influencer lists of three counties, occasionally assigned with flow, competitor analysis, intern 

training, research and presentation, and more. Information about my work; 

2.1.1 About bloggers: 

When I worked on a task involving a blogger, I first checked my email, reviewed the 

information provided, and then began keeping all the pertinent details in a media inquiry 

file. If the bloggers are confirmed to be staying, I then begin to prepare a memo and 

complementary materials with the aid of the spa and sales departments. So, time 
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management for bloggers is not a problem. Finally, my supervisor informs the blogger 

when they arrive. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

2.1.2 Content creating:  

Great content on various websites allows them to acquire maximum traffic. Content 

creation is a standout amongst the best and easiest strategies to keep your site informative 

and updated. I was taught to write the contents with organic keywords and write the content 

for the images that bloggers provide us or for occasions like Women's Day, buffet dinners 

on Saturday and Sunday, etc. that we use on Instagram or Facebook. After publishing them 
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on those social media sites. Consequently, that aids in promoting our hotel to gain more 

guests. 

2.1.3 Media enquiry: 

On this Excel (media inquiry) page, I had provided detailed information about bloggers 

and influencers. My supervisor sends me that information, and I enter it on the media 

inquiry page. That aids me in locating the specific information I need for my Memorandum 

and Complementary Creation. 

2.1.4 Listing about influencer: 

I had to compile a list of the influential people who have shared hotel photos and are 

foodies, adventurers, and huge influencers with plenty of likes on their posts. In order to 

encourage those bloggers and influencers to stay at our hotel. 

2.1.5 Preparing monthly end report/ presentation: 

I I had to create a monthly end presentation where I kept all the specific information that 

occurred during that month, such as a picture of the bloggers who visited our hotel and the 

length of their stay, the date of the engagement rate for our social media posts, and other 

information pertinent to the post, etc. This helps me improve the quality of my 

presentations.  

 

2.1.6 Hotel information: 

In order to determine whether all of the information given about the hotel is comparable or 

not, I wrote down the specific details that were written about the hotel on several platforms, 

such as the hotel website, booking.com, trivago.com, etc. So, if it is not identical, it could 

be changed on that side. As a result, the customer could easily access similar content 

throughout the site. 

2.1.7 Listing the international and religion event in calendar: 

To make it simple for us to create a social media post for the day to publish on social media, 

I had to create a calendar for each month that lists the national and religious holidays. 

2.1.8 Flow Restaurant: 
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I occasionally helped the food staff with flow by taking orders from customers and assisting 

with meal service. I only do this to gain knowledge of how the hotel's front desk operates. 

Here, communication was one of the difficult parts for me, as I could not understand or 

speak Thai. So, that made it difficult for me to understand people working in the flow 

restaurant and make them understand what I said. Many people think that I look Thai. For 

that reason, people start to talk to me in Thai, which makes it difficult for me to understand. 

Due to that reason, I have some problems to solve. 

2.1.9 Intern training meeting: 

We receive a brief introduction to various jobs in hotel departments each month at our 

intern training, after which a guest speaker will discuss that department. The department 

head will discuss it in detail with us. In that training session, we will also be given an 

assignment to complete for entertainment purposes. In this training meeting also, I have 

problems with communication, so my friend helps me understand the language or what 

they say during the training meeting. 

 

2.1.10 Competitor analysis: 

I conducted a competition analysis on our rivals, looking at the content they provide and 

the things they do to amuse their clients or draw in new guests to their hotels. Also 

analyzing competitors' promotional activities. 

  

2.1.11 Engagement with the operation team: 

Apart from this, I was also involved in other operating areas, such as engaging in certain 

workplace tasks by hand-painting the wall or painting a box. Only to improve the 

appearance of the place for those who intended to smoke there and caused a commotion by 

painting them for aesthetic reasons. Also, it permits employees to use that location during 

their office break rather than another. This helped me work in teams. 

2.1.12 Research and presentation: 

I had to do research on the hotel and competitors and make an overall presentation about 

my work to present in the office and college at the end of this internship period. 
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2.1.13 Influencer survey form: 

I created an influencer survey form to get reviews and feedback from those influencers so 

that we could improve on the parts that needed to be done. That is very important to 

improve on the service that we provide to those influencers, whether it is fine or not. 

