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Abstract 

This cooperative education report summarizes my internship experience as a Marketing Intern at 

Digital Focus Co., Ltd., a leading smart technology company in Thailand specializing in AIoT and 

surveillance solutions. The report outlines the tasks I performed, including market research, 

competitor analysis, product localization, technical translation, and marketing presentation 

development across multiple product categories such as smart intercom devices, EEG wellness 

technology, solar-powered surveillance, and AI voice assistant systems. 

It highlights key challenges encountered during the internship such as managing inconsistent 

technical data, simplifying complex product features, handling bilingual documentation, and 

aligning marketing content with engineering accuracy and explains the problem solving approaches 

I used to overcome them. The internship allowed me to apply academic marketing concepts in a 

real-world setting while strengthening my professional skills in communication, critical thinking, 

time management, and cross department collaboration. 

Overall, the experience significantly enhanced my understanding of marketing in the smart 

technology sector and contributed to my personal and professional development. 

Keywords- AIoT Marketing, Product Localization, Technical Translation, Smart 

Technology Sector 
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Chapter 1: Introduction  

1.1 Company Profile 

Digital Focus Co., Ltd. is one of Thailand’s most established and 

forward-looking technology companies, operating in the fields of smart 

surveillance systems, AI-based devices, and IoT (Internet of Things) 

integration. Founded in 2002, the company has spent over two decades 

building its reputation as a trusted distributor, system integrator, and 

service provider of intelligent security and automation solutions. 

The company’s core business revolves around importing and 

distributing globally recognized technology products. Digital Focus is 

notably the first official distributor of Hikvision in Thailand, a world leader in surveillance and 

AIoT technology. In addition, it partners with other renowned global brands such as Uniview, 

DSPPA, BroadLink, Uniarch, and BrainCo, bringing advanced technologies to both business and 

consumer markets. Operating with a registered capital of 60 million Thai Baht, Digital Focus 

employs a strong professional team and collaborates with more than 500 authorized system 

integrators nationwide. The company provides end-to-end services including consultation, design, 

installation, integration, and after-sales support. These services cover a wide range of sectors, such 

as Smart Home, Smart Building, Smart Hospital, Smart Retail, Smart Campus, Smart City and 

Smart Wellness.Beyond commercial operations, the company is recognized for its contributions 

to industry development. It received the ASEAN Business Award (2019) for large family business 

excellence and the Good Governance Award (2020) from the Department of Business 

Development, Thailand. These recognitions reflect the company’s consistent commitment to 

quality, innovation, and ethical business conduct.  

As Thailand continues its journey toward digital transformation, Digital Focus positions itself as 

a bridge between global innovation and local adaptation promoting technologies that enhance 

safety, efficiency and modern living. 
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History and Background 

The journey of Digital Focus Co., Ltd. began in Bangkok in 2002 with a small group of engineers 

and entrepreneurs who envisioned the future of security technology. Initially, the company focused 

on importing and installing CCTV surveillance systems for business and government clients. Over 

time, its services expanded rapidly alongside the global evolution of digital and AI technologies. 

In the early years, the company concentrated primarily on surveillance solutions such as closed-

circuit television and access control systems. However, with technological advancements and the 

rising global interest in smart living, Digital Focus began transitioning into AI-driven integrated 

systems. By the 2010s, the company had already incorporated Internet of Things (IoT) devices, 

smart home automation, and AI-based video analytics into its portfolio. 

Today, Digital Focus is recognized as a complete Smart Technology Solution Provider. It serves 

not only the commercial and industrial sectors but also private households and hospitality clients. 

Its product portfolio now includes smart intercom cameras, wellness wearables, voice assistant 

devices, AI-powered analytics, and solar surveillance solutions. 

This diversification is part of the company’s long-term strategy to position itself in the growing 

AIoT (Artificial Intelligence of Things) sector, which integrates intelligent software and smart 

hardware for everyday convenience. The management believes that combining AI innovation with 

Thai cultural and market insight gives them a strong competitive advantage. 

The company continues to expand through partnerships, research collaborations, and internal 

product testing. It operates from a modern facility equipped with demonstration zones, training 

centers, and product showrooms allowing customers, engineers, and partners to experience 

technologies firsthand. 
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Vision, Mission, and Core Values 

Vision 

To be Thailand’s most trusted and innovative provider of smart technology solutions that 

promote safety, wellness, and digital convenience for homes, businesses, and communities. 

Mission 

● To deliver high-quality, globally certified products that meet the diverse needs of modern 

consumers and organizations. 

● To continuously innovate and adapt international technology to fit Thailand’s local 

culture and market expectations. 

● To foster sustainable partnerships with international suppliers and domestic distributors. 

● To promote professional growth among employees through continuous learning and 

teamwork. 

● To ensure customer satisfaction through excellent service, reliability, and ethical 

practices. 

Core Values 

● Integrity: Acting with honesty and transparency in all business practices. 

● Innovation: Constantly introducing new ideas and technologies that add value to society. 

● Customer Focus: Listening to customer needs and offering tailored solutions. 

● Teamwork: Building success through cooperation, respect, and shared goals. 

● Sustainability: Striving for long-term growth that benefits both the company and 

community. 

These values shape the work culture and daily decision-making processes within the company. 

They also create a strong foundation for maintaining both customer trust and employee 

engagement. 
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Organizational Structure 

Departmental roles and reporting hierarchies are well-defined in Digital Focus Co., Ltd.'s 

functional organizational structure. This organizational structure maintains operational efficiency 

and guarantees coordination among various business units. The managing director is in charge of 

partnerships, organizational expansion, and strategic direction. The sales and marketing division 

is in charge of communication, research, brand management, and advertising campaigns.  

● Technical & Engineering Division: Manages technical support, testing, and product 

installation.  

● Product Development Division: Concentrates on supplier coordination, quality assurance, 

and new product evaluation. 

