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Abstract 

This report presents the experience and learning outcomes gained during my Cooperative 

Education Studies at Amnil Technologies Private Limited, where I worked as a Digital 

Marketing and Content Intern. The internship provided an opportunity to gain practical 

exposure to digital marketing activities within a professional information technology 

company while applying theoretical knowledge acquired through academic studies. 

The primary objectives of the internship were to understand the planning and execution of 

digital marketing strategies, develop practical skills in content creation, content calendar 

management, social media management, and branding, and gain insight into communication 

strategies within the banking and financial services sector. The internship also aimed to 

enhance professional communication, creativity, teamwork, and problem-solving abilities 

through real-world workplace experiences. 

During the internship period, I was actively involved in content planning, caption writing, 

content calendar development, social media management, designer coordination, client 

communication, approval handling, and performance reporting activities for nBank, the 

digital banking platform of Nabil Bank. I also gained exposure to international marketing 

practices through content-related activities associated with TISA Bank in Papua New Guinea. 

In addition, I contributed to public relations and marketing communication initiatives that 

supported brand visibility and customer engagement. 
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The internship experience provided valuable insights into digital marketing operations, 

workflow management, audience engagement, and professional communication within a 

corporate environment. It also enabled the practical application of marketing concepts learned 

in the classroom while developing technical, analytical, and interpersonal skills essential for 

a future career in marketing. 

Keywords: Digital Marketing, Content Creation, Social Media Management, Branding, 

Financial Services, Content Strategy 
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Chapter 1: Introduction 
 

1.1 Company Profile 

Amnil Technologies Private Limited is a leading information technology company in Nepal, 

established in 2009 and headquartered in Manbhawan, Lalitpur. The company specializes in 

providing innovative and customized technology solutions to organizations across various 

industries, including banking and financial services, insurance, pharmaceuticals, automotive, 

telecommunications, and government sectors. Through its commitment to innovation and 

digital transformation, Amnil Technologies has established itself as a trusted technology 

partner for both domestic and international clients. 

The company focuses on delivering technology-driven solutions that enable organizations to 

improve operational efficiency, enhance customer experiences, and accelerate digital 

transformation. Its expertise spans software development, enterprise applications, business 

process automation, data analytics, mobile application development, artificial intelligence, 

and digital banking solutions. 

Amnil Technologies operates under the guiding philosophy of “Strategize, Execute, and 

Evolve.” This philosophy reflects the company’s approach to understanding client 

requirements, developing tailored solutions, implementing projects efficiently, and 

continuously improving products and services based on feedback and changing market 

demands. 

In addition to its technical capabilities, the company promotes a collaborative and employee-

centered work culture that encourages innovation, teamwork, continuous learning, and 

professional growth. Through its commitment to quality, customer satisfaction, and 

technological advancement, Amnil Technologies continues to contribute significantly to 

Nepal’s rapidly evolving digital ecosystem. 
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1.1.1 Company Vision 
To be Nepal's most trusted technology partner by driving the rapid digitization of the 

Nepalese market through innovative and customized technology solutions for both national 

and international clients. 

 

1.1.2 Company Mission 
To provide customized technology solutions that fulfil each client's specific needs, delivered 

with creativity, quality, and strong customer focus, from initial development to long-term 

support and maintenance. 

 

1.1.3 Product and Service Portfolio 
Amnil Technologies offers a wide range of technology services to its clients. Its main services 

include: 

Business Process Digitization and Automation: Helping organizations replace manual 

processes with automated digital workflows to improve efficiency and reduce errors. 

Data Analysis and Visualization: Building tools that help organizations understand and use 

their data for better decision-making. 

Enterprise Application Development: Designing and developing large-scale applications 

such as core banking systems, ERP platforms, and loan management tools using modern 

frameworks like .NET Core, Node.js, React.js, and Angular. 

Mobile Application Development: Creating cross-platform mobile apps using React Native 

and Flutter for both iOS and Android users. 

Robotic Process Automation (RPA): Automating repetitive business tasks using software 

robots to save time and reduce manual workload. 
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Omni-Channel Chat BOT Solutions: Developing chatbots that allow organizations to 

communicate with their clients through SMS, Viber, and WhatsApp. 

Data-Driven Application Development: Building intelligent applications that use AI and 

machine learning to deliver smarter user experiences. 

Resource Augmentation: Providing skilled IT professionals to client organizations on a 

project or ongoing basis. 

 

1.1.4 Company's Core Objectives 
The main objectives that guide Amnil Technologies are: 

• To deliver high-quality and customized technology solutions that meet each client's 

specific needs and requirements. 

• To maintain strong and long-lasting relationships with clients through reliable service, 

transparency, and consistent support. 

• To continuously innovate by adopting new technologies and upgrading its products and 

services. 

• To develop a skilled and motivated team through a positive workplace culture that values 

learning and collaboration. 

• To expand its client base across different sectors and explore new markets beyond Nepal. 

 

1.2 Organizational Structure 

The organizational structure of Amnil Technologies Private Limited follows a well-defined 

yet collaborative framework that ensures efficient coordination across all departments. At 

the top level, the company is governed by the Board of Directors, which is responsible for 

major strategic decisions and overall organizational direction. 

