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Abstract

This research aimed to study the marketing communication and brand image that
influenced the decision to buy BMW cars in Bangkok. This research was a quantitative research.
The data collection method was to distribute a questionnaire to a sample group of 400 people
in the form of Google Form to BMW car buyers in Bangkok. The data from the questionnaires
were analyzed using the statistical package (SPSS) to analyze the data to test the relationship
between the variables. The statistics used were Multiple Regression Analysis to study the
factors that influenced the decision to buy BMW cars in Bangkok. The results of the research
found that the marketing communication factors that influenced the decision to buy BMW
cars in Bangkok were public relations ( [3 .340) and advertising ( [3 .195), respectively.
Meanwhile, the brand image factors that influenced the decision to buy BMW cars in Bangkok
were culture (B=.247) and value (B=.222), respectively.

Keywords: marketing communication, brand image, buying decision, BMW brand
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1. auudgun 1 Jadednunisdeansmeniseandaadenisinauladesasud BMW Tu
NFANUNIUAT

2. auudigIuit 2 Tadesunimdnvalvesnsiduimdiasionisdnaulaesasud BMW lu
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NgUUsTYINT UassgungualaEng
UszmnsnldfnwAuailunuifeassl fe fuilnan@esosud BMW 7oy 18 U Auluna
MAYIgLATINANGY Ne1deoglulunniunnuviuas 31U 4,107,328 AU (NSUN15UNATY

NSENTIUMA NG, 2567)
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naulegenldlunsiduasell e Juslnan@esagusd BMW lungunnuviuas lngd1uimn
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AATALATDUYBINAUAIBE19BEN 0.05 wuln tangusiegie 399 au tiedasiumnuaainnfouves
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AU 2 ANAATTIUARTARAUN1TRAANTNNNITARTA AU 14 T8 Taun Arulasn
v o [ c v 1 a 2 k%4 o o
ANUNNTUTLINANNUS AunIsdaaniniIgang wazanunisanelngldwinaunie wWuainiuuuy
NmadauLlszinnien 5 9eAu (Rating Scale)

dauil 3 auAniusietadasiunmdnvalnsndual $auau 16 U liun Aunuaudh 1y
Aalszlevd AuRuA fmuimusssy wagduuadnam Wumauuuuiasdulszanua 5 seiu
(Rating Scale)

dun 4 anumiudetadeaumsindulade 1w 4 U Wumanuwuuinasid@ul sz
A1 5 5z6u (Rating Scale)
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AUl 5 Jolauaiug

ad v A A A < v

Fasraavesilanldlunisiiusiusiudaya

Va o

N1INAABUANNLTEIATY (Validity) vesiuuasuny §idglainuuuasuaiuiasnedu 1
ALT87918y 3 M1unsIvdey InduINImAIR¥laNaennaes (Index of Item Objective
Congruence: 10C) mu35n15U99 153tued wazuguidasu (Rovinelli & Hambleton, 1997) 1auil
naain1sATINABdlAAT I0C Aaud 0.50-1.00 Feaduiieense anunsailldle didudende
o ! Y < Y o A va o 2/ £ o~ d‘ & 1
A3 10C 1nn3 0.5 ldidudemauigiduaiiuiauigamsiveailont aseunquluusaz
AU kAEATEUARLINQUIEAIATRINUITY dudendl 10C a1nd 0.5 fIdeladunuTudsauily ey
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N1sMANUITeDe (Reliability) Ineiuuuasuauilasunmsusuussnlulunaassld (Try

out) AUNGUAIBENTINIU 30 YA LTTBYITOUNNTBIVDILUUABUNN harATIIFBUIIANINLAAL DL

% =i

AMUMUNZAY LATADAARDINUITD9IWITeNS ol waztUauaNnlauINAaeUAIL UL DD DYDY

Y

wuvaeuny lagldlusunsudnsagumeadaamanslunismduuszansueani (Cronbach’s Alpha
Coefficient) vo9A5OUTUA (Cronbach, 1990) FsAranudiatiu (Reliability) Aruanlansiiailudan
N1 0.7 Fdeduuvasuauiiemnuwedsldwazanunsatnlldiungudieg1easald lnananisaiuan
AMLLTIIU (Reliability) 19 0.96 uansindinuungedeauisairlulgla

ad a ¢ v aad a ¢ v

Bnsieszidaya uazadanldlumsieszvidaya

ARdeldlusunsudnsagunieada (SPss) lunisinszideya lnedenldadalunisinsiz

Toya fasialuil

a

1. adfdenssounn Wuadfnldlunisasudeyaiilaunannguiiedns ngldansosay
(Percentage) ANtade (Mean) wagduleauuannsgiu (Standard Deviation) lunisAtuiauanuae

