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Abstract

Data First Co., Ltd. is a leading consultancy specializing in end-to-end data
application solutions, with extensive experience in both online and offline marketing.
In an effort to enhance the effective use of Nielsen data, this project was initiated to
analyze advertising investment trends within the laundry product category. The primary
objective was to understand market dynamics, identify key trends, evaluate market
size, assess competition, and explore the potential of major industry players. The
analysis also examined advertising investments (media spend) across various channels.
The process consisted of five main steps: 1) Understanding the data 2) Defining
analytical objectives 3) Preparing the data 4) Conducting data analysis and 5) Presenting
data visualizations. Analytical tools used in this study include Jupyter Notebook,
Microsoft Excel, and Tableau, all of which support the extraction of in-depth insights
that inform strategic business recommendations. The results reveal the total market
value of advertising investments on an annual basis, along with the key players in the
laundry product segment and related categories. This information provides a crucial
foundation for strategic planning, business opportunity evaluation, and risk

management.
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(Extract) USuusistoya (Shaping) Iiludeyanseuldu

“ https://www.9experttraining.com/articles/dinzslu-microsoft-excel-365



11

Y I

?;Uﬁ 2.6 5UfMe819n15%i unpivot column f18 Power Query Tu excel

lnegdniladnnaianisldain Power Query uulusunsy Microsoft excel anlely
msdnnsteyaiidudeyadnuay Wide Format inanedudeyadnuae Long Format %3e
fflen1sulansideyauuiueu iluuuas (Unpivot) lnemsiddeuiiastielvidiesenis

deyalltlunisiwaesiiternuduiusvestoya

2.5 Data Analytics >

o
[ a =

Meszitoyaiidegiue ofin auialdegiu wWisvihwegewian Mdudsslevily

Y

n1swauan1saann linssdagnduing sy Data Analytics 1l uwas esiad1msugsia

5% < =

(Business Intelligence) in31z3n15nusemanliivaya Amlouusenamiamimnig nely

Y Y

o
4

figanunatatenis Aeiunisvin Data Analytics Blidndudesdugsiavunlugwingy us

55099UIANANNAZLIANAAINITV AL UTY A S UTULUUYDINISILATIEY U3 a (Data

9 Y Y

[

Analytics) @mnsauuslagail

> https://affinity.co.th/data-analytics/
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a ¢ v & .. . a ¢ A
n13531As12 Ty auuuN ug 1w (Descriptive analytics) 1 un1531A5199 Lile
LAAIHAYDITIHNITNNGIND 9N150] WS0AINTINANY TIANTY W3ea1aiae nTuly
ANWULNIEABNISUNY NI 0sBN1SANAULY A8 Y S189IUNITVIY SIBITUNEA NS

ANLHUIU

' '
a A

N153LATIZRLUULIBIATady (Diagnostic analytics) {un1sesurediamgvedd
Aadu Jadesneg warauduiusvestladondemudsaneg Admnuduiussoruvesded
Aetu feghady muduiussninswenuieseianssunsnsaatauiazUsean dadu
falmiieasilvdndulalulunsiignies

a ¢ ¢ .. . I a ¢ fa o
N159LATISULUUNEINTA (Predictive analytics) LUUNTILATIZALNONYINTOUAIN

£

Mazintursetazindy lagldtoyanliiinduudituiuuinasmisada wie walulad
UayauUseRwgeingg (Artificial intellisence) AI9E19WU N1INEINTAIDATIY NITHEINTOINE
Useauf

a ¢ Y o ° . e . & a ¢ v aa
A1s5asrzuuulinuuzdn (Prescriptive analytics) LUuUN153LAS1ERYDLANIA