Under the Board of Directors, the executive leadership is divided into three key roles: the 

Chief Executive Officer (CEO), Chief Financial Officer (CFO), and Chief Operating 

Officer (COO). Each of these roles oversees different functional areas of the organization, 

ensuring smooth management and operational efficiency. 
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The CEO supervises the core technical and project-related functions of the company. Under 

this leadership, several departments operate, including the Project Management Department, 

Support Team, and the Chief Technology Officer (CTO) division. The Project Management 

Department is responsible for planning, executing, and monitoring projects, while the 

Support Team handles technical assistance and client support services. 

The CTO oversees the company’s technical operations, which include multiple specialized 

departments such as the Development Department, Quality Assurance (QA) Department, and 

DevOps Department. The Development Department is further divided into various technical 

teams including .NET Team, PHP Team, React Native Team, Python, Front-end, and 

MEAN/MERN, each focusing on specific technologies and software solutions. These teams 

consist of different levels of professionals such as Technical Team Leads, Senior Software 

Engineers, Software Engineers, and Associate Software Engineers. The QA Department 

ensures the quality and reliability of software products, while the DevOps team manages 

system operations and deployment processes. 

In addition, the Information Security Department operates alongside the technical teams to 

ensure data protection and system security, led by roles such as the Virtual Information 

Security Officer. 

The CFO is responsible for overseeing the Finance and Accounts Department, which manages 

the company’s financial planning, budgeting, accounting, and auditing activities. This 

department plays a crucial role in maintaining financial transparency and supporting business 

decisions. 

The COO manages the company’s operational functions, including the Human Resource 

Department and the Operations Department. The Human Resource Department handles 

recruitment, employee management, and organizational development, while the Operations 

Department ensures the smooth day-to-day functioning of the company. Additional 

supporting units such as Housekeeping and Repair and Maintenance (Outsourced) also fall 

under operations, contributing to maintaining the workplace environment. 
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Overall, the organizational structure of Amnil Technologies reflects a balance between 

specialization and collaboration. Each department has clearly defined roles and 

responsibilities, while cross-functional coordination ensures that projects are delivered 

efficiently and organizational goals are achieved effectively. 

In my current role, I work closely with the marketing and design teams while also 

coordinating with other departments when required. My position allows me to understand 

how marketing integrates with business development and client servicing. 

Through this role, I am gaining exposure to real-time marketing execution, content 

planning, and brand communication within a professional environment. 

 

1.2.1 Diagram of the Organizational Structure 
The diagram below shows the simplified organizational structure of Amnil Technologies 

Private Limited:  

 

 

Figure 1: Organizational Structure of Amnil Technologies Private Limited 
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1.2.2 My Job Position 

During my Cooperative Education Studies, I worked as a Digital Marketing Intern at Amnil 

Technologies Private Limited. In this role, I was involved in supporting and executing various 

digital marketing, content management, and communication activities for the company’s 

clients, particularly nBank, the digital banking platform of Nabil Bank. 

My responsibilities included content planning, content calendar development, caption writing, 

social media management, designer coordination, client communication, approval handling, 

performance reporting, and digital content execution. Throughout the internship, I 

contributed to the planning and implementation of marketing communication activities aimed 

at increasing brand awareness, customer engagement, and the promotion of digital banking 

services. 

A significant portion of my work focused on managing content-related activities for nBank. 

I was responsible for preparing monthly content calendars, generating content ideas for 

banking products and services, writing captions, and ensuring that all communication aligned 

with the brand’s tone, objectives, and target audience. I actively participated in planning 

content for services such as Fixed Deposit, Digital Loan, Online Account Opening, ATM 

Withdrawal, Virtual Dollar iCard, and other digital banking features. 

In addition to content planning, I worked closely with designers throughout the creative 

development process. My responsibilities included preparing content briefs, providing image 

references and layout suggestions, assigning design requirements, reviewing draft creatives, 

and coordinating revisions to ensure that final outputs met campaign objectives and brand 

guidelines. 

As my internship progressed, I gradually took on greater responsibilities in workflow 

management and communication. I became actively involved in coordinating with clients 

during the approval process, incorporating feedback into content and designs, following up 

on revisions, and ensuring that content was finalized within established timelines. This 

experience enhanced my professional communication, coordination, and problem-solving 

abilities. 
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I also independently handled content scheduling and publishing through Meta Business Suite, 

ensuring that posts were published accurately and according to the planned content calendar. 

Additionally, I contributed to the preparation of monthly social media performance reports 

by analyzing engagement, reach, impressions, and content effectiveness to support future 

marketing decisions. 

Furthermore, I gained exposure to international marketing practices through content-related 

activities associated with TISA Bank in Papua New Guinea. This experience provided 

valuable insights into cross-cultural communication and the adaptation of marketing 

strategies for different target audiences. 

Overall, the position provided comprehensive exposure to digital marketing operations, 

content strategy, social media management, client servicing, workflow coordination, and 

professional communication within a corporate environment. The experience enabled me to 

transition from an assisting role to handling several responsibilities independently, 

significantly contributing to my professional growth and practical understanding of 

marketing operations. 