I3
NNUITLVINTANENT

¢

2. addganyunu JWumsimssiiienagauanuduiusszninaiiuds lown nsdeaismia

N15Aa19 wagn1s3uinIndnualngdual dudluusaiupie nisanduladesasud BMW lu
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~ (% v 6 o VYA . . .
NFUNNUMIUAT LieNAFUANNANNTIRLS VRIS IneadianldAe Multiple Regression Analysis

NAN1599Y
a ¢ v a 1Y & a v ada | v a & &
NTIATILVTYANITERATNINAN WAz manvalnsIdUAT NilnasionsAnduladesngud

BMW Tungammamiuns asnsaasunalanal
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daufl1l AMusnuvaenIIUsEEINIAMERsHaIde WUl ansukuudsuauduluglunagne

Y
£
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Jeuay 52.3 LaginAne Teuaz 47.8 ongdus 50 U Auly Soway 28.7 o1gsiaws 30-39 U Seuas

¥

27.5 91gRaus 40-49 T Feway 26.5 angsiaud 20-29 U Feway 13 uaverganit 20 U Sevas 4.3

pd)}

D

SEAUMIANYIUSYYInSvTeIig U1 Seuay 55.8 gandnUSyans Sevar 29.3 uavdndnuSyyes

ALY

a

Anfutosas 15.0 fs1eldadesieifou daud 100,001 UmTull Yevas 49.5 fis1eldadesiefou
Faus 80,001 — 100,000 UM Yeay 18.3 fisgldladeraliou maud 60,001 — 80,000 UW Yesay
13.5 fiswldladesnetiou s 40,001 - 60,000 UMW Yovay 12.0 uae fseldaassoiiou faus
20,000 - 40,000 U Andusewas 6.8

dauil 2 feyanisdeansnismann leiud sulawan suussndusius sunsdaadunisune
Lazdunsuslnentinnueny Suundusiesu fai
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1.1 viwlasudeyaigdiusasudavie BMW 3 nauavnssueueud danademiiiu 3.99
mmﬁmtﬁua&ﬂuszﬁumn

1.2 MuAnIF@slauaNUeIssustve BMW finnutiaula daedevindu 3.53 anuaaLiiu
agluszAuun

1.3 508UR BMW T9a9n19n1stavaniudesaulall 1du Website, Facebook, Youtube &
ARAEWINAY 3.37 anuAnvivegluseAuliunan

1.4 vinuAnddelawanvessasudivie BMW anunsaiinneduslan dAnademitiu 3.04 Ay
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Aniueglusyiuliunans

1.5 vulasuteyaifediusagudavio BMW 1udesady wulawanmansieddodeiun &
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ALRREMNAY 3.80 ANuAnueglusEAULIN
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ANuAnWLaglusEAUUUNGNS

3. AIUNITEESUNITUNY Wudﬂé’mauLLwaaummﬁmmﬁmLﬁuﬁiamﬁ%amimwmm AN
nsdaaunsue lngsamegluseduunn frsaduseds fail

3.1 Jduanfirwilatasasudivie BMW niaukauluusnissiemausuinivius da1aae
Wiy 4.01 AnuAeLiueglusAuNn
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AuAnueglussAuNn
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AuAnLiueglusyAuLN

4. HIUNISVILLALNLNITUVEY Wudﬂé’mauquaaummﬁmmﬁmﬁusiami%amimimam
Aunsdaasunsve Inesineglussauniniian farsandusiedensil

4.1 wilnaues BMW uisneiseuies Iauadenindu 4.37 anudamiuegluseduinniian

4.2 wiineuwes BMW fifsenanin danedewindu 4.37 anudaiuegluszduunnian
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4.3 g1eiugaving winemuves BMW danuianudieivnaglunisiideyaiieiundndue i

1 a - a < [ [y A
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'
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o
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1 .:1' 1 [y} a =3 [l [
ARREINTU 4.09 AnufAnLiuegluseRuLN

4.3508ud8ve BMW Jusasudiilu dunumsinusssuaugulul lushuanufnasieassa
a dl [ a = [ 9]
fAadewiiu 3.40 AnuAaiveglusEavan

5. AIUYARNNTIN WUIROULUUEBUNMTIAMLARLAUS e AN YIS IAUAT ATUYRABNAN

Tnesamegluszaunniian Rarsandusiede dsil

'
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5.1 Tumnufdnvesit asdud “BMW” Wisuiaileutingshafigiiuass daadewiniu
4.44 anuAatusgluszduanniian

5.2 lumnuiAnveavitu naud “BMW” Wisuiaiiouauiiglisysuludsau faadewintu
4.44 anuAaueglusziuInnTign