kY

[
a = Y a v =

Audutoungn \Wuvisnisnensaldssne Nasiindu Jef Taidy @me warIzeelIaIves

£
a =

AanasiinTu Swdimslidmiugdimaiondnen Nlley asnaveuwsazaion

Inggdnvilainguinmalessideyauldlulasinisiaeriinisiiassiiuuiiug1u

LBl lILAAINAIALAY TILLAZ LA ULUTUARIY 10U 80AN15AINUY Media Spend Tuusiag

[

1 VY aa 1 . 12 <@ 1% L o a L4
Poane lnglddayaniiiegan Nielsen uagdoyaainmsinualedigdnviunldlunsiinseni

Y

ANNTINVDIRRAMNTTY v T lafsyarnainsinveseaavnssungundnduaignsn

Tuwsagd fiaunanluusiazUfalas waz Media Spend waagdoimnvaswusuane Iy

€ 1

agalslundazyel wazthluinsevigiudeyannig

Y

[

o v o & a a .
@WWI@WWﬂWiLﬂULWNL@ﬂJQWﬂ Social

e

a 6

Platform #1399 UaIHlaULUTUATILY WBIATIEY Pattern wunluudnwaenisadlavan Media

Spend UaUAALRUTUANGUNEAA S UFNEN
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2.6 Nielsen ®

[ a = a 1

Nielsen 1Juusenseavlaniilivinisteyauazadfddnungsnanieg eyael

q

£
=

Wlaguslaauagnanlangawy Nielsen Yiuniinfisiusiuuagiinsgitayaannainany

(%
[ a

wnas W Jeyan1svieudn, Yeyaruslaan@edunn (Consumer Panel), Tayalsnfan vl

L3 k4 a v

Insiiend, Toyanislddenivia, Toyanislavan, Jeyaauinelaguslne, Toyauwuiliy

AATA FIENTYIUNHUTEANS A NUAZN1TTINTRYAIINYAINAIEYBINIG Nielsen Yl

v = a = ao o 1 a A a o g w °
m%ﬁummmmmwayjaL%QaﬂwaﬁﬂmmaﬁiﬂﬂmuwLG]EJ’JVlﬂwmmimJizmaNaLLazuﬂ

9

a 1%

Poyauldlunmsiiaseiierianudilanginssuduslaalunisdindulanisgsianudugau

a1 . b4 1
AENURALAUYY Nielsen laun
= % & ¢ ¢
o nsWeleslayanannvaeUsenn nneameelatuazesaulall
o ANUREIIluNMTIATIEIteyavuInlney (Big Data)
o ipsesdanasunanesunviglunsidnduarinseideyalading
v o oA A & 9
o doyanilruunietiowasiluinnsgiuseaulan

o nstdnavedeyalusuuuuiidiladng ieatuayunisindula

Tneddnvinliindeyasin Nielsen unldiiiordudayainaziiundnsizy Industrial

Analysis

¢ https://www.nielsen.com/th/
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s18azduAnN1sU U

3.1  Yawarnneda uusznaunis

VOAOUUTENOUAIT © VTN A6 1Sa 9m drtinaulue) (Data First Co.,Ltd.)

(%
Y

s - 465/1 DUUATOETEY WYIVRNEYI N LUATIVNT NTUNN
10400

Inséwyi - 66(0) 2354 3570

E-mail : support@datafirst.id

Aules : datafirst.co.th

JUN 3.1 URUTAT UTEN A6 Lilsa 9nrin
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3.2 anuweN1sUSLNaUNIS NARAMINIS IAUSNNISVNANYDIBIANS

v Y o

USHW Andn Wisa 9aie gueinulvdiineeunisussendlddeyansuis lanwu

[
v

meUsvaunsainulayan Neeulay senlauuasnisussandlddeyalagadiusedninm
VIUIEN e Wisa $10 anunserauaudiunsdiladeluduaiifslute giulddu

28197

3.3 FULUUMSINBIANIUAZNITUTNITIUYDIDIANT

[

JUN 3.2 JULUUNNTIR09ANTYRY USEN mduiisa drrin

o 1 L ay vy
3.4 fundsulardnenuzauilasuteunang
° 1 AYey oY v .«.:4 . ' a wa a e a
A ungdavinlasunineg e Data Analytic lngseninsuiRauaniafinui
anuUsznaunsiesuneuningliuf i dwielull nsliasiendeyaainteyanlaniusn

n15%11 Data Preparation $31fn15AseiinAstdeyaimiaseilaluvieslsede
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% 1

U7l 3.3 fee19n15 Data Preparation

EaN

IN3UTN 3.3 uanaiieg19n1sly Python Tun15¥in Data Preparation witelviladaya

PNEYRNABINITIUNTIATIET ns1ennidteyananuneavinlinan1sinsend bias 1a

PNTUAUANT Ins1zanA1RdeauAsuIuesyy danudululanasidusumauin

Y

I = Ao a v | 9 1 9% | ™)
dnvisevinanansimhduiluinenedes lildgnmaegeenily
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%

