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Abstract

Title: Factors Affecting the Decision of Consumers to Book Hotels through an Application
Author: Miss Tuangrat Chongcharoenwanit

Major: Marketing

N L Y o X h'.]‘

....................

(Dr. Tanakorn Limsarun)

Tourism is one an important industry that generates a huge amount of income continuously
and has been a steady rising trend, which can be seen from its increase over the past 10 years. The
number of foreign tourists also have been on a continual rising trend. In 2010, Bangkok, Thailand was
voted as the most attractive city in the world, and was named the "World's Best City." In addition to
foreign tourists who have spent money in Thailand, there are Thai tourists that like to travel
domestically as well. Nowadays, Thailand is entering the digital era where digital technology will be
integrated with all types of economic and social activities. All sectors must hastily develop organization
plans to keep up with the new consumer behavior. Therefore, to meet and support the behavior of
consumers in the new era, modern technology must be applied to enable organizations to adapt to
changing trends and create competitive advantages. As a result, entrepreneurs began to use the Internet
and technology to help tourist facilities through applications, such as new hotel reservation system.
This research aimed to study the factors of marketing mix and reliability that affect the decision to book
a hotel through the application. As a result of literature reviews and related research studies, the
researcher had the following suggestions: 1) The application should make the user interface (UI) easy
to use; 2) The application should always have a stable system; 3) It should have a shopping cart system
similar to e-commerce; 4) The app should have good after-sales services and take care of customers in

every aspect; 5) Due to the COVID-19 situation, the application should also be able to check the



cleanliness standards of each hotel in the app. Applications should use the marketing strategy and

market communications (Promotion), and have a standard with systematic workflow.

Keywords: Bangkok, hotel, application, marketing mix
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