● Finance & Administration: Oversees administrative support, HR, procurement, and 

budgeting. 

I worked as a marketing intern in the sales and marketing division, where I was directly 

responsible to the department head. However, I also collaborated closely with the Product 

Development team to make sure that the marketing content matched technical accuracy because 

a lot of my tasks overlapped with product documentation. 

I gained useful cross-departmental experience from this structure, which also helped me 

comprehend how marketing works in tandem with engineering, sales, and operations to create a 

comprehensive business plan. 

Industry Overview 

Thailand's focus on digital transformation is driving the country's smart technology and AIoT 

industries to grow quickly. Through its Thailand 4.0 initiative, the Thai government is focusing 

on integrating technology into a variety of industries, including retail, hospitality, healthcare, and 

education. The need for automation equipment, smart surveillance systems, and IoT-enabled 

wellness solutions has increased as a result. 

Throughout my internship, I noticed that Thai businesses and consumers are becoming more 

interested in smart, reasonably priced products that blend comfort, safety, and energy efficiency. 

Numerous international companies are joining the market but localization knowing Thai 

language, tastes and lifestyles is essential to success. 
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This insight was crucial in helping me develop product marketing strategies because it clarified 

why, in Thailand's cutthroat technological environment, pricing strategy, cultural sensitivity, and 

translation accuracy are all crucial to a successful product. 

Product and Services 

Digital Focus provides a range of goods and services including Ip and CCTV cameras Smart 

homes appliances like automation Systems,Sensors, alarms and locks Digital 

authentication,Biomentric and monitoring system for access control intelligent transport 

monitoring system application for smart cities like traffic and public safety management systems 

  

Product/Service Name  Description  Product/Service Image 

DS-TD10N-1  The special microstrip  

antenna design prevents  

interference from 

adjacent channel 

targets. 

Figure 2: DS-

TD10N-1 

IDS-2VS435-F840-EY  High quality images with 

4 MP resolution, 

excellent low-light 

performance with 

DarkFighter technology. 

Figure 3:  

IDS-2VS435-F840-EY 
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IDS-TCV900-BI  High quality 

photography with 9 MP 

resolution  

(1"GMOS) 3D DNR  

technology provides 

clean and sharp images 

Figure 4: IDS-TCV900-BI 

 

SMART DOORLOCK  It is possible to open or 

close your door anywhere 

and anytime without keys. 

Figure 5: 

Smart door lock 

DGF XQUICKTRON  Both versatile robots are 

highly adaptable to 

different tasks and can 

quickly adapt to changing 

demand patterns. This 

division of labor  

between the robots 

improves operational 

Figure 6:  

DGFXQUICKTRON 



 A Comprehensive Exploration of Marketing and Product Development in the Smart Technology Sector 

 

13 

efficiency. 

DS-TCG40 6-  

E(12V/POE)(O-STD) 

Product in Smart City    

Figure 7: DS-TCG40 6-  

E(12V/POE)(O-STD) 

DS-TMG520-H/B  Product in Smart City 

 
Figure 8: DS-TMG520-H/B 

DS-TCP440-B(E) 

(2.8MM) (O-STD) 

Product in Smart City  
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  Figure 9: DS-TCP440-

B(E) (2.8MM) (O-STD) 

IDS-2CD7A26G0/P  

IZHS(Y) 

Resolution: 2 MP Lens:  

2.8-12mm  

Max: 1920 x 1080  

Water and dust proof 

(IP67) and intrusion 

proof (IK10)  

Figure 10:  

IDS-2CD7A26G0/P- IZHS(Y) 

DS-TVL224  Frame material:  

Plastic-sprayed steel 

frame (dark armored 

glass for  

display) 
 

Figure 11: DS-TVL224 
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DS-KV8113-WME1(B)  Support Wifi, easy to set 

up, no need to run wires.  

Aluminum alloy, good  

industrial design, IP65, 

IK08, integrated 3-digit 

indicator. 

Figure 12: DS-

KV8113-WME1(B) 

IDS-2CD7A45G2-  

IZHSY(4.7-118MM) 

Product in Smart City  

 

  

Figure 13: IDS-

2CD7A45G2- IZHSY(4.7-

118MM) 
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DS-2XC6484G0-  

LIZH(R)S+(ADC) 

Product in Smart City 

Figure 14: DS-

2XC6484G0 

LIZH(R)S+(ADC) 

DS-2DF3C400SCG  

D/4G/WL15(F1) 

Product in Smart City 

Figure 15:  

DS-2DF3C400SCG  

D/4G/WL15(F1) 

DS-2CD4A26FWD-IZS-P  Smart Retail 

Figure 16:  

DS-2CD4A26FWD-IZS-P 
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DS-2PT3326IZ-DE3  Smart Retail  

 

  

Figure 17:  

DS-2PT3326IZ-DE3 

DS-2TD2136-7  Smart Retail 

Figure 18: DS-2TD2136-7 

KEENON model T5 -LABEL  Delivery prototype with 

multi-purpose 

functionality (All in one) 

in both food delivery 

mode and reception model 

Figure 19: KEENON 

model T5 -LABEL 



 A Comprehensive Exploration of Marketing and Product Development in the Smart Technology Sector 

 

18 

KEENON model T6 -LABEL  The real deal in food 

serving robots with Multi 

Robots Collaboration 

system, able to work with 

multiple robots 

simultaneously smoothly. 

Figure 20: KEENON 

model T6 -LABEL 

 

KEENON model T8-LABEL  A food serving robot with 

superior mobility, it can 

walk freely, using only 55 

cm of walking space. 

Figure 21: KEENON 

model T8-LABEL 
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Digital Smart Solar  Complete, all-in-one 

solution! Digital Focus 

installs solar systems to 

help reduce CO2 and costs 

sustainably, while also 

helping you plan the 

efficient use of clean 

energy. This solution meets 

the needs of businesses and 

promotes a better quality of 

life for  

people in society. 