1.3 Strategic Analysis of the Company 
 

Strengths Weaknesses 

Strong experience in Nepal’s IT sector Limited team size for handling multiple 
large-scale projects 

Established client base in banking and 
financial institutions Dependence on domestic market 

Wide range of technology services Some manual operational processes 
Use of modern tools and technologies Limited international brand recognition 

Opportunities Threats 

Growing demand for digital solutions High competition from local and global IT 
firms 

Expansion of digital banking and fintech Rapid technological changes 
Increasing importance of digital marketing 
services Cybersecurity risks 
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Opportunities Threats 

Opportunities in international markets Economic uncertainties affecting client 
budgets 

Table1: SWOT Analysis Of Amnil Technologies 
 
 
 
1.4 Objectives of this Co-Operative Studies 

This report documents my ongoing internship experience as a Digital Marketing Intern at 

Amnil Technologies Private Limited as part of my Cooperative Education program. The 

internship, which started on 16 February, is being carried out within the marketing function 

of the organization, where I am involved in digital content creation and marketing activities. 

The main objectives of this Co-Op study are: 

l To understand how digital marketing strategies are planned and executed in a 

professional work environment: Through my involvement in content creation and campaign 

planning, I am learning how marketing strategies are developed based on brand goals and 

audience needs. 

l To develop practical skills in content creation, post designing, and content calendar 

management: My role allows me to actively work on designing posts, generating content 

ideas, and organizing content schedules for brands like nBank and TISA Bank. 

l To gain knowledge about branding and communication strategies in the financial 

sector: Working with banking clients helps me understand how communication is structured 

in a formal and trust-based industry. 

l To enhance creativity and communication skills through real-world tasks: By 

continuously working on creative content and marketing ideas, I am improving my ability 

to communicate effectively through digital platforms. 

l To apply theoretical knowledge from marketing studies into practical situations: This 

internship provides me with the opportunity to implement concepts learned in my academic 

coursework into real business scenarios. 
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l To gain exposure to both local and international marketing practices: Working on 

projects like TISA Bank helps me understand how marketing strategies differ across regions 

and target audiences. 
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Chapter 2: Co-Op Study Activities 

This chapter presents the major activities and responsibilities performed during my Co-

Operative Education Studies period as a Marketing and Content Intern at Amnil Technologies 

Private Limited while working on nBank, the digital banking platform of Nabil Bank. The 

chapter provides a detailed explanation of my job role, responsibilities, coordination activities, 

weekly progression of work, workflow process, tools and platforms used, and contributions 

made throughout the internship period. 

The internship involved various digital marketing and communication activities related to 

content planning, content creation, social media management, coordination with designers 

and clients, content posting, and performance reporting. Throughout the internship, my 

responsibilities gradually evolved from assisting and learning organizational workflow to 

independently handling selected marketing and posting activities. 

This chapter also highlights the practical exposure and professional experience gained 

through working in a corporate environment, particularly in the areas of digital marketing 

operations, teamwork, communication, workflow management, and brand communication 

within the banking and financial sector. 

2.1 My Job Description 

During my Co-Operative Education Studies, I worked as a Digital Marketing Intern at 

Amnil Technologies Private Limited, where I primarily contributed to the marketing and 

communication activities of nBank, the digital banking platform of  Nabil Bank. 

The internship focused on supporting digital marketing operations through content 

planning, content creation, coordination, publishing, and reporting. My main responsibility 

was to assist the marketing team in strengthening nBank’s digital presence across social 

media platforms. 

My role involved both creative and coordination-based responsibilities, including 

developing content ideas, writing captions, coordinating with designers, managing content 
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calendars, handling posting through Meta Business Suite, participating in client 

communication, and preparing monthly performance reports. 

Over the course of the 16-week internship, I gradually transitioned from assisting team 

members to independently managing several responsibilities such as content publishing, 

coordination of revisions, and preparation of performance insights. 

Overall, the internship provided practical exposure to digital marketing operations, 

workflow coordination, brand communication, and social media management within a 

professional corporate environment. 

2.2 My Job Responsibilities 

During the first 10 weeks of my internship, I have been involved in multiple digital 

marketing and communication activities. My responsibilities are outlined below: 

2.2.1 Content Planning and Calendar Management 

• Assisted in creating weekly and monthly content calendars  

• Planned content for services such as Fixed Deposit, Digital Loan, Online Account 

Opening, ATM withdrawal, and Virtual Dollar iCard  

• Ensured alignment of content with campaign objectives and brand messaging  

• Updated content calendars based on feedback and campaign requirements  

2.2.2. Content Creation and Caption Writing 

• Developed captions aligned with nBank’s tone and communication style  

• Generated multiple creative ideas for recurring services  

• Conceptualized content for potential reels and videos (even though execution was not 

handled directly)  

• Refined captions based on feedback to improve clarity, engagement, and effectiveness  

2.2.3. Coordination with Designers 
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• Provided detailed briefs including caption text, layout suggestions, and visual 

references  

• Suggested improvements in design elements and content placement  

• Reviewed design drafts and ensured alignment with content objectives  

• Coordinated revisions based on feedback from supervisors and clients 

2.2.4. Social Media Management (Meta Business Suite) 

• Used Meta Business Suite to schedule and publish posts on nBank’s social media 

platforms  

• Ensured timely posting according to the content calendar  

• Independently handled posting for multiple posts  

• Maintained consistency in branding and messaging across all content  

 
Fig: Meta Business Suite platform used to plan and post content. 