2.1.14 Digital signage: 

I learned how to update digital signage for lifts, the arcade area, the lobby, and in rooms, 

which was taught to me by my supervisor. Next time she assigns me this task, I will be able 

to do it. At first, we open Canva and look through the lift or room files. Then we download 

the video or picture. After we download it, we copy it to the pen drive. Finally, change in 

the lifts all this process is done when we have promotions, offers, or some events in the 

hotel. 

2.1.15 Activities:  

We took part in fun activities just to maintain those areas for those who wanted to chill in 

that area during their break time or lunch time during the office hour. Where we painted a 

wooden box and made a hand stamp on the wall to make a tree as a design on the wall. to 

make the place look beautiful. 

2.1.16 Line MyShop: 

I first learned how to create the post from my supervisor, who also taught me how to use 

the myshop and botio.io apps. Going forward, I also created a post for selling our product 

through that app. As a result, the software facilitates the creation of a post and QR code for 

those activities.  

 

2.1.17 Media & Publicity release: 

Here I create a form for the bloggers. This form is based on the authorization of the person, 

as they give us permission to use their picture to post on social media. This helps create 

authority for a hotel to use the picture. They sign the form for the authority so that while 

using their pictures, the hotel would not have any problems. For those people, we provide 

a voucher from the hotel side. 

2.1.18 PR clipping: 
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PR clipping is a method of analyzing the effectiveness of public relations activities. As the 

name suggests, it consists of collecting media mentions (or clips) about your brand. 

(Edwards, November 23 2021) 

Hence, this is the PR lipping for our hotel, where I keep a record of the post or video that 

is made by the press or some other channel that is related to our hotel. 

2.1.19 MK calendar: 

 MK calendar where I keep the list of the bloggers/ influencers who are coming this month 

like before they arrive. I keep the name of the person on their arriving date with their name, 

stay period, which room, how many people and the platform where they post the picture.                                                    

2.1.20 Contributed behind the scene: 

I provided support in the background to take the photo for the monthly drink special event 

that was posted on social media. A photo was taken in order to make a poster for the 

occasion. Also provide support to click the picture of the lantern promotion by providing 

ideas and for the photo shoot at the beach: Sangria and Mojito. 

2.2 Contributions of the study: 

I use my knowledge from my undergraduate studies as an intern. That I can use it as I do 

my assignment. I put my knowledge to use in my practical work, which I do as part of my 

regular office duties. My office work is relevant to the subject matter I'm studying. 

 

Chapter – 3 Learning Process 

3.1 Indication of how I successfully solved the problems: 

My supervisor responds to my question on what to do with the work as I ask it to her, and she 

gives me a detailed explanation about the work. My supervisor initially instructs me on how to 

complete the task; after that, I begin to complete it precisely in accordance with his or her 

instructions. I was able to successfully fix the issue thanks to my research, internet searches, and 

Information from my supervisor, among other sources. Another was facing problems managing 

the customer properly, which was another problem for me as I provided what they needed at the 

beginning. As an intern at the very beginning, I was not aware of the working culture of the 

https://www.determ.com/blog/tracking-mentions/
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organization, which is why it was difficult to handle. So, I try to tackle the problem that was 

provided to me in this manner. 

3.2 Example of how problem was solved:  

As an employee, it is very natural to have faced problems in your day-to-day activities, and 

correction of those mistakes or problems is the only way to take a step forward to success. The 

few problems I faced were as follows: 

 

     

Figure 20: Example of how problem was solved 
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Another issue was that as an intern, one of the biggest challenges I had to face personally was the 

language problem. As my colleagues were all Thai, I was the only probable intern who could not 

speak Thai, which helped me overcome the problem of performing the task. So, to overcome the 

problem, I took help from my supervisor and insisted that he give me the department of marketing 

and software controller so that I could work in English easily, as the default language in this type 

of software is English. Thus, it helped me work better, and importantly, it was an area where I was 

prominent enough to work. As I took this bold step, I was even acknowledged by my supervisor, 

as it shows that you really want to make some big contribution to the organization as an intern; 

otherwise, I was just allotted with trivial work that is assisting work for other employees, so 

basically, you need to take big steps to do something big while keeping one foot on the ground. 