U7 3.4 fegnumsiiudeys

9n3U7 3.4 wansiaegINsivteyagen Engagement 91ntwasiuw LINE VOOM

nluhdeyanmuaiiusIuTnan liinsiwaziiauonanTin e

JUN 3.5 Nlasgiveya

Y l

NFUN 3.5 wanan1siasizideyadnndeyadtaiumienuiesain Platform LINE

Y Y

Tnednszinluusasifeulnadiignasnafioen engagement [Wupgnslstnavennasiusus

Inanuszinlnudflauduveuiwey wagdl pattern lunisinadiBusensls
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3.5  YDLATAILUUIIUYBINUNUNUSNE

Yo - uwana  : AM atug AsyIaENY

AL : Vice Executive Data & Innovation Director
Weshnme - 086-666-7070
GG : anan@datafirst.co.th

3.6 szazaMUfuReu

13 UNS1AU N.A.

=)

IanUuRnuaniafineg a usem aan ilsa 91190 Adueiy

2568 feTuil 2 NguAIAY WA 2568
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Han1sUfURIUlATI

4.1 379aReAUNlATINU

A dun1siiasziuu AU duiusUe99RaInN I TUAAIANITAIN UN AL
lawanlunquwdndueidnd Wunisiideyaundnsziinaainnisasyumieiulasanaig
Foamine vasusazuusuiindusdislsthe Tnensiaulassend Wunsiuauslisu
finnuuazguimsluvidniiiequuiriuAnvesidnvimsiumsihdeyaunldiieliian
Uszlovuluns@nwsely

Tsunsundniildlunisineu fe Tableau Tun13411 Data Visualization &2
Dashboard snynaue lagyditeyaunain Nielsen lagiiandayanisuievin Household
Cleaners Tugaed 2020 audlaieon wwisw I 2025 ¥1vin13TiATIEIS udeus Data

Understanding, Data Preparation, Data Analysis, Data Visualization Lﬁaagﬂmamﬁmi’wﬁ

4.2 Yupsulunsiasizvideya

'
a Yo o

W9 nlAT U g Invivid ududinsldveyadsdaliaunsauiteyasanu

Y

a o

WIS L 98115 0LENIF08199 UleUNedILINTY Tnelassuillanway Junauns

Y1M97U A9l

=

4.2.1 Ainwuasaslialunsvineu

Tudunoudfdarinlddnuuisltuisléau Tableau lun1sadrs Data Visualization
diethiaue Tnsfnwdauinindenselnd Excel ifulusunsy Tableau 9ntunsIaaoy
yilaastoya minlidulumuguuuuiiensandu Thihmswdsurdavesteyaliigndeaile

a

N7ATEidoyanduseaniainuazgnies lnednlaAnyiiaIoailen e vu Microsoft

Y

Excel 19U Power Query wagn13vin Pivot Tunisdanisiiudeyaiielidiedensiluimeey

fo huuluswnsy Tableau
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4.2.2 muuadmanglunisiiasenideya (Research Understanding)
dielidnlanmsmvesmaingnainnssungunandasidnd1dnduegdlstnsluusay

U yarmaalaiwanlagsiuuaziaayynl dadiuvesdiaunusunnieg tnesiuuagluusias

s s

29U uANalarARUNUATeILAaUTUANEInaUla 1y Toyaveauus Ay

[

avinleen

v

wndusegslulassnuil wWisuifisugauduiusiudoya Media Spend v8euusunile

¥

210 Nielsen AUYayaTaUaVDINITINARLUSIUNUULNAANWBSY Social Media ( Facebook,

3y
Y
99

3
Y
Youtube, Tiktok ) fifdnvinAudeyaiisfudienuLes

4.2.3 52Us7udaya (Data Understanding)

Q)
1% i

Yo o Ve v & £% . < v
Anviladnuideyaiuguvesyadeyanlaunain Nielsen lagidudayanainnis