 
2.2.5. Client Communication and Approval Process 

• Assisted in sharing content drafts with clients for approval  

• Incorporated feedback into captions and creatives  

• Participated in revision cycles and approval coordination  

• Gradually took more responsibility in handling communication tasks  
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2.2.6. Performance Tracking and Reporting 

• Prepared a monthly performance report analyzing content performance  

• Evaluated metrics such as engagement, reach, and overall post effectiveness  

• Identified patterns in high-performing content  

• Provided insights that could help improve future content strategy  

2.3 Activities in Coordinating with Co-Workers 

During my internship period, coordination and teamwork played an important role in the 

successful execution of daily tasks and marketing activities. I regularly collaborated with 

designers, supervisors, and clients to ensure smooth workflow, timely completion of tasks, 

and consistency in content quality across digital platforms. 

One of my major coordination responsibilities involved working closely with designers to 

transform content ideas and concepts into visual creatives. After preparing captions and 

content concepts, I provided detailed briefs regarding layout suggestions, text placement, 

references, and creative direction to ensure that the final designs aligned with the intended 

communication objectives and branding guidelines. 

I also communicated frequently with supervisors regarding feedback, revisions, campaign 

requirements, and approvals. Their guidance helped improve the quality of the content and 

ensured that all marketing communication maintained consistency with nBank’s brand tone 

and overall strategy. Through this process, I learned the importance of professional 

communication, adaptability, and attention to detail in a workplace environment. 

In addition, I assisted in coordinating with clients during the approval and revision process. 

This involved sharing content drafts, collecting feedback, implementing necessary changes, 

and ensuring that the final content met client expectations before posting. As I progressed in 

the internship, I gradually became more involved in handling communication and 

coordination activities more independently. 
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Furthermore, I actively participated in managing workflow between content creation, 

designing, approval, and posting activities. This collaborative approach helped improve 

efficiency, reduce communication gaps, minimize errors, and maintain consistency in 

overall content delivery across social media platforms. 

2.4 Weekly Summary of Activities 

Throughout the 16-week internship period at Amnil Technologies Private Limited, where I 

primarily worked on nBank’s digital marketing activities, my responsibilities progressed in a 

structured and gradual manner from observation and learning to independent execution of 

assigned tasks. In the initial phase of the internship, I focused on understanding the 

organizational workflow, brand guidelines, content planning processes, and social media 

management systems used by the marketing team. This included observing how content ideas 

are developed, how campaigns are planned, and how coordination takes place between 

different stakeholders such as designers, supervisors, and clients. 

As the internship progressed, I became more actively involved in content-related tasks such 

as caption writing, content idea generation, and assisting in the preparation of weekly and 

monthly content calendars. I also gained practical exposure to design coordination by 

preparing briefs, providing references, and participating in revision cycles to ensure 

alignment with brand communication objectives. In the mid-phase of the internship, I was 

introduced to Meta Business Suite, where I gradually learned scheduling and publishing 

processes under supervision before handling selected postings independently. 

In the later stages of the internship, my responsibilities expanded to include more independent 

handling of social media content publishing, coordination with team members for approvals 

and revisions, and assisting in performance tracking and reporting activities. I also 

contributed to analyzing engagement metrics, identifying content performance trends, and 

providing basic insights that supported future content planning and improvement of digital 

communication strategies. 

2.5 My Job Process 
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During my internship period, I followed a structured workflow process to complete assigned 

tasks efficiently and maintain consistency in content execution. The process generally began 

with understanding the objective of the campaign or banking service that needed to be 

promoted. Before creating any content, it was important to understand the purpose of the 

campaign, the target audience, and the key message that needed to be communicated through 

the post. 

After understanding the objective, I brainstormed content ideas and communication 

approaches that aligned with nBank’s brand identity and marketing goals. Based on the 

finalized ideas, I either prepared or updated the content calendar to ensure organized planning 

and timely posting of content across social media platforms. 

Once the content direction was finalized, I worked on developing captions and content 

concepts for the posts. While preparing captions, I focused on maintaining consistency in 

brand tone, improving audience engagement, and making the communication simple and 

customer-friendly. After completing the content draft, I coordinated with designers by 

providing detailed briefs, including text, references, layout suggestions, and creative direction 

for the visuals. 

The design drafts prepared by the designers were then reviewed carefully to ensure that the 

final creatives aligned with campaign objectives and branding guidelines. Necessary 

revisions and refinements were communicated whenever required. After the revisions were 

completed, the finalized content was sent for approval and feedback before publishing. 

Once approved, the content was scheduled and published using Meta Business Suite 

according to the planned posting schedule. After publishing, I also participated in monitoring 

content performance and preparing monthly reports analyzing engagement, reach, 

impressions, and overall post effectiveness. 

