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Abstract

IN.DI.OL.Soo0 is a shop specializing in exotic reptiles, domestically and
internationally that can be legally sold and kept. Despite being in business for over 5
years, the shop lacks an identity that reflects its essence and creates a memorable
image for its customers. This has resulted in a lack of appeal and poor recognition
among customers, in the shop and online. Therefore, the objective of this project was
to create a brand identity for IN.DI.OL.Soo that will involve the study, research,
gathering of information, and following a planned process to achieve the desired
outcome.

Through research, data collection, analysis, and interviews with the business
owner, a design process was developed to create the brand identity for IN.DI.OL.Soo.
This project includes the design of the shop's logo, a brand identity manual, a mascot
logo, and various media and products such as business cards, tote bags, price tags,
souvenirs, store stickers, and photography guidelines. These elements aim to enhance

the shop's image and increase its memorability among customers.

Keywords: identity design, branding, exotic pets
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