 

Figure 22: Digital 

Smart Solar 

DS-TD10N-1  Special microstrip 

antenna design prevents 

interference from Target 

of adjacent  

channels 

Figure 23: DS-TD10N-1 

IDS-2VS435-F840-EY  High quality images with 4 

MP resolution, excellent 

low light performance with  

DarkFighter Technology 
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Figure 24:  

IDS-2VS435-F840-EY 

1.2 My Position in the Organization 

I gained knowledge about how strategy, communication, and technology interact in a 

contemporary business setting by working with a seasoned marketing team. My contributions were 

concentrated on making internal communication materials better, helping with research and 

reporting, and making sure that company messages were clear and consistent.  

I contributed insights that aided in product planning and decision-making through marketing 

research. My involvement in the creation of presentations and reports improved the overall caliber 

of marketing content, and my localization efforts helped to facilitate clearer communication with 

Thai partners and customers. 

Being exposed to various industries and product types was one of the most beneficial parts of this 

internship. I saw how different industries use different marketing strategies, from smart hospitality 

systems and wellness technologies to security and surveillance equipment. My knowledge of 

branding, value communication, and segmentation has expanded as a result. 

I also discovered how important confidentiality is in work settings, particularly when dealing with 

strategic plans and product information. I learned from this experience to always act professionally 

and to handle sensitive information with care. 

Overall, even though my contributions were small, they improved the company's marketing 

materials' quality, clarity, and cultural fit, which added value to its operations. 

Even though my job was only temporary, I was given responsibilities that directly influenced 

actual marketing decisions and was treated as a member of the team. I felt like I was working in 

a real, tech-driven, professional workplace because of this. 
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1.3 Corporate Policy  

Digital Focus Co., Ltd. operates under a management policy centered on delivering dependable, 

high-performance smart technology solutions while upholding international standards, ethical 

business conduct, and a culture of continuous improvement. The company is dedicated to 

maintaining quality, sustainability, and customer satisfaction through the following key 

initiatives:  

● Maintaining ISO 9001:2015 certification and conducting regular quality 

assurance to ensure consistent excellence across all operations.  

● Providing continuous training and mentorship for employees to keep them 

updated with the latest technological advancements and industry practices.  

● Implementing energy-efficient and eco-friendly initiatives to reduce energy 

consumption and promote sustainable, green business operations.  

● Delivering prompt and effective after-sales service to guarantee customer 

satisfaction and strengthen long-term client relationships.  

 

1.4 Functional Divisions and Key Roles 
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1.5 SWOT Analysis 

Strengths (S) 

● Established brand presence in the market, creating strong leverage for campaigns and 

outreach activities. 

● Supportive cross-functional ecosystem (marketing, sales, operations) enabling smoother 

execution of assigned tasks. 

● Access to real-time consumer data, improving decision quality for campaign optimization 

and content strategy. 

● Clear marketing frameworks already in place, allowing structured learning and faster 

performance ramp-up. 

Weaknesses (W) 

● Limited autonomy for interns in high-impact decisions, reducing the speed of 

implementing new ideas. 

● Inconsistent internal communication channels, sometimes slowing feedback loops 

between departments. 

● Resource constraints for testing alternative creative concepts or pilot initiatives. 

● Dependence on existing brand guidelines, which restricts experimentation in tone, visual 

identity, and messaging. 

Opportunities (O) 

● Growing digital engagement trends, opening room for fresh campaigns, influencer 

collaborations, and short-form content creation. 

● Untapped niche audiences identifiable through analytics, allowing more targeted 

marketing initiatives. 

● Potential for improving customer touchpoints through CRM optimization and more 

personalized messaging. 

● Expansion into emerging platforms (TikTok, micro-communities, regional content 
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creators) to drive cost-efficient reach. 

Threats (T) 

● Highly competitive market, where similar brands aggressively invest in digital ads and 

partnerships. 

● Rapid algorithm changes on social platforms, impacting organic reach and campaign 

ROI. 

● Economic fluctuations reducing consumer spending and affecting marketing budget 

allocations. 

● Negative online sentiment risks, where one viral issue can disrupt brand reputation and 

campaign effectiveness. 
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Chapter 2: Job Description and Responsibilities 

Overview of the Internship Role 

I worked as a marketing intern in the sales and marketing division of Digital Focus Co., Ltd. for 

four months during my cooperative education program. The role combined creative 

responsibilities like creating presentations and product materials with analytical ones like 

gathering data and researching competitors. In order to make sure that the marketing material 

appropriately reflected the features of each product, I was expected to collaborate across 

departments, especially with the Product Development and Technical Support teams. The position 

was both dynamic and structured. A brief departmental meeting was held at the start of each week 

to review individual progress and discuss priorities. Three professional standards were frequently 

underlined by the supervisor: timely deliverables, consistent communication, and accurate 

information. I was initially granted access to shared drives that held folders for ongoing projects 

and product documentation. I was able to swiftly become accustomed to the team's routine and 

observe the business's professional workflow as a result 

Objectives of the Internship  

A. Apply theoretical knowledge: To apply classroom knowledge in marketing, digital 

communication, and multimedia content creation in a real-world corporate environment.  

B. Gain industry-specific skills: To develop practical understanding and hands-on skills in 

marketing within the smart technology and security solutions sector.  

C. Explore AI content creation: To explore the creative use of artificial intelligence tools in 

generating video and photo content for marketing campaigns.  

D. Strengthen video editing and design skills: To build proficiency in professional video editing 

and graphic design using tools like CapCut and Canva.  

E. Master prompt generation: To develop strong AI prompt-generation skills, enabling effective 

direction of generative AI tools for visual content creation.  

