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Electronic cartoon design project to promote

Chatstick Company Limited
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Abstract

Cartoons are often viewed as accessible to everyone, regardless of age or
profession. While most teenagers enjoy cute things, adults may find comfort in
following charming characters. Cartoons can range in tone, from humorous cartoons
that draw viewers in with laughter to heartfelt stories that help build a positive brand
image. Crucially, they also make brands appear more *friendly” than hard-core

This project aimed to design electronic cartoons for a public relations campaign

for Chatstick Co,, Ltd. The creators used drawing principles learned to design and

I -
'! draw nine four-panel cartoons, each containing promotional and persuasive content,
i

for Chatstick Co., Ltd.

: Keywords : Cartoons / Advertise

¢Co- p Advisor.)

Approved by
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2.6. Clip Studio Paint
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https://en.wikipedia.org/wiki/Comics
https://en.wikipedia.org/wiki/Illustration
https://en.wikipedia.org/wiki/Traditional_animation
https://en.wikipedia.org/wiki/MacOS
https://en.wikipedia.org/wiki/Microsoft_Windows
https://en.wikipedia.org/wiki/IOS
https://en.wikipedia.org/wiki/IPadOS
https://en.wikipedia.org/wiki/Android_(operating_system)
https://en.wikipedia.org/wiki/Android_(operating_system)
https://en.wikipedia.org/wiki/ChromeOS
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2.7. adobe photoshop
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https://en.wikipedia.org/wiki/Vector_graphics
https://en.wikipedia.org/wiki/Raster_graphics
https://en.wikipedia.org/wiki/3D_computer_graphics
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