Y

(%
Y |

aanumanulavanvesdumiulsemealnenaud Y2020 audia U2025 weuiuau tnedoya
fivtavun 51089 w02 waw 69 Aedutl (Toyatiaiandudnuae Wide Format vl maduil
\owde 63 ARAN )
4.2.4 msm’%em%’aga (Data Preparation)
nndeyaildsuaniudauiutoyaisshmfouihluvinnesitoyn dinaddins
UFudeyalvivungan Inen1sldaiwn Python w3eld Power Query uu Microsoft Excel Tu

v

nMsPghauareaLasinnseuteyalignisuazidoniameteyansenisinunly

JUN 4.1 fegretoyaunsdiuilanin Nielsen
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JUN 4.2 Fenanztayain iUl ivuiving

NJUN 4.1 uag 4.2 uansiedoyadiu (Raw Data) 1ia1n Nielsen Ingidiuaiiiden

71998
Y

JUN 4.3 Megeynds Python lumsiaua1dteuuu Fill down

JUN 4.4 Han1smsLinArIaiuy Fill down asldln
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1N3UN 4.3 Uag 4.4 uanINainAUazendayalagn1sLANA1II9WUY Fill down

MegAAIEa Python asuulndlvi sswiuldinfireduiludiuvesiowdudnuazues Wide

v

Format vibiannlunisaziludnseivu Tableau 193933 eld Power Query Milu
A

Y

\ATBsilau Microsoft Excel Nlddaelunsianistoyalaeiigdnvinlatunlydlunisudasig

Y

WUy Wide Format Toidu Long Format AAENIIV Unpivot Tu Power Query

JUN 4.5 $79819n1514 Power Query ¥ Unpivot

U 4.6 f9E19man1591 Unpivot
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4.2.5 msﬁ%ﬁuauwumw‘uae*ﬁaga (Data Visualization)
Tuduneauil nananAviituneu Preparation Seusasuwainntutveayantaluni

MIBATIRNNTIVBINAIANaUNERS TR I T e unan e Wulastnsluusiasd

JU 4.7 Stacked Bars WanddnaIuve Il USURAKAUNGUNENIUVENHT

NUN 4.7 wansdndrnvesuusuafiaunaundndonidnd Ineaziiulainuusud
zUdufe A, B, C uaz D lnggdnindeniiagiang

4

dunanglunqurdndundninturewsia
WNUANINTINARIAVBILADELUTUA 3 WUTUA AB B, C kar D mua1su Tngagyiinisianzidn

=
A
v

@32

lupdndiuves Media Spend Tuusia
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4.8 Text Table uansaminisiiulanisamunidlavanveawusun B luusasty

JUN 4.9 uansdndiu Media Spend auudaziom1aves B Tuusasy

U7 4.10 uanaunlthy Media Spend ¥4 B #ik1uan
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JUN 4.11 uanadngdu Product 90 Wusua B luusiasd

NUN 4.8 3 4.11 98Ul@I10 MNTINVBINTAWUNNLHYIVBILUTUA B HUAA
auluyne 2021 uay 2022 uazisunduinamueesTulul 2023 lneiiuamulavanng TV
Jundn uarmutesnedue wu Outdoor Tiaswuazninun@lugied 2024, Digital Niaanu
wornI1UnAtuYIy 2021, Cinema wag Radio ag Product # B adlaiwantiuanansauusla
< ' [ A 3 < Y1 v a [ ¢ & '
Ju 2 nquvidng Ais wuutkashuune tngaziuladn B Sendavanndndaeng 2 wuuey

5oy  Tuyng T



U

=
N

SUM
Y

4.12 Text Table uaninsidulavasnisasmunidlavanves C luusazy

4.13 uansdndlu Media Spend auusazaasmniwes C luunazl

5U7 4.14 uansuunli Media Spend 83 C fEusn
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JUN 4.15 wanadnadiu Product 909 wusus C Tuusiazy

N3UT 4.12 B 4.15 adldhnmsmvesnmsasumnalaanuesuusud C ufin
aulutag 2021 way 2024 Teeldundumamueerdulul 2022 uay 2023 Tasiiuawmuy
Tarwaniinne TV iJundn uagmugeannadue wu Outdoor MiFunduinawuieeslulatst
2023 ufanansll 2024 uag Digital lag Product i C adlavaniuanansouisldidu 2 nay

wang Ao wuuihuaziuuns taedl Tud 2023 duadavanuanandusinduwuuihegamen



JU 4.16 Text Table wansnsiiulavesn1samunislayanves D Tuusasy

JUN 4.17 uanadndiu Media Spend auusiazyaaniaves D Tuusazy

5U7l 4.18 uansuudlii Media Spend 484 D fisusn
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SUN 4.19 wansdnaiu Product vee wusua D Tuusiazd