F. Contribute to digital marketing: To support the marketing team in enhancing the company’s 

digital presence through visual storytelling, campaign development, and social media content.  
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G. Grow professionally: To improve communication, collaboration, and creative thinking in a 

team-based, tech-oriented work environment.  

2.2 Daily Duties and Responsibilities 

My daily tasks changed depending on the projects in progress, but they generally included: 

● Product and Market Research – collecting data on current technology trends and 

competitive products within Thailand’s smart-device market. 

● Comparative Analysis Reporting – preparing Excel sheets and PowerPoint slides 

comparing Digital Focus products with competitors in terms of functionality, pricing, and 

user experience. 

● Marketing Document Preparation – writing and editing bilingual materials, including 

short Thai translations of English product descriptions. 

● Visual Content Support – designing basic visual elements such as charts, diagrams, and 

infographics for marketing presentations. 

● Internal Communication – sending daily updates and summary emails to the supervisor, 

scheduling short meetings for clarification. 

● Coordination with Technical Teams – confirming product details like specifications, 

warranty, and feature limitations before finalizing marketing drafts. 

● Report and Presentation Assistance – helping compile monthly marketing activity reports 

and preparing pitch decks for potential clients or internal review. 

2.3 Workflow and Learning Cycle  

The workflow generally followed a five-step cycle that repeated with each project: 

● Orientation and Briefing: Understanding the product objectives and expected outputs. 

● Research and Data Collection: Gathering quantitative and qualitative data. 

● Analysis and Drafting: Creating written or visual materials. 

● Feedback and Revision: Presenting drafts to the supervisor for comments. 

● Finalization and Submission: Formatting, proofreading, and archiving files. 
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2.4 Major Assignments and Practical Experience 

AMA Cam720 Smart Intercom Camera:  

Overview: 

Creating a thorough market analysis and competitor comparison for the AMA Cam720, a Wi-Fi-

based intercom camera, was my first significant task. Finding a way for Digital Focus to position 

this model in Thailand's expanding smart-home market was the aim. 

Tasks Performed: 

● gathered the features and costs of rival cameras (TP-Link, Xiaomi, Ring, and Ezviz). 

● analyzed the main selling points, including power efficiency, motion detection, 

resolution, and mobile app integration. 

● compiled strengths and weaknesses into a SWOT table. 

● made a PowerPoint presentation for the review of internal marketing. 

Realistic Challenges and Solutions: 

● Problem 1 – Information Accuracy: Some competitor websites listed outdated 

specifications. 

 Cause: Many Thai retailers copy global data without updating firmware changes. 

 Solution: I verified every data point by cross-checking manufacturer PDFs and 

contacting distributors through email. This not only improved accuracy but taught me to 

question every data source. 

● Problem 2 – Time Management: This was my first major report, and I underestimated the 

time needed for data formatting. 

 Solution: I created a daily milestone sheet dividing the task into smaller steps. Following 

this structure kept me on schedule for later projects. 

Zentopia CL1A EEG Headband 

Overview: The second major task involved the Zentopia CL1A, a wearable EEG device designed 

to monitor brain-wave activity for relaxation and focus improvement. My role was to help 

prepare localized marketing materials and competitor comparison for the Thai wellness market. 
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Tasks Performed: 

● Researched global competitors (Muse, Emotiv, NeuroSky). 

● Drafted Thai-language marketing phrases emphasizing mindfulness and focus benefits. 

● Designed a table showing product comparison (battery life, connectivity, accuracy). 

● Assisted in creating an early concept for the product brochure. 

Embedded Challenges and Step-by-Step Solutions: 

● Technical Understanding: At first, I struggled to explain EEG technology in simple 

language. 

 Cause: The product combined neuroscience and electronics, which were outside my 

study background. 

 Solution: I read product manuals, scientific summaries, and simplified the concept by 

using relatable terms like “focus tracker” and “mind relaxation sensor.” My supervisor 

reviewed and approved the final version. 

● Translation Consistency: Switching between English and Thai led to inconsistent 

terminology (for example, “neurofeedback sensor” vs. “EEG detector”). 

 Solution: I built a personal glossary to ensure each technical term had one approved 

translation. 

● Presentation Design Issue: The marketing deck initially looked cluttered. 

 Solution: I studied previous company templates and learned minimal layout techniques, 

focusing on white space and icon usage. The improved slides were later praised during 

the department meeting. 

Xiaodu vs. Aiello Smart Hotel Voice Assistant Report 

Overview: 

This was an analytical project comparing two AI voice-assistant platforms for hotels. The 

assignment required evaluating features, pricing, and integration capacity for the Thai hospitality 

industry. 
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Tasks Performed: 

● Gathered product data for Xiaodu (Baidu) and Aiello AVA. 

● Compared functions such as multilingual support, PMS integration, and privacy policy. 

● Helped draft an internal recommendation memo for potential partnership considerations. 

Challenges During Work: 

● Data Overload: The research produced over 40 pages of notes. 

 Solution: I summarized information into four key categories—deployment scale, 

technology, integration, pricing—to keep the comparison readable. 

 

● Limited Local Information: Since Xiaodu was not yet in Thailand, it was difficult to find 

Thai-market data. 

 Solution: I relied on translated Chinese sources, verified facts through credible tech 

blogs, and included “data availability limitations” in the final report, showing honesty 

and critical thinking. 

 

● Collaborative Coordination: I had to coordinate with another intern to merge content. 

Differences in writing style caused inconsistencies. 

 Solution: We developed a joint editing checklist and held a 30-minute peer-review 

session each afternoon. This process not only fixed errors but improved our teamwork. 

Wi-Fi Solar Cell Camera Project 

Overview: 

 Another practical assignment involved promoting a solar-powered Wi-Fi camera emphasizing 

sustainability and independence from grid electricity. 

Key Contributions: 

● Drafted the Thai-language presentation script. 