5.3 luanuiAnvesvitunsiaud “BMW” Wisuiaileu aufivourudusiuila

fiAuadeiiiy 4.02 AuAniiuegluszduinn

daudl 4 deyaifetunssurunmsdndulaosasusd BMW

nugnevkuuasuaufinnuAnifiusenszurunisinaulate Tnssauegluseduuin
firsanifusede doi

1u&aniivinufnanuunsauiiesdudvessasud BMW vinuraukuiiasdosasusd
BMW Tusuan Aedewintu 4.20 finwiAniueglusyiuin
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AnuAnueglussAuNn

namTAAsEsidayaieatunisaea N InaIaYessaEuREie BMW

Hy: Tadasunsdoansmanisnann lidwasdenisinduledesnousse BMW lu
NFANNUNIUAT

H,: Jadadrunisdeansmianisnann dsasenisindulatosasuddne BMW Tu
NFUNNUNIUAT

dwfuadanldlunisvagevanufgiufe n1siasizvinnuannesnyaas (Multiple
Regression Analysis) Ingidonduusdaszidnaunisanasssiomain Enter 14 szduainuiosty

95% ¢ty AzUidsaunfgnundn (Ho) sensuanufgiuses (H,) A siewdlomn Sig. fataendn 0.05
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A151990 1 WEAINANITALATITY UaA8AIUNI5ERE15N19N15AA0 bakA Arulawal AU

Uszradunus arudaasuniseie wasaiuni1sunelaewinaiuvne Nduasronisanauladiosaaus

BMW Tungamwavinuns
fuUs B SE B t Sig.
Constant 1.358 166 8.175 <.001
AUy 161 .045 195 3.608 <.001
AUl sEFURUS 311 046 340 6.709 <.001
éﬁumaﬁm‘%umsma 124 .051 .140 2.448 .015
nslagninaug 090 044 1108 2.015 045

r=.630 R* = .397 Adjusted R? = .391 SEE = .45421 *§tlvdAy7szau 0.05

o

NN 1 NANISIATIEY WU TAT8N15F0E15N19N15Ra9 Nasasran1sanaulade

'
o w aaa

soeud 8% BMW Tunjammunmiuns ed1elitedAgyvadansedu 0.05 lown sudssurduiug
(Sig=.001) wagaulaiwa (Sig=.001) dwananisinauladososud 8vie BMW Tungamnumiuas e
fsaunhvtinnansenuresiiklsdaseNdwmadon1sanduladososud 8vie BMW lunjannaumiuns
WU ulsznduius (B = 340 ) dwasienisindulatiosoeud 8re BMW Tunsamnaviuas uin
™ & 1%
Mg sosasundu aulavan (B = .195)
a ¢ v = @ Y ¢ v gl v
Han193nTzidayanefun AN BalnIIuAIvEITnBUAETE BMW
He: Jadearunindnuwalnsdunl lddenaneanisanaulavesasungvie BMW Tu
NFUNNUNIUAT
vy o ¢ a v ' v a & el ¥
H,: Tadedunmdnualnsdud deaseanisdndulatososuddvie BMW Tungavmumviuns
dmSvadanldlunisneasuanufigiufe n1siasieialuanasenan (Multiple
Regression Analysis) lngldansiulsdasyidnaunisanassnigimaila Enter 14 sgaua1u@oty

95% Pt Az UflasaunRgIuvan (Ho) sensuauufgiuses (H,) f sewdles Sig. flAnteunin 0.05
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M19197 2 wanINan1TIATIed Jadedunindnualnsndudl laun Auaueuds duanusslevl

AIUAMAT AIUTMUTTIN wazdruyadnain Ndenadanisaaduladosasud BMW lu

NIINNUATUAT
fuUs B SE B t Sig.
Constant 1.000 .234 4.270 <.001
AuAENUA 036 062 034 576 565
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AU IAIUGTIN 233 .055 247 4.231 <.001
éf’mqﬂﬁﬂmw .103 .059 .108 1.739 .083

o w d‘

r=.567 R? = .321 Adjusted R? = .313 SEE = .48269 *{tlud1Aguneannnszau 0.05
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v a
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%
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o
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J998AIUNISEDAITNIINITAAN bAWA AULABT AMUUTEBIAUNUS AIUNISAWFTUNITUE
LATAIUNISTIELAENTNITUYIE WU A1ulaw dinananisanauladesnsus BMW Tu

Yy o a o A ad v 6 =2 < =
NTUNNUNIUAT ADAARDINUINUIIYVDY NUEAU IUDDU (2564) ANYILIDY NITADAITNINNITARN

a v a

wuuysunsidsenisanduladesasudaiunyssasAanuvadeasa (SUV) vesdulaaluim
NTUNNUNIUAT WUTT ATABAITNINITAAIALUUYTUINT Aulavaninanenisandulade
Heannnislavanilunssuiunisdeansnianiseain iednwiuliduilaaianisdndulade way

N139819AUUTEVFURLS danadonisdnduladesovungvie BMW lunjamnamiuas tHednnis
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