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Project Title : Digital Marketing Strategies through Live Streaming to
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Abstract

This cooperative education project aims to: (1) examine the presentation styles and
techniques used in live streaming sales by Finnix Film Co., Ltd.; (2) study online marketing
strategies implemented through live streaming; (3) analyze consumer behavior in terms of
viewership and engagement during live streaming; and (4) evaluate the impact of live streaming
on sales performance and customer purchasing decisions. The study employed observation and
qualitative analysis, combined with the collection of internal organizational data. The findings
indicate that live streaming effectively enhances brand awareness, fosters consumer engagement
with products, and supports customer purchase decisions. Nevertheless, a challenge was identified
regarding incorrect product deliveries, which incurred additional shipping costs. To address this
issue, solutions were proposed, including the implementation of a pre-shipment verification
system and the establishment of stricter standard operating procedures to improve accuracy and

reduce future errors.

Keywords : Digital Marketing / Live Streaming / Finnix Film Co., Ltd.
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