Another issue is co-interns who are competitive. You feel quite scared by your fellow interns when 

they are working very hard, and you are always thinking about how you need to outperform them 

in order to get noticed by your supervisor. So, in order to solve the issue, I adopted the time-

honored strategy of practicing meditation, which helps you calm your mind, manage your anger, 

and concentrate on your work at full capacity. It even assisted me in changing my perspective on 

the competition, helping me realize that my only competition is myself and that improving will 

only be to my advantage, encouraging me to do more. 

 

Chapter – 4 Conclusion 

4.1 Summary of Highlights of my Co-op Studies in this Company: 

Working with Millennium Hilton Bangkok allowed me to gain knowledge and professional 

experience. Usually, speaking about my potential in interviews or workplace conversations is 

difficult. Still, real-world experience has helped me better understand my value, recognize my 

talent, and what I can genuinely contribute to the table. 

I interned with a key company interested in the industry as a marketing intern in the marketing 

department for 3 months. I was responsible for a variety of tasks, including planning, preparing, 

and creating social media contents; developing marketing plans and campaigns; overseeing the 



INTERN REPORT 
20 

Millennium Hilton Bangkok digital media; and providing detailed information about the bloggers 

as memos and comps, among others. As a marketing major, this internship allowed me to apply 

both my academic and practical knowledge of marketing by exposing me to the real market. This 

internship provided me with the opportunity to learn about industry culture, expand my knowledge 

of marketing management, improve my teamwork skills, and take on more responsibilities as well 

as risks. In addition, I improved my communication and networking abilities. I was able to learn 

from my more experienced co-workers while also developing a positive working relationship with 

them. By completing this report, I have gained a better understanding of the marketing sector in 

the organization and how things truly function in the real world. While doing an internship, I 

discovered that a lot is going on in the market every day. There are several issues that the business 

must address to be profitable. These issues include growth, stability, and safety. The outcomes of 

this study aid in gaining information about the market and how things function in the real world. 

Putting data into practice assists in gaining experience in a particular profession. I discovered that 

practical knowledge is critical for a marketing student in today's competitive environment. 

Finally, this internship term has been a really beneficial experience for me, and I will undoubtedly 

apply the skills I learned in my future professional responsibilities. The necessity of time 

management and self-motivation are the two most important lessons I gained from my 3-month 

internship experience. 

4.2 Things learned during intern: 

I had the opportunity to learn a lot of new things while working during my internship at the 

Millennium Hilton Bangkok, some of them are: 

4.2.1 New field of industry to work: 

Working at the Millennium Hilton Bangkok gave me the chance to learn how the 

hospitality industry operates. I acquired professional experience in the hospitality industry. 

I gained knowledge of how each team in this field operated. 

4.2.2 Learned how to perform the in-depth job required of bloggers: 

I discovered all that needed to be done for the blogger's information here. One of the 

lengthy and crucial processes was this one. Creating that environment helps all departments 

have a proper work flow. And the bloggers would not face any problem getting those 
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services. We benefit from their assistance in promoting our hotel on their social media 

channels. 

 

 

4.2.3 Collaboration & coordination of the team: 

I learned how teams’ function, such as how after a task is finished by one team, it is passed 

on to another team. I gained knowledge of the team's operational process. I discovered that 

time management is crucial because if one team works slowly, the other team's work will 

follow suit. So, time management is crucial for the team to finish their assignment on 

schedule. I learned and did my best to collaborate with each department to decrease 

uncertainty and challenges. I used to assist others in completing the assignment effectively 

in the allotted time. If I didn't understand something, I would approach my superior for 

help. It taught me the value of cooperation in an organization to complete work correctly.                                  

4.2.4 Working culture of Thailand: 

As a non-Thai person, it was very new for me to learn the working culture of Thailand. 

While doing my internship at Millennium Hilton Bangkok I learned the working 

environment, how it is different from Nepal.  

 

4.2.5 Learned basic Thai words: 

While working in Thai, I learned some of the basic words of Thai that could help me in 

communication.  

Hence, joining this company, where I've learned a lot of new things. I feel lucky to work 

in this company. Due to my university I could get this internship where I got many things 

to learn. 

4.2.6 Positivity: 

Throughout my internship, I make an effort to have a cheerful attitude and learn as much 

as I can. My upbeat outlook may also be a sign that I can work well with others as a team 

member and contribute to a pleasant work environment. I strive to be more upbeat by 

keeping a forward-thinking attitude when I'm working. Every time I make a mistake, I 

work to recognize it and try to fix it by being positive. 