● Highlighted renewable-energy benefits in the product pitch. 



 A Comprehensive Exploration of Marketing and Product Development in the Smart Technology Sector 

 

29 

● Conducted a short survey among small business owners to assess awareness of solar-

based surveillance. 

Challenges Faced: 

● Design Software Limitations: I lacked advanced design tools. 

 Solution: Used PowerPoint creatively with company templates and learned basic Canva 

elements from a colleague. 

● Data Validation: Some online statistics about solar adoption were contradictory. 

 Solution: Cross-checked figures using reports from Thailand’s Ministry of Energy and 

Statista. 

Product Promotion and Planning:  

I also helped in compiling a Product Promotion Plan, which combined pricing strategy, 

distribution channel selection, and sample campaign ideas. 

Responsibilities: 

● Assisted in Excel data entry and visual charts for promotion timeline. 

● Wrote short English-Thai slogans for digital marketing posts. 

● Supported the team in preparing a one-page “Plan to Promote the Product” document 

used in internal meetings. 

Problems Encountered: 

● Deadline Compression: Marketing plans for multiple products were due simultaneously. 

 Solution: I prioritized tasks using color-coded tracking sheets and completed easier 

sections first. 

● Unclear Instructions: At times, I misunderstood whether a document required internal or 

client-ready formatting. 

● Solution: I developed the habit of sending quick clarification emails before starting each 

major section reducing rework later. 
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Overview  

During my internship, teamwork was crucial. Collaboration with senior staff or other interns was 

necessary for the majority of assignments. Interns were encouraged to share findings and suggest 

improvements during weekly meetings that promoted open discussion. 

The team's preparation of bilingual content for an upcoming exhibition was one particularly 

memorable learning experience. At first, the tone and technical terms used in translations by 

several authors were inconsistent. I proposed using Google Sheets to create a shared terminology 

sheet so that everyone could review the preferred wording after noticing the confusion. Our 

workflow was streamlined by this small effort, which also demonstrated how proactive 

communication can address persistent coordination problems. 

2.5 Professional Work Environment 

Digital Focus maintained a friendly yet disciplined work culture. The company emphasized 

punctuality, professional dress, and respectful communication. The workspace itself was an open 

office, which encouraged collaboration but also required maintaining quiet focus. As an intern, I 

was encouraged to ask questions rather than make assumptions. The supervisors valued curiosity 

and treated every question as an opportunity to teach. This environment helped me transition 

smoothly from academic to professional life. 

Key Learning from Job  Responsibilities 

● Understanding the integration between marketing and product engineering. 

● Learning to analyze data critically before presenting to decision-makers. 

● Developing clarity in written communication for both technical and non-technical 

audiences. 

● Improving time-management and multitasking skills by handling several projects at once. 

● Practicing ethical professionalism through confidentiality of internal data and respectful 

teamwork. 
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Chapter 3: Experience and Learning Outcomes 

3.1 Overview of experience 

My internship at Digital Focus Co., Ltd. gave me a comprehensive education in product 

development, marketing, communication, and research. Projects that required both technical 

knowledge and imaginative marketing interpretation were given to me. From wearable wellness 

technology to smart surveillance and AI-powered gadgets, the projects addressed a wide range of 

technological areas. Gathering comprehensive product data, producing marketing materials, 

researching competitors, and drafting internal reports were all necessary for each project. Even 

though the assignments were difficult, they gave me the chance to put the ideas I had learned in 

university classes like marketing management, consumer behavior, international business, and 

strategic analysis into practice. I learned a lot about professional flexibility and problem-solving 

from these assignments, which also exposed me to real-world business challenges like incomplete 

data, strict deadlines, coordination issues, and technical obstacles. 

3.2 Problems Identified and Solutions 

Problem 1: Inaccurate or Unverified Product Information 

Digital Focus often faced insufficient or incomplete market information when analyzing 

competitors. The company lacked clear details on what competing brands were offering, which 

platforms they were selling on, and the price points used in the Thai market. This made it difficult 

for the company to evaluate product positioning and plan marketing strategies effectively for this 

new product. 

How My Work Helped Solve It: 

 I verified all technical specifications by cross-checking manufacturer documents, official 

product websites and distributor sources. I corrected inaccuracies in comparison tables and 

ensured that the final marketing data contained confirmed data. This helped the marketing team 

produce reliable materials, planned and improved information accuracy across all platforms and 

market. 
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Problem 2: Inconsistent Product Information from Overseas  

Many product documents, catalogs, and marketing materials provided by suppliers were 

originally written in Chinese. This created challenges for the company because the information 

could not be used directly for the Thai market. The lack of clear Thai and English versions 

affected communication, slowed content development, and limited the company’s ability to 

prepare professional marketing posts. 

How My Work Helped Solve It: 

 I translated product information, technical descriptions, and catalog content from Chinese 

sources into clear Thai and English versions. I also redesigned and reformatted several product 

posts to make them suitable for marketing use. By localizing the content and ensuring accuracy, I 

helped the company produce consistent bilingual materials that were ready for internal use, 

presentations, and customer-facing posts. 

Problem 3: Difficulty Translating Complex Technical Features into Simple Marketing Messages 

Products such as EEG headbands, AI voice assistants, and solar-powered cameras contained 

highly technical functions that were difficult to translate into simple, appealing marketing 

language. This made it challenging for the company to create effective product headings, 

taglines, and social media posts for both Thai and English audiences. 

How My Work Helped Solve It: 

I rewrote and simplified product descriptions into clear, consumer-friendly Thai and English 

versions. I created improved headings, taglines, and marketing phrases that better communicated 

the product’s value. These refined versions were later used in marketing posts, presentations, and 

internal drafts, helping the company deliver clearer and more engaging product messages. 