This structured workflow helped maintain efficiency, consistency, proper coordination, and 

continuous improvement in the quality of digital content throughout the internship period. 
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2.6 Contributions as a Co-Op Student in the Company 

During the internship period, I have actively contributed to the digital marketing operations 

of nBank through content planning, content creation, coordination, posting, and reporting 

activities. One of my major contributions has been assisting in the development and 

maintenance of structured content calendars, which helped ensure organized and consistent 

posting across digital platforms. Through regular content planning and scheduling, I 

supported the team in maintaining continuity in communication and campaign execution. 

In addition, I contributed to improving the quality and engagement level of social media 

content through caption writing and idea generation. I regularly developed creative content 

concepts and multiple caption variations for different banking services while ensuring 

consistency with nBank’s brand tone and communication style. My involvement in content 

development also helped create more audience-focused and engaging communication across 

social media platforms. 

I also played an important role in coordinating between content creation and design execution. 

By working closely with designers, I provided briefs, layout suggestions, references, and 

revision feedback to ensure that the final creatives aligned with campaign objectives and 

brand guidelines. Furthermore, I gradually became involved in communication and 

coordination activities related to approvals and revisions. 

As my internship progressed, I independently handled posting activities through Meta 

Business Suite for selected social media content. This responsibility helped maintain timely 

content delivery and consistency across platforms. Additionally, I prepared monthly 

performance reports analyzing engagement, reach, impressions, and overall post 

effectiveness. These reports provided insights into audience response and content 

performance, which could support future content planning and marketing strategies. 

Overall, my contributions supported nBank’s digital marketing efforts by helping maintain 

an active online presence, improving workflow coordination, and ensuring consistent 

communication across social media platforms. 
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Chapter 3: Learning Process 

This chapter presents the major learning experiences, challenges, practical exposure, and 

professional skills gained throughout the Co-Operative Education Studies period at Amnil 

Technologies Private Limited while working on nBank, the digital banking platform of Nabil 

Bank. It highlights the issues faced during the internship, the approaches used to overcome 

them, and the knowledge and skills developed through real-world digital marketing practices. 

The internship experience provided exposure to professional workflow management, 

communication processes, teamwork, content strategy, and social media management within 

the banking and financial sector. This chapter also explains how academic knowledge gained 

from coursework was applied in practical workplace situations. 

3.1 Problems/Issues Faced During the Internship 

During the internship period, I encountered several practical challenges while performing 

various marketing and communication activities. These challenges provided valuable 

learning experiences and helped me better understand the realities of working in a 

professional environment. 

One of the major challenges faced during the internship was maintaining consistency in 

content while ensuring that the communication remained engaging and audience-friendly. 

Since nBank operates within the banking and financial sector, the communication needed to 

maintain professionalism, accuracy, and trustworthiness while also remaining creative 

enough to attract audience attention on social media platforms. Balancing creativity with 

formal financial communication was sometimes difficult and required continuous revisions 

and improvements. 

Another challenge involved handling multiple revisions and approval processes before 

content was finalized for posting. Content often went through several rounds of feedback 

from supervisors and clients regarding wording, design placement, campaign focus, and 

communication tone. Managing these revisions while maintaining deadlines required 

patience, adaptability, and strong coordination skills. 
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Time management was also one of the challenges during the internship period. Multiple tasks 

such as preparing captions, coordinating with designers, managing approvals, scheduling 

posts, and preparing reports often needed to be completed simultaneously within limited 

timeframes. Prioritizing tasks and managing workflow efficiently became essential to ensure 

timely completion of responsibilities. 

Additionally, coordinating between content creation and design execution sometimes created 

communication gaps. Designers, marketing coordinators, and clients often had different 

expectations regarding visual presentation and communication style. Therefore, clear briefing 

and detailed explanations were necessary to reduce misunderstandings and maintain 

consistency in final outputs. 

Another challenge was understanding audience engagement and predicting which type of 

content would perform better on social media platforms. Since audience preferences 

continuously change, creating content that remains relevant, engaging, and informative 

required regular observation, experimentation, and analysis. 

Furthermore, while participating in client communication and approval processes, I initially 

faced difficulty in communicating professionally and confidently within a corporate 

environment. However, continuous exposure to meetings, feedback sessions, and 

coordination activities gradually improved my confidence and communication abilities. 

3.2 Solutions to the Problems 

Various approaches were used throughout the internship period to overcome the challenges 

faced during marketing and communication activities. 

To maintain consistency in content while ensuring engagement, I focused on understanding 

nBank’s brand tone, target audience, and communication objectives more clearly before 

developing captions or content concepts. Reviewing previously posted content and analyzing 

audience responses also helped improve the quality and consistency of communication. 
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In order to manage multiple revisions and approval cycles more effectively, proper 

coordination and organized workflow management were maintained. Clear communication 

with designers and supervisors regarding feedback and revision requirements helped reduce 

confusion and minimized repetitive corrections. Preparing detailed content briefs with layout 

suggestions, references, and communication objectives also improved the overall efficiency 

of the design and approval process. 

To address time management challenges, I gradually learned to prioritize tasks according to 

urgency and campaign schedules. Maintaining updated content calendars and planning tasks 

in advance helped improve workflow organization and ensured timely posting of content. 

Communication gaps between marketing and design execution were reduced by providing 

more structured explanations and visual references to designers. Regular follow-ups and 

collaborative discussions also helped ensure that the final designs aligned with campaign 

objectives and branding requirements. 