4.2.7 Self – discipline: 
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Self-discipline is one of my greatest assets since I enjoy working hard and finishing my 

assignments on time. I always work with a defined aim in mind. Additionally, I strive to 

achieve my mission and vision while working.   

4.2.8 Time Management: 

My ability to manage my time well is another one of my life's strengths. I enjoy arriving 

on time at the office and doing my task before the deadline. I also enjoy completing tasks 

within the allotted time. I make a time schedule to finish my tasks in order of importance 

for the day and which one should I accomplish first. 

 

4.2.9 Inquisitiveness: 

I constantly ask my supervisor questions to receive clarification on a subject I want to work 

on, which helps me finish a task successfully. I am eager to learn a variety of facts about 

many subjects, which makes it simple for me to finish my task. 

4.2.10 Self – Motivation: 

The ability to motivate myself is one of my greatest strengths. I'm always inspired to work 

hard and finish the job. Observing my boss and team at work inspires me to work harder 

and advance in my career. 

 

4.2.11. Follow-ups:  

During my internship, I was responsible for maintaining follow-ups, particularly with the 

post as that blogger has posted the pictures that they promised us or not. Similarly, I 

followed up by checking the social media pages of that consumers and update them in the 

media/blogger inquiry sheet. So, that helps me to know who has posted and can use their 

pictures or video for our pages. 

4.3 Knowledge gained from the coursework and applied in the real-world situation: 

My understanding of marketing and the fundamentals of my education have helped me apply what 

I've learned in the classroom to real-world circumstances. Some of them are: 

4.3.1 Advertising: 
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In this advertising class, I had learned how to advertise the product through use of different 

marketing tools. Also taught how to promote our product, branding it. That all helped me 

to promote the product of the company where I work.  

4.3.2 7 Principle of marketing:  

The 7 Ps of marketing is a set of recognized marketing tactics, which can be used in any 

combination to satisfy customers in the target market. Combining these marketing tactics 

to meet the customers' needs and wants is known as using a 'tactical marketing mix'. 

(Duggal, March 30 2023) 

The 7'Ps of marketing—product, pricing, place, promotion, people, tangible evidence, and 

process—helped me to understand the fundamentals of those subjects and how to apply 

them in the real world. Assuming that the "Product" is a hotel, "Price" refers to hotel rates, 

meal costs, etc., "Place" refers to the hotel's proximity to the "Icon Siam," "Promotion" 

refers to using social media to advertise the hotel, "People" refers to the staff, "Customer 

Services," and "Culture," and " offered to our employees, customers, and the procedure in 

which such services are used? Hence, this is how the seven p's of marketing are applied to 

real-world situations. 

 

Example: product – Sunday branch, price- 2200-baht, place – Millennium Hilton Bangkok, 

Promotion – done in line myshop, social media, people – our customers, tangible service –

seafood, foie gras, tomahawk, craving station, Chinese food, Japanese food, Chinese 

library, Cold Cuts & Charcuterie Room etc. 

4.3.3 Adaptability: 

During my internship period I was so much willing to learn new tasks that made me adapt 

to the work given by my supervisor and adapt the working culture of the office. Also, 

during my internship I was assigned several jobs, which helped me to be flexible and 

adaptable. This helped me to try improving my adaptability by practicing multitasking and 

prioritizing the task for the day. Which helped me to keep a list of tasks that I want to 

complete during the day. Complete similar tasks at the same time, while I was doing my 

task during the time, I get a mail or call from my supervisor assigning the task to be 

completed at that time.  
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4.3.4  Organizational skills: 

This Research course helped me to write a report in detail which now helped or taught me 

to make a report of work experience. Also taught to make a survey form which I used in 

making the survey form of influencer of our customers. 

4.3.5 Service Marketing: 

This service marketing course taught me how to provide service to our customers which I 

could apply to my real-world situation as I could provide better service to our customers 

by not letting them down. 

4.3.6 Team work: 

While working on a group assignment in college, I developed this teamwork talent. That 

facilitated teamwork for me as I worked in my office. I have the opportunity to work with 

many experienced professionals in the company, which helps me learn from them and 

occasionally have to work in teams for specific assignments. Working together as a team 

is a great opportunity. 

