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Abstract

This project aims to create a new marketing channel for JIE Center Limited
Partnership through the TikTok platform, focusing on promoting tourism in India,
specifically in Varanasi, Rajasthan, and Leh Ladakh—destinations known for their
unique cultural and natural attractions. The project targets modern travelers,
especially Millennials and Gen Z, who commonly use TikTok as a source of travel
inspiration.

As a part of this project, a survey was carried out to gauge the effectiveness of
the use of TikTok for tourism promotion. Respondents’ views on the offered qualities
were, as a rule, positive, with particular emphasis on the attractive content and its
visual style, as well as on the user-friendliness of receiving the information on TikTok.
Respondents reported an average satisfaction rate of 3.80. The findings show that
TikTok turns out to be quite an effective medium for tourism promotion and

engagement of younger generations of enthusiasts in travels.
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