To better understand audience engagement, I actively observed social media trends, 

engagement patterns, and post performance insights. Analyzing monthly performance reports 

helped identify which types of content performed more effectively, allowing future content 

strategies to be adjusted accordingly. 

Regarding professional communication, continuous participation in coordination activities 

and client-related discussions gradually improved my confidence in communicating within a 

corporate environment. Regular interaction with supervisors, designers, and clients enhanced 

my ability to express ideas clearly and handle feedback professionally. 

3.3 What I Learned During the Co-Op Studies 

The internship experience at Amnil Technologies Private Limited provided significant 

professional and personal learning opportunities. Throughout the internship, I developed 

practical knowledge and skills that enhanced my understanding of digital marketing, 

communication, teamwork, and workplace professionalism. 



 

 

27 

One of the major learnings gained during the internship was understanding how digital 

marketing activities are planned and executed within a professional organization. I learned 

that effective marketing requires proper coordination between content planning, designing, 

communication, approvals, posting, and performance evaluation. Every stage of the 

workflow contributes to maintaining consistency and achieving marketing objectives. 

The internship also improved my understanding of branding and communication strategies 

within the banking and financial sector. Unlike general social media communication, 

banking-related content requires professionalism, clarity, trust, and accuracy. I learned how 

brands like nBank maintain customer trust while promoting digital banking services through 

informative and customer-friendly communication. 

Another important learning experience was understanding the importance of teamwork and 

coordination in a corporate environment. Most marketing activities required collaboration 

between content creators, designers, supervisors, and clients. Through this process, I learned 

the importance of professional communication, active listening, flexibility, and collaborative 

problem-solving. 

The internship also helped improve my creativity and content development abilities. Through 

continuous involvement in caption writing, content planning, and campaign ideation, I 

learned how to create content that is informative, visually engaging, and aligned with 

marketing objectives. 

Furthermore, I gained practical experience in social media management through the use of 

Meta Business Suite for scheduling and posting content. I also learned the importance of 

maintaining consistency in posting schedules and branding across digital platforms. 

Preparing monthly performance reports improved my understanding of social media analytics 

and audience engagement. I learned how engagement, impressions, reach, and audience 

response help evaluate the effectiveness of digital marketing activities and guide future 

content strategies. 
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Personally, the internship improved my confidence, communication skills, time management 

abilities, and professional discipline. Handling responsibilities more independently over time 

helped me become more responsible, adaptable, and organized in completing tasks within a 

professional environment. 

3.4 Application of Coursework Knowledge in Real Working Situations 

Throughout the internship period, many concepts learned during academic coursework were 

applied in practical workplace situations. The internship experience helped bridge the gap 

between theoretical knowledge and real-world marketing practices. 

The concepts learned in Digital Marketing and Integrated Marketing Communication (IMC) 

courses were highly relevant throughout the internship. While preparing captions, planning 

content calendars, and coordinating campaigns, I applied the idea of maintaining consistent 

branding, communication tone, and messaging across social media platforms. According to 

Schultz et al. (1993), IMC emphasizes the coordination of various communication channels 

to deliver a clear and consistent brand message. The internship provided practical 

understanding of how IMC strategies help maintain a unified brand image across different 

digital platforms. 

Knowledge gained from Branding and Consumer Behavior courses also helped in 

understanding audience preferences, customer engagement, and communication approaches. 

While developing content ideas for banking services, I applied concepts related to audience 

targeting, customer-focused communication, and brand positioning. Keller (2013) highlights 

that strong brands are built through consistent communication and meaningful customer 

experiences, while consumer behavior theories help marketers better understand customer 

needs and decision-making processes (Schiffman & Wisenblit, 2019). 

Service Marketing concepts were particularly useful because nBank operates within the 

financial services sector. Through this internship, I understood how service-based 

organizations use communication strategies to build trust, reduce customer uncertainty, and 

strengthen customer relationships. Zeithaml et al. (2018) explain that effective 

communication plays a significant role in reducing perceived risk and enhancing customer 
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confidence in service organizations. These concepts were reflected in the development of 

digital content designed to inform and engage customers. 

The internship also allowed me to apply concepts related to content strategy, communication 

management, and promotional planning learned during marketing coursework. Planning 

content calendars and organizing campaign schedules reflected practical application of 

marketing planning and coordination concepts. Kotler and Keller (2016) emphasize that 

effective marketing planning helps organizations align communication activities with overall 

business objectives and customer needs. 

Additionally, coursework related to professional communication and business presentation 

helped improve my ability to communicate within the workplace. Writing captions, preparing 

reports, coordinating revisions, and participating in approval processes required professional 

communication skills that were strengthened through academic learning. Effective workplace 

communication contributes significantly to organizational efficiency and collaboration 

(Robbins & Judge, 2019). 

Overall, the internship experience demonstrated how theoretical concepts learned in the 

classroom are directly applicable within professional marketing environments and helped 

strengthen my understanding of practical marketing operations. 

3.5 Skills and New Knowledge Gained During the Internship 

Throughout the internship period, I developed several technical, creative, and professional 
skills that contributed significantly to my personal and professional growth. 