Problem 4: Presentation Lacked Structure, Clarity and Branding Alignment 

Some of the company’s marketing presentations were cluttered, unclear, or not aligned with a 

consistent branding style. This weakened the effectiveness of product communication during 

internal reviews and meetings with partners. 
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How My Work Helped Solve It: 

 I assisted in improving and redesigning presentation slides for key projects such as AMA 

Cam720, Zentopia EEG, the Solar Camera, and the Xiaodu vs. Aiello comparison. I helped 

create clearer layouts, structured content flow, and more visually organized slides. These updated 

presentations were later used by the marketing team and improved the overall professionalism 

and clarity of the company’s product communication. 

3.3 Major Projects and Practical Applications 

AMA Cam720 Smart Intercom Camera Market Analysis 

The goal of this project was to determine the market potential for a smart intercom camera 

intended for use in homes and offices. My objective was to draft a report that examined its 

standing in relation to rival brands in Thailand. 

Tasks Involved 

● Researched competitors such as Ring, Xiaomi, and TP-Link to identify their pricing and 

features and market growth and share. 

● Studied the current growth of Thailand’s smart home device market. 

● Created PowerPoint slides summarizing the key features of AMA Cam720. 

● Drafted marketing phrases emphasizing user safety and convenience. 

Learning Outcome 

This project taught me the importance of data integrity and time management in professional 

research. I learned to analyze competitive landscapes using SWOT frameworks and to balance 

visual presentation with factual precision.  

Zentopia CL1A – EEG Wellness Headband Product  

This assignment was the most challenging yet rewarding project of my internship. The product 

combined neuroscience, wellness, and technology three fields that required both technical 

accuracy and consumer-friendly communication.  
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Tasks Involved 

● Collected technical specifications of the Zentopia CL1A EEG headband. 

● Compared its features with other global brands (Muse, Emotiv, NeuroSky). 

● Drafted the English-to-Thai translation of marketing materials. 

● Prepared part of the “Portable EEG – Zentopia CL1A” report  

Problems Faced 

1. Understanding Complex Technology: The concept of EEG (electroencephalography) was 

unfamiliar to me. I struggled to explain how brainwave sensors connect to mobile apps 

and relaxation features. 

Solution: I took time to study background materials from BrainCo and YouTube tutorials about 

EEG devices. Then I summarized the process in plain language. My first draft was overly 

technical, but after feedback from my supervisor, I simplified it using relatable examples like 

“measuring focus levels like a fitness tracker measures heart rate.” 

2. Design Inconsistencies in Presentation: When preparing slides, my layout looked 

different from the company template. 

Solution: 

 I observed how the marketing team used alignment, iconography, and consistent colors. By 

replicating the standard design, I produced a more polished presentation. This small correction 

helped me understand corporate branding standards. 

Xiaodu and Aiello – Comparative Study on AI Voice Assistants 

The Xiaodu vs. Aiello Project compared two smart hotel voice assistant systems to determine 

potential market opportunities in Thailand’s hospitality sector. This was the most research-

intensive assignment of the internship. 

Tasks Involved 
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● Gathered detailed reports on both brands, including deployment numbers and technical 

ecosystems. 

● Analyzed key metrics: voice accuracy, integration, multilingual capability, and market 

scalability. 

● Wrote the conclusion segment summarizing Thailand’s market readiness for such 

products. 

● Helped edit the English and Thai versions of the report for internal circulation. 

Wi-Fi Solar Cell Camera Presentation 

This project was a team effort to promote the Wi-Fi Solar Cell Camera, an environmentally 

friendly, power-free security system. The task was to show how smart technology and renewable 

energy could be combined to create a single, reasonably priced solution. 

Tasks Involved 

● Designed a short presentation emphasizing environmental benefits. 

● Assisted in gathering pricing and market size data for solar-powered CCTV systems. 

● Suggested slogans such as “Security Powered by the Sun.” 

Problems Faced 

As I worked on this, I discovered that data about sustainability is frequently out-of-date or 

generalized. For instance, the market for solar devices in Thailand was reportedly expanding by 

30%, according to some sources, but only by 12%, according to others.  

Solution: 

 I reported an average number after comparing data from three reliable sources: Statista, 

Thailand's Energy Policy Bureau, and industry white papers. Additionally, I mentioned that 

"growth rates vary due to classification differences" in the notes. I learned how to properly cite 

sources and keep marketing claims transparent as a result. 
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The design limitation presented another difficulty. Since I lacked access to sophisticated design 

software, I made infographics by hand using PowerPoint. My boss was impressed by the 

imaginative use of icons and sparse text. 

Learning Outcome 

I became resourceful by making good use of the tools at my disposal. The experience reaffirmed 

that in professional presentations, honesty and clarity are more crucial than intricate visuals. 

Product Promotion Plan 

As the internship progressed, I assisted in preparing a promotional plan for the company’s new 

AI-based products. This required integrating my learning from previous projects into a single 

document that combined strategy, market analysis and branding.  

Tasks Involved 

● Assisted in the “Plan to Promote the Product.xlsx” file. 

● Conducted basic competitor pricing research. 

● Suggested event-based marketing activities such as wellness workshops or smart-home 

demos. 

Challenges Encountered 

One issue was that management feedback frequently caused priorities to shift in the middle of a 

project. I occasionally worked on products that were later delayed in their release. This was 

annoying at first because it felt like a waste of my earlier work. 

A. Barriers to Intercultural and Linguistic Communication 

The language barrier was one of the biggest obstacles I encountered. There were many instances 

of misunderstanding because most of my coworkers spoke Thai, particularly when talking about 

marketing material, video scripts, or creative ideas. These misconceptions occasionally caused 

slight delays or misunderstandings when carrying out tasks. 

I changed my communication style to be more proactive in order to address this. To make sure 

we both understood, I started by asking clarifying questions, restating important details for 
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confirmation, and utilizing straightforward English expressions. In order to improve my 

communication with my team, I also tried to learn some basic Thai words used in the workplace. 

