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Abstract

This study aimed 1) to examine the online marketing practices of Perada Acc Tax
Consulting Co., Ltd., 2) to develop public relations media in the form of images and videos
utilizing Artificial Intelligence (Al) technology, and 3) to enhance brand awareness and
increase opportunities for reaching target customers through online channels. The study
involved analyzing target customer groups, planning marketing content, and creating public
relations media tailored for online communication platforms.

The results showed that the integration of Al with marketing planning improved
efficiency and reduced the time needed for media production. This approach made
accounting and tax information more engaging and easier to understand. Additionally, it
expanded the opportunities to connect with target customers and supported the growth

of the company's brand awareness.

Keywords: Online Marketing, Artificial Intelligence, Public Relations Media Production,
Brand Awareness
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