3.5.1 Content Planning and Strategy 

The internship improved my ability to plan and organize digital marketing content 

strategically. I learned how content calendars are developed to maintain consistency, 

campaign alignment, and audience engagement across social media platforms. Effective 

marketing planning supports the achievement of communication objectives and improves 

campaign effectiveness (Kotler & Keller, 2016). 

3.5.2 Content Writing and Creative Communication 
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Continuous involvement in caption writing and content ideation enhanced my creative 

communication abilities. I learned how to create concise, engaging, and customer-friendly 

communication while maintaining professionalism and brand consistency. Effective 

communication is essential for building strong customer relationships and delivering clear 

brand messages (Keller, 2013). 

3.5.3 Social Media Management 

Through the use of Meta Business Suite, I gained practical experience in scheduling, 

managing, and publishing social media content. I also developed an understanding of 

workflow management related to digital content execution. This practical exposure 

enhanced my knowledge of digital marketing operations and social media communication 

processes. 

3.5.4 Coordination and Teamwork 

Working with designers, supervisors, and clients improved my teamwork and coordination 

abilities. I learned how to communicate feedback professionally, manage revisions, and 

contribute effectively within collaborative work environments. Robbins and Judge (2019) 

state that teamwork and effective interpersonal communication are important factors 

influencing organizational performance and employee effectiveness. 

3.5.5 Professional Communication Skills 

The internship significantly improved my confidence in workplace communication. 

Participating in approval coordination and client-related activities helped strengthen my 

ability to communicate professionally and handle responsibilities independently. 

Professional communication skills are essential for maintaining effective workplace 

relationships and supporting organizational objectives (Robbins & Judge, 2019). 

3.5.6 Reporting and Analytical Skills 

Preparing monthly performance reports improved my analytical thinking and understanding 

of social media performance metrics such as engagement, impressions, and reach. I learned 

how performance analysis supports future content planning and decision-making. 
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According to Kotler and Keller (2016), marketing performance measurement helps 

organizations evaluate effectiveness and make informed strategic decisions. 

3.5.7 Time Management and Responsibility 

Managing multiple tasks and deadlines throughout the internship improved my ability to 

prioritize work, maintain discipline, and complete responsibilities efficiently within 

professional timelines. Effective time management contributes to personal productivity, 

professional development, and successful task completion (Covey, 2004). 

Overall, the internship experience provided valuable exposure to real-world digital 

marketing practices and contributed greatly to my professional development. 
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Chapter 4: Conclusion 
 
4.1 Summary of the Co-Operative Education Studies 

This report presents the experience and learning gained during my Co-Operative Education 

Studies at Amnil Technologies Private Limited while working as a Digital Marketing and 

Content Intern for nBank, the digital banking platform of Nabil Bank. The internship 

provided valuable exposure to practical digital marketing operations and allowed me to 

understand how marketing and communication activities are carried out within a professional 

corporate environment. 

Throughout the internship period, I was actively involved in content planning, content 

creation, caption writing, social media management, coordination with designers, approval 

handling, and performance reporting activities. My responsibilities gradually evolved from 

observing and assisting in tasks to independently handling selected posting and coordination 

activities. 

The internship experience enabled me to develop practical understanding of branding, 

audience engagement, workflow coordination, and digital communication strategies within 

the banking and financial sector. It also provided opportunities to apply theoretical knowledge 

gained from academic coursework into practical business situations. 

Additionally, the internship enhanced my professional communication skills, confidence, 

creativity, coordination abilities, and understanding of workplace culture. The experience 

helped me better understand the importance of teamwork, consistency, professionalism, and 

adaptability in achieving organizational objectives. 

Overall, the Co-Operative Education Studies experience at Amnil Technologies Private 

Limited has been highly valuable, educational, and professionally rewarding. 
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4.2 Evaluation of the Work Experience 

My overall internship experience at Amnil Technologies Private Limited has been highly 

positive and meaningful. The internship provided a supportive learning environment where I 

was able to gain practical exposure to digital marketing activities and professional workflow 

management. 

Working as a Digital Marketing and Content Intern allowed me to understand the 

responsibilities and challenges associated with maintaining a brand’s digital presence. The 

experience helped me improve not only technical and creative skills but also professional 

qualities such as communication, discipline, teamwork, responsibility, and adaptability. 

One of the most valuable aspects of the internship was the opportunity to gradually take on 

more responsibilities and handle tasks more independently. This progression helped increase 

my confidence and improve my ability to manage work professionally. 

The internship also exposed me to real-world marketing operations where coordination 

between multiple individuals and departments is essential for successful execution of 

campaigns and communication activities. Through this experience, I developed a deeper 

understanding of how organizations maintain workflow efficiency and brand consistency. 

In addition, the internship experience helped me become more familiar with workplace 

expectations, corporate communication standards, and time management practices. Overall, 

the experience has contributed greatly to both my academic learning and professional growth. 

4.3 Limitations of the Co-Operative Education Studies 

Although the internship experience was highly valuable, there were some limitations during 

the Co-Operative Education Studies period. 