I gradually increased my ability to communicate across cultures and adapt in a multilingual 

setting by making these changes. This encounter not only improved 

I gradually increased my ability to communicate across cultures and adapt in a multilingual 

setting by making these changes. In addition to improving my ability to work with others, this 

experience helped me better understand how linguistic and cultural differences affect workplace 

dynamics. 

 

B. Making Sure AI-Generated Media Content Is Accurate 

Using AI tools to generate images and videos while preserving accuracy and brand consistency 

presented another significant challenge. AI-generated images frequently contained minor errors 

that weren't consistent with the company's true branding, like miscolored products, distorted 

logos, or unrealistic lighting. 

 

Similar to this, I had trouble with tone, pacing, and pronunciation when using AI-generated 

voiceovers; it took several tries to get a natural and polished result. In order to get past these 

challenges, I created a methodical workflow: 

● drafting precise and unambiguous prompts prior to generation. 

● critically evaluating the results and making manual edits as needed. 

● Before submitting the final version, supervisors are consulted for brand validation. 

 

Despite taking a lot of time, this process greatly improved my technical expertise, creative 

accuracy, and problem-solving skills. In order to ensure that AI-supported content continued to 

appropriately represent the company's identity and values, I also learned how to strike a balance 

between technology and human judgment. 

Solution: 

I discovered that all drafts should be methodically kept in dated folders. Some of my earlier 

research later proved useful for other models. I now value flexibility and adaptability in 

marketing operations as a result of this experience. 
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Cross-departmental coordination was another issue. The marketing team was not familiar with 

the technical jargon used by engineering teams. I created brief summary notes following each 

technical meeting to ensure mutual understanding and to close this gap. 

Learning Outcome 

This assignment improved my strategic thinking and adaptability two critical competencies in 

marketing where business conditions constantly evolve. 

3.4 Application of Academic Knowledge 

The internship helped me apply multiple theories learned in my BBA coursework: 

● STP (Segmentation, Targeting, Positioning): 

 Applied during the Zentopia and AMA projects to identify target segments (health-

conscious professionals, homeowners). 

● Marketing Mix (4Ps): 

 Used to evaluate how product, price, place, and promotion influenced the success of 

competing brands. 

● SWOT Analysis: 

 Applied in nearly every report for identifying strengths and weaknesses. 

● Consumer Behavior Theory: 

 Used to predict how Thai consumers would perceive AI-based wellness devices. 

● Project Management: 

 Helped organize tasks into clear milestones for timely completion. 

 

3.5 Technical and Soft Skills Gained 

Technical Skills: 

● Data collection and competitor benchmarking. 
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● Report writing, translation, and formatting. 

● Presentation and visual design using PowerPoint. 

● Market analysis using Excel. 

Soft Skills: 

● Adaptability under changing priorities. 

● Problem-solving and critical thinking. 

● Team collaboration and feedback handling. 

● Professional discipline and self-accountability. 

3.6 Overall Learning Summary  

By the end of the internship, I could independently conduct product research, prepare a 

structured report, and contribute meaningful ideas to marketing discussions. More importantly, I 

developed a stronger sense of professional identity realizing that marketing is not only about 

creativity but also about precision, ethics, and understanding people.  
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Chapter 4: Reflection and Conclusion 

4.1 Self-Assessment of Professional Growth 

When I think back on my four months at Digital Focus, I can clearly see how my approach to work 

and learning has changed. I initially concentrated on doing things correctly. By the end, I 

concentrated on comprehending the significance of each project to the business and how my tiny 

contribution fit into the overall scheme of things. 

I gained self-assurance when conducting research, improved my ability to interact with experts, 

and developed greater time and deadline management skills. I also discovered how to embrace 

constructive criticism as a means of personal development. 

 

4.2 Benefits from the Internship 

● Developed first-hand experience in a Thai corporate environment. 

● Improved understanding of the global smart-technology market. 

● I learned to balance analytical thinking with creative presentation. 

● Strengthened bilingual business communication. 

● Discovered personal interest in technology marketing and international trade. 

4.3 Limitations and Challenges 

Some challenges remained beyond my control: 

● Limited access to confidential data restricted deeper analysis. 

● Time constraints prevented long-term project observation. 

● As an intern, my role excluded direct client interactions or more indepth about the 

company's products. 

4.4 Recommendations to the Company  

● Provide short induction sessions for interns on company workflow and branding style. 

● Encourage more inter-department sharing sessions to improve coordination. 

● Offer interns a small-scale marketing campaign project for practical exposure.  
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4.5 Recommendations for Future Co-op Students 

● Be proactive in seeking clarification. 

● Keep daily work logs they simplify report writing later. 

● Treat every small task seriously; it builds professional reputation. 

● Learn to communicate clearly with supervisors misunderstandings waste time and 

language barrier  

4.6 Final Reflection 

This cooperative education experience was not just a university requirement but a personal turning 

point. Working at Digital Focus allowed me to understand how real businesses operate, how 

marketing strategies are developed from data, and how teamwork transforms ideas into action. The 

most valuable lesson I gained is that professional growth comes from solving problems, not 

avoiding them. Every challenge faced at Digital Focus strengthened my skills, confidence, and 

curiosity to keep learning. As I move forward, I carry with me the discipline, adaptability, and 

appreciation for innovation that this internship instilled. I am confident that these experiences will 

serve as the foundation for my career in international business and technology marketing. 
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Appendices 

Appendix A: Weekly Log Summary  

 

Week Key Activities and Learning 

Week 

1 

Orientation and onboarding. Received a company briefing, set up work accounts, 

and learned internal workflow procedures. Observed senior staff presenting 

marketing materials and studied company product catalogs. Learned the importance 

of confidentiality and professionalism. 