4.4 Self-assessment as a professional:  

The three months I spent in the internship program were an entirely different experience. I was 

exposed to the real job environment. My understanding of how industry cultures might differ 

during this internship term has improved. I also saw the uniqueness of working as a means of 

gaining an edge over competitors. 

I think my internship with my employer, which I began during the internship time, has given me 

a thorough understanding of work ethics. I can say that in this brief time, I've learned a lot of 

important things for my future. I was given the opportunity to examine the hospitality industry 

closely and to work in it thanks to this internship program. This internship experience was really 

useful and rewarding for me. It's crucial to have good communication abilities. I also learned how 

to work with my supervisor. 

I cultivated a willingness to work mindset. Also, I have improved my capacity to operate under 

pressure, which is a crucial quality when working in any hospitality sector. I now have a better 

knowledge of industry and organizational culture. I keep working to learn whatever I can from the 

task given by my supervisor to me in order to improve my life and future profession.  

4.5 Benefits from the internship for your future career: 
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The benefits of the internship for my future career would be crucial since I could acquire real-

world work experience. I could demonstrate my work there. The main advantage is that I had the 

opportunity to work for a top-five hotel, which might be highlighted on a resume. I may use the 

knowledge I acquire while working in my future employment. It is possible to learn detailed work. 

Such as where to look for such information, how to obtain it, who to contact within the department, 

etc. I was able to learn about the hospitality industry as well. The benefits of this internship are 

likely to be numerous. Thus, those I would be learning during my internship would be very much 

helpful to use in my future career. I got a chance to utilize my bachelor learning to my work. I 

learned in detail how to write a work report. I also got a lot of knowledge about digital and 

marketing related and little about sales. Got knowledge about the hospitality sector, marketing 

analysis and graphic designing. 

As a student of marketing background, working in the marketing department has enhanced my 

skills which will certainly be a plus point in my future career. 

4.6 Limitation of Co-Op Studies: 

There are some restrictions on this report. The recommendations are primarily based on my three 

months as an intern and some related literature research, and the issues are specifically related to 

the Millennium Hilton Bangkok. In other words, the recommendations in the study are specific to 

a given business or sector. 

Second, the organization as a whole is not sufficiently covered by this report in terms of the 

business line and management control elements. There's a chance that other industries won't be 

able to use the problems, suggestions, and solutions presented in the paper. Ultimately, this 

research excludes the other areas of the industry and just examines the hospitality sector. 

Finally, from the discussion above, it can be inferred that the importance of education and training 

cannot be understated in any company that provides a service, such as the hotel industry. The 

foundation of a strong and devoted customer base that is satisfied and content with the services is 

the necessity to provide the staff members with proper and methodical training, starting with the 

front desk agents and moving up to the business power in the friendly work environment. 

Administrators must also be ready on a different front in order to acquire the special skills 

necessary to succeed in the industry. 
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Overall, Bangkok was a good experience for me because I got to know the locals and the marketing 

strategy, promotion tactics, and operation activities I learned there will undoubtedly come in handy 

for my future. 

 

Annex:  
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Figure 4: Complementary form and Memorandum 

 

 

 

 

 

 

 

 

 

                                                    Figure 5: Example of Content creation 
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Figure 6: Example of media enquiry 

 

 

 

 

 

 

Figure 7: Example of marketing month end report 

 

 

            

 

 

 

 

 

   

                                                 Figure 8: Example of event calendar 
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                                                   Figure 9: Flow activities 

    

 

 

 

 

 

Figure 10: Internship training meeting 

 

 

 

 

 

 

 

 

 

 



INTERN REPORT 
30 

 

                                            

 

 

 

 

                              

 

 

        

                                          Figure 11: Example of competitor analysis 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                              Figure 12: Example of Influencer survey form 
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Figure 13: Example of Digital designation 
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                                                Figure 14: Fun Activities 
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                                      Figure 15: Example of creating line promotion post and QR. 
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                                            Figure 16: Example of media & publicity release form 
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Figure 17: Example of PR clipping 
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                                              Figure 18: Example of MK calendar 
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Figure 20: Example of the monthly special drink picture, The Lantern and The Beach 

 

 

 

 

 

 

 

Figure 21: Marketing team member 
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Figure 22: Example of 7 Principles of marketing 
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Figure 23: Picture with supervisors 
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