N3UT .16 B¢ .19 aildhamnsvesnisasunmslaanuesiusud D Hufn
aunmaen laoifuamulavaninie TV iJundn wazaugeaniadus 1 Outdoor uay
Digital Tng Product 71 D aslemantuannsoudsldifu 2 nqundng Ao wuutuaziuung
Tneilud 2023 2024 Tuaaduaddavanuanandausmduwuuidnlng

¥

lPgnaIN NN NI UNIRARITYA NNTINVBINAIANITAIYUNLSILANYDINT 3

wuTuALE? NegInvilavinisiiudeyanivie 3 wusudinsinadlusiuncdosdn fvesusia
wusuatud 2024 Tnadenainnanduanindudadiueszgalul 2024 91nuu ledea
LNanWasUAI 19 Facebook, Tiktok uag Youtube Miutosmninisvessanusud ey

NS UEUTRLAYRILARLUTUALAN N TIY
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unmn 5

AjUunauasUalauaLuY

51 @junalaseu
mMIleTeguuamIesgransTunguranfasidniReusluraed 2020 aufls
Aou wwien U 2025 Tapthdeyainann Nielsen 1asuusus B, C uag D uanslisfuings
anunusud (B, C, uag D) ianudAgyiunisaaulavandiugesns TV 1undn lnsuusud
B uar C fuwlunsnduinasmulawanunniuluiagd 2022-2024 viniinisasuanas

Tugia9d 2021 Tuvaueh wusus D dnsasuianategraaiiioslunsasl yauuusund

a Y L3

wanfasvdnassngudio wuuiuaziuuss Taswusud C way D Sunlufiosiunislawan
wAnfasTuUnnTulug s ngan
5.1.1 dadnnansaldeynvedlaseenu
5.1.1.1 Wievhdeyaiildsunaznaazuiilduniseuidiousudeyaiimagidaii

1AYiNN1SAUTIUTILLNLLRY VTﬂﬁLﬁwﬁE]“ﬁ'ﬂLLEEJ/W]N“EJ/E’JE;IJﬁ"\]’m Nielsen

waztoyafimgdniladaLiu

Y

5.1.2 UaLaUDMUY

5.1.2.1 U8ya Media Spend %8414 Digital 813A15A8IANAZIBEAINTU

5.2 ayunamsuUAeuania
5.2.1 Yafvain1sufuRcuania

nilauinaniafnvimeldaviilasuaiugannisujuinuluaiu Data

[y

Analytic laiseusnislidiasesdioniey lumsiasieviveya wavdanisiudoyasud

1 =~ Y a

ez lUimsgviveyasietitalile Insight nseqn nauduiuguImsle anvidsle

Y

AnusifeuisAntuyunewesuImsfesnsiziudeyauuuln n1sin38nisii Data

' o '
= LY Y a

. v = (% [ a [ ) =
Labeling 91nUayaniag Ney minuinuelun1991191u939 nMsviteuduin wazlainnig

1Laus Report TdUszansn ez naula
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5.2.2 UgymiiinuvesnsufiRauauna

'
a

Yayyingl

[

avimulun1sufuRenu Ysznauseaulugiungluaiu Marketing 39vin
TidpsAnuufinidninnisinsedsuiuuineg luida Marketing floylsthe sailuadidng
avngsingg finazwuiiuluiadeyadu (Raw Data) Tilsausazifiou
5.2.3 Yaiduauue
dnsuinfnuguselufivedeslujiRnuanfadinu msfimaniodlududelud
5.2.3.1 yeudlalunisiBeulusunsusieniw Python Tusediunile
5.2.3.2 mMslElusunsu Microsoft Excel Tunisianuazennuavdisiatoya
5.2.3.3 nsldlusunsu Tableau lumsiiaustoya

5.2.3.3 A94ANYINLINUATIATIERTINL IV Marketing
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