Week 

2 

Began the AMA Cam720 research project. Collected initial market data on smart 

intercom devices and competitor features. Faced difficulty verifying technical 

information; solved it through cross-checking global and Thai sources. Learned to 

manage information systematically in Excel. 

Week 

3 

Completed the first draft of AMA Cam720 competitor comparison. Prepared slides 

for supervisor review. Learned how formatting and clarity affect professional 

reports. Applied feedback on simplifying presentation layouts. 

Week 

4 

Started the Zentopia CL1A EEG headband project. Faced challenges understanding 

EEG technology and terminology. Conducted extra research on neuroscience basics 

and consulted technical staff. Began drafting product overview and comparative 

tables. 

Week 

5 

Completed Zentopia comparative table with Muse and Emotiv devices. Prepared 

bilingual content for marketing adaptation. Improved translation consistency using a 

personal glossary. Observed how accurate language improves brand image. 

Week 

6 

Collaborated on Xiaodu vs. Aiello smart hotel assistant analysis. Worked with 

another intern to compile AI hospitality data. Encountered data overload and solved 
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it by creating categorized summaries. Learned to apply SWOT and STP frameworks 

practically. 

Week 

7 

Finalized Xiaodu–Aiello comparison draft. Presented findings during a team 

meeting. Received positive feedback for structuring information clearly. Learned 

how to transform large datasets into concise executive summaries. 

Week 

8 

Assisted in design review and prepared the Wi-Fi Solar Cell Camera marketing 

deck. Collected sustainability statistics. Faced difficulty confirming solar 

marketdata; solved through government sources. Learned how factual accuracy 

shapes credible marketing. 

Week 

9 

Continued Wi-Fi Solar Cell Camera project. Helped finalize Thai translation and 

slogan ideas. Reviewed supervisor’s edits and gained insights into copywriting and 

messaging tone. 

Week 

10 

Supported the marketing team with the Product Promotion Plan. Created Excel 

charts and summary tables. Encountered multiple overlapping deadlines; solved by 

prioritizing daily goals. Improved time management and professional discipline. 

Week 

11 

Assisted with documentation for product catalog updates. Helped the supervisor 

review technical data sheets for accuracy. Gained better understanding of quality 

control and branding consistency. 

Week 

12 

Conducted follow-ups on the Zentopia project. Updated comparison data and edited 

Thai captions for product descriptions. Developed skill in writing concise bilingual 

content. 

Week 

13 

Participated in a weekly review meeting. Shared feedback about improving 

communication between interns. Proposed creating a shared terminology sheet for 

translation consistency adopted by the team later. 
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Week 

14 

Began internal draft of end-of-term marketing report summarizing all project 

outcomes. Learned formatting standards for formal company documentation. 

Reviewed presentation skills and organization. 

Week 

15 

Worked on refining final project outputs and proofreading previous drafts. 

Reviewed supervisor feedback.  

Week 

16 

Completion of the final draft of the Zentopia design and broadlink catalog book 

design overview and final assessment of the book  

Appendix B: Key Projects and Deliverables 

Project Title Objective Output Skills Applied 

AMA Cam720 

Market Research 

To evaluate smart 

intercom market 

opportunities. 

Market report + 

presentation slides. 

Market research, 

SWOT, data 

verification. 

Zentopia CL1A 

EEG Headband 

To compare wearable 

EEG devices for the Thai 

wellness market. 

Product comparison 

report + Thai 

translation materials. 

Technical research, 

translation, branding. 

Xiaodu vs. Aiello 

Comparative Study 

To assess AI voice 

assistants for hospitality. 

Analytical report + 

summary slides. 

Analytical 

structuring, 

teamwork, editing. 

Wi-Fi Solar Cell 

Camera 

To promote solar-

powered surveillance 

devices. 

Bilingual presentation 

+ research summary. 

Sustainability 

marketing, 

PowerPoint design. 
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Product 

PromotionPlan 

To plan product 

awareness and retail 

strategy. 

Excel charts + 

promotional timeline. 

Campaign planning, 

coordination, 

organization. 

 

 

 

BroadLink Smart 

Home (AI + IoT 

Ecosystem) 

To generate information 

about the product and 

detail about the product  

Product catalog 

translations  

IoT research, 

translation, visual 

design, cross-

department 

coordination. 

Appendix C: Professional Growth Tracker 

Skill Category Initial Level End-of-

Internship 

Level 

Remarks 

Market Research Basic Advanced Can conduct structured, data-driven 

analysis. 

Communication Intermediate Advanced Improved bilingual and professional 

writing. 

Teamwork Intermediate Strong Consistently contributed to group 

projects. 
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Time 

Management 

Basic  Moderate  Managed overlapping project 

deadlines efficiently. 

Technical Literacy Basic Moderate Gained knowledge in AI + IoT 

through BroadLink. 

Translation 

Accuracy 

Intermediate Advanced Refined through Zentopia and 

BroadLink documentation. 

Problem Solving Moderate Advanced  Overcame technical and design 

challenges independently. 

Appendix D : Note 

The breadth and depth of my four month internship at Digital Focus Co., Ltd. are captured in the 

appendix section. Every project, from BroadLink Smart Home to AMA Cam720, helped to 

develop a comprehensive grasp of marketing in the technology industry. 

Everything I had learned during the internship technical comprehension, research analysis, 

accurate translation, and clear communication was brought together in the BroadLink assignment 

in particular. 

All things considered, these projects helped me turn my academic knowledge into professional 

competence and prepared me for future positions in business management and marketing, where 

success depends on flexibility, creativity, and teamwork. 
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Appendix E : Image  

 

 

 

 

 

 


	Cover
	Certificate
	Abstract
	Acknowledgement
	Table of Contents
	Chapter 1
	Chapter 2
	Chapter 3
	Chapter 4
	References
	Appendices



