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Abstract

This study aims to plan the development of the SpeX inhaler product based
on the new product development process and to design a new product that meets
the needs of the target customer group. The findings indicate that the design of the
SpeX product will focus on teenagers by using vibrant pastel colors and including a
cute rabbit-shaped keychain to represent charm and brightness. The product will be
sold for 25-30 baht and will be available at pharmacies nationwide and through online
platforms such as Shopee, TikTok, and Lazada. The market testing phase will last
approximately three months, during which time sales performance will be observed
and customer feedback gathered. If the results are positive, the product will be
officially launched. If not, customer suggestions will be used to improve the product

further.
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lllustration of a perceptual map for automobile brands
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