One of the primary limitations was the limited internship duration. Since the internship period 

covered only a few months, it restricted deeper exposure to long-term campaign planning, 

advanced strategy development, and larger-scale marketing projects. 
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Another limitation involved confidentiality regarding organizational information and client-

related activities. Due to professional and organizational policies, certain internal processes, 

performance data, and communication details could not be included or discussed in detail 

within this report. 

Additionally, while I gained practical exposure to multiple aspects of digital marketing, some 

technical areas such as advanced analytics, paid advertising campaigns, and video production 

were handled by specialized teams, limiting direct hands-on involvement in those activities. 

Furthermore, since audience behavior and digital marketing trends continuously evolve, the 

effectiveness of content strategies may vary over time. Therefore, some observations and 

findings presented in this report are based specifically on the internship period and 

organizational context. 

Despite these limitations, the internship still provided meaningful learning experiences and 

valuable professional exposure. 

4.4 Recommendations for the Company 

Based on my internship experience, I would like to provide a few recommendations that 

may help further improve workflow efficiency and marketing operations within the 

organization. 

• Conducting more regular feedback sessions between supervisors and interns could help 

improve communication, clarify expectations, and support continuous professional 

development. 

• Maintaining a more centralized workflow management system for content approvals and 

revisions could help reduce delays and improve coordination efficiency. 

• Providing additional training sessions related to digital marketing trends, social media 

analytics, and creative communication could further enhance the skills of interns and team 

members. 
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• Expanding experimentation with interactive content formats such as reels, short videos, 

and audience engagement campaigns may help improve social media reach and audience 

interaction. 

• Continued focus on maintaining strong collaboration between marketing, design, and 

communication teams would further strengthen workflow consistency and campaign 

execution. 

4.5 Recommendations for the Co-Operative Education Program 

The Co-Operative Education program provides students with valuable opportunities to gain 

practical exposure and connect academic learning with real workplace experiences. Based 

on my experience, I would like to provide a few recommendations for further improvement 

of the program. 

• Conducting more detailed orientation sessions regarding report preparation and formatting 

requirements would help students better understand academic expectations. 

• Providing students with additional workshops related to professional communication, 

workplace behavior, and report writing before the internship period could help students 

prepare more effectively for professional environments. 

• Regular follow-up sessions between academic advisors and students during the internship 

period could help address difficulties and provide better guidance throughout the internship. 

• Encouraging more interaction and knowledge-sharing among students participating in 

internships across different industries could help broaden learning experiences. 

Overall, the Co-Operative Education program has been highly beneficial in providing 

practical learning opportunities and preparing students for future professional careers. 
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Appendices 
 

 

Weeks Key Responsibility Area 

Week 1–2 (February 6th 
– February 19th) 

Received organizational orientation and familiarized myself with 
nBank's services, target audience, brand identity, communication 
tone, departmental workflows, and digital marketing activities. 
Observed content creation and approval processes, assisted in 
brainstorming content ideas, and drafted basic social media captions. 

Week 3–4 (February 
20th – March 5th) 

Assisted in content ideation for banking services such as Online 
Account Opening, Fixed Deposit, and digital banking features. 
Supported the preparation and organization of weekly content 
calendars and learned campaign scheduling and content approval 
processes. 

Week 5–6 (March 6th – 
March 19th) 

Developed social media captions and refined content based on 
supervisor feedback. Coordinated with designers by preparing 
creative briefs, communicating content requirements, and 
participating in discussions regarding content revisions and creative 
improvements. 

Week 7–8 (March 20th – 
April 2nd) 

Reviewed design drafts, assisted in refining creatives according to 
campaign objectives and brand guidelines, and participated in 
content approval processes. Assisted in scheduling and publishing 
content through Meta Business Suite while learning social media 
management workflows. 

Week 9–10 (April 3rd – 
April 16th) 

Independently handled posting activities for selected content and 
ensured timely publication according to the content calendar. 
Participated in client communication, approval coordination, content 
revisions, and campaign execution activities. 

Week 11–12 (April 17th 
– April 30th) 

Prepared monthly social media performance reports analyzing 
engagement, reach, impressions, and audience interactions. Assisted 
in content planning for upcoming campaigns, conducted competitor 
analysis, and researched digital marketing trends to generate new 
content ideas. 

Week 13–14 (May 1st – 
May 14th) 

Participated in developing promotional content for banking products, 
customer awareness initiatives, and seasonal campaigns. Prepared 
content briefs, coordinated revisions between marketing and design 
teams, monitored audience engagement, and updated content 
calendars. 

Week 15–16 (May 15th – 
June 5th) 

Took greater responsibility for content management activities, 
including drafting captions, coordinating approvals, scheduling 
posts, and ensuring timely completion of campaign deliverables. 
Assisted in identifying high-performing content, preparing 
performance summaries, organizing documentation, and supporting 
final campaign executions. 

Appendix 1: Weekly Internship Report Table 
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Appendix 2: Content Calendar 
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Appendix 3: Sample Social Media Creatives 
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Appendix 4: Workplace and Team Pictures 

 

 


	Cover
	Certificate
	Abstract
	Acknowledgement
	Contents
	Chapter 1: Introduction
	Chapter 2: Co-Op Study Activities
	Chapter 3: Learning Process
	Chapter 4: